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Three Interesting English Tea Caddies Made in London About 1762 by John Swift; New on Eabiilen: at the 
Metropolitan Museum of Art, New York. 
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Long-Life Silver Plate Correct for &very Occasion 
The Fashionable Arts Club of Chicago, Where Patrons of Art Assemble &39 
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“A most pleasing detail of a luncheon given at the Arts Club of Chicago in honor 
of M. Leonce Benedite, Conservateur du Musée du Luxembourg et du Musée Rodin, 
was the use at my suggestion of Alvin Long-Life Plate. It is indeed gratifying on such 
an occasion that one’s table should be set with so lovely and distinguished a silver service 
as the Alvin George Washington pattern.” 


RC (Mrs. John Alden Carpenter) 
President, -Arts Club of Chicago 


ALVIN. SILVER COMPANY. | 
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Dessert Fork 
George Washington Pattern 
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The illustration above reproduces an advertisement in the May Ladies’ Home Journal 


and 


ther women’s magaxines. The fork is here about three-quarters actual sixe. 20 Maiden Lane, New York 10 S. Wabash Ave., Chicago 








HE preference of social leaders for Alvin Long-Life Silver Plate will 


commend it to those whose taste sets the standard among your patrons. 
ALVIN SILVER COMPANY, SAG HARBOR, NEW YORK 
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‘Pendants and Buckles Which Belong to Ancient Armor 
on Exhibition at the Metropolitan Museum of Art 




















In the March issue of the Bulletin of the 
Metropolitan Museum of Art, New York 
appeared an interesting illustrated article 
on pendants and buckles which belonged to 
ancient armor. It is as follows: 

“De LaRochefoucauld, philosopher great 
and worldly, remarks that one never can 
understand a subject unless he investigates 
its veriest details. I do not recall the theme 
which was then impressing him: it may 
have been the eyelashes of Madame de 
Longueville, or her infinite patches. But it 
could just as well (no, nearly so well) 
have concerned the superb suit of black and 
gilded armor—the one in which, as ill-luck 
would have it, he was soon to be wounded. 
For, truth to tell, no one can really know 
armor who has not studied it with micro- 
scopic care, examining its spring-latches, lin- 
ings, straps, hinges, rivets, plume holder, 
and, above all things its buckles. In fact, 
it is made up of details, and Rochefoucauld 
himself would probably have been surprised 
if he had been told that in the finishing of 
this same glossy harness, which descended 
only to his knees, his master-armorer had 
decorated, gilded, and put separately in place 
no less than six hundred rivets (or more 
than six thousand), that he had made use of 
four entire buckskins in its lining, that he 
reckoned two ounces of silver and a quarter 
of an ounce of virgin gold for the threads 
of galloon which bordered the steel plates, 
that the artist gave a week’s work to the 
making and gilding of the plume holder, and 
as much time again to designing and execut- 
ing the thirty buckles which were needed. 

“For one should keep in mind the fact 
that armor, like any other work of art, was 
ever suitably framed. Indeed, it is as easy 
to imagine a Giorgione encadré with planks, 
as to believe that a harness coming from 
the workroom of a Negroli would be given 
rivets or buckles out of keeping with the 
quality of the work. In fact, when one does 
find beautiful armor furnished with unin- 
teresting buckles, he may at once decide that 
they are not the original ones: even in such 
a case an original buckle is sometimes dis- 
covered by more careful search. On the 
other hand, it is not surprising if in most 
armor all original buckles disappeared, for 
in the course of centuries they have been 
broken off one by one, with their straps, 
and were rarely restored. And the loss is 
the more to be regretted since buckles are 
not merely art objects in little,” but are im- 
Portantly diagnostic for the student of 
armor, for their design and details change 
with each decade. ’Tis a pity only that they 





have been so imperfectly studied, no work 
on armor as yet referring to them critically. 
Yet they are obviously worth considering. 
Nor are they difficult to collect, for odd 


fact, he who goes into the repair shop of 
any armor collection has only to keep his 
eyes open for shabby little boxes to find 
within them, among rusty rivets and scraps. 
of wire, an occasional buckle of artistic 
merit. 

From such sources not a few specimens 
found their way into Cases 26A and 33A, 
lately installed in the Riggs Gallery. Others 
are from the J. P. Morgan Collection, viz., 











Cc 








INTERESTING BUCKLES EXHIBITED AT THE METROPOLITAN MUSEUM OF ART 


buckles exist among the debris of every 
gallery of armor, national or private—ob- 
jects which during repairs have lost their 
way, which have, then, little significance, and 
which can usually be had by exchange, In 
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the Merovingian types, which a French anti— 
quary, Stanislas Baron, dug up from year 
to year in an ancient cemetery in Vermant 
(Belgium). Others still, those especially of 
the tenth to fifteenth century, came to the 
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The Pyramids, the Colossi, the Temples 
of Karnak and Luxor, unmistakable evi- 
dence of the greatness and skill of the 
master minds who reared them, have ever 
been sources of deepest inspiration to 
craftsmen of every era. 








Foremost in the latest creations of jewelry crafts- 
men of to-day, embodying in its exquisite work- 
manship and design the mystic charm and very 
spirit of Ancient Egypt, is this wondrous new 
LARTER RING. 


“LARTER RINGS FOR MEN” have reached 
the pinnacle of modern craftsmanship in a new 
series of matchless period designs. 




















Set with Amethyst, Garnet, Topaz, Aquamarine, 
Bloodstone, Sardonyx, Green Tourmaline. Also 
furnished as a Signet. 




















Egyptian Ring of {.: AS caresses Sr which inspired the 


Bronze, B.C. 1430 EN f-] “Larter Ring” of to-day }. 


LARTER & SONS 
21-23 Maiden Lane New York City 
Pacific Coast Representative 
A. I. HALL & SON., INC. 

Jewelers Bldg., Post Street, San Francisco, Cal. 
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The first of a notable series depicting Period Rings. A different period illustrated each week. 
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writer from an amateur in the Haute 
Savoie, whose hobby had been to collect 
them in a local cemetery, where the digging 
of each new grave was apt to bring to light 
objects of haute poque: in fact, several 
types of these early buckles are, we believe, 
unique. 

“It is an interesting and curious thing to 
find how the study of a collection of this 
kind enables one to sift the buckles out, 
group them into periods, and finally arrange 
them in a kind of genealogical tree, very 
much as a naturalist arranges his progres- 
sive series of horses, fishes, or pearly nauti- 
luses.2 Here, however, we need hardly re- 
fer to such theoretical considerations—fear- 
ing lest to some of us they may suggest little 
more than Mr, Pickwick’s theory of tittle- 
bats ! 

“For the present let us glance at least 
at some of the types of buckles shown in 
our collection. Note, for example, the speci- 
men (A) from a Roman war trapping 
(probably first century A. D., from a sword 
belt), a highly evolved device in several 
details. “modern” compared with the cum- 
brous buckles (B) worn in the hosts which 
overthrew the Roman Empire in the fifth 
century. C and D are from war trappings 
of the twelfth and thirteenth centuries; the 
first might have been worn by a crusader of 
Saint Bernard (1150), the second in point 
of time and quality might have been worn 
by Saint Louis himself (1250). The small 
buckle nearby dates probably from the early 
thirteenth century (F): and from the end 
of the century the curious buckle (E) with 
loop fashioned as the head of a frog, the 
strap having passed through the month. 
The fourteenth century is represented in 
buckles G and H: the former bears, as 
buckles often did in those days, an hearaldic 
device. Fifteenth-century buckles appear in 
I to M: the first of these, judging from its 
date and quality, might have been rivetted 
to the “white harness” of Joan of Arc, It 
may be well to note that all these buckles 
are fashioned with no little art: beauty of 
proportion was considered, and decorative 
details: thus we observe that in fifteenth- 
century trappings typical Gothic lines and 
motifs come to light: points and trefoils ap- 
pear: crockets are suggested by file lines, 
even delicate Gothic traceries are reproduced 
both on buckle and pendant (the “tag” 
which embraces the free end of the strap). 


“During the sixteenth century buckles and 
similar gear became compact in size and 
more effective, stronger, easily handled, with 
guards for the free ends of straps, and 
fastened by fewer rivets, Our collection 
(O-T) is well represented in their forms. 
Several of our buckles are of the best 
quality, having belonged to armor of the 
wealthiest amateurs of their day, e. g,, 
Charles V and Philip II. And to this group 
of buckles we have made numerous additions 
in copies of buckles of splendid historical 
harnesses in. various museums, notably those 
of Vienna, thanks in this case to the personal 
interest of the Conservator, Dr. Camillo List. 
The late sixteenth century, when armor was 
already degenerating, gave rise to buckles 
profusedly enriched but of less technical 
merit (W, X), and from that time onward 
we have only to follow in details the de- 
_¢line of the armorer’s art. We note, finally, 
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that what we have here outlined in the study 
of buckles, i. e., as a means of understanding 
a larger subjects, is shown, almost if not 
quite so well, in other “furnishings” of 
armor, Rivets, for example, will repay the 
inquiry of the student. So also hinges, 
washers (rosaces) (U, V), and tags (mor- 
dants and pendants) (N, Q, T, X). B.D.” 





1A museum has lately been founded in Prag by 
Herr Waldes to exhibit exclusively buckles and 
attaches of similar nature, e. g. buttons, toggles, 
clasps. 

2Cf, Notes on Armor, Met. Mus. Art, 1916, pp. 
135-141. 








Earrings for Men 





Not always was it exceptional for men 
to wear earrings; the fashionable male 
for several generations prided himself on 
the value of the ring that he displayed on 
his pierced ear. In her “Two Centuries of 
Costume in America” Alice M. Earle affords 
us the following facts: 

“It is always a surprise to me to find 
a sedate old English gentleman wearing an 
earring. Adam Winthrop, grandfather of 
the first Governor, John Winthrop, was 
painted by Holbein. With his furred robe 
and flat citizen’s cap, this dignified Master 
of the Guild of Cloth-workers wears an 
earring. Philip Stubbes, in his indignant 
outbursts at excess of fashion, says: 
‘Worse than all, they are so far bewitched 
as they are not ashamed to make holes in 
their ears; whereat they hang rings, and 
other jewels of gold and precious stones, 
but this is not so much frequent among 
women as among men.’ Hollinshed in his 
Chronicle confirms this statement :—‘Some 
lusty courtiers also and gentlemen of 
courage do wear either rings of gold, stones 
or pearls in their ears.’ Courtiers, it is not 
strange to know, wore them. That effemi- 
nate creature, Henry III of France, and his 
followers delighted in them, and _ that 
courtier of courtiers, the man who seems 
the very personification of the life of luxury, 
amusement, cleverness, and extravagance of 
the English Court under James I, that 
courtier of courtiers, the Duke of Bucking- 
ham, wore diamond earrings. 

“In the reign of Charles I., earrings con- 
tinued in fashion; for the king hung a 
beautiful pearl in his ear; he even wore it 
on his way to the scaffold. There he took 
it from his ear and gave it to a faithful fol- 
lower, and ever since it has been carefully 
preserved as a sacred relic, and is now 
owned by the Duke of Portland. This 
pearl was given to the Earl of Portland by 
King William, with an attestation in the 
handwriting of the Princess of Orange. It 
is pear-shaped, about five-eighths of an 
inch long, mounted with a gold top, with 
a wire to pass through the ear, and a tiny 
knob to place behind the ear to hold it in 
place. It is shown in a portrait of the king 
when he was but 14 years old. 

“Many of the portraits of men of the 
15th and 16th centuries show earrings, usu- 
ally pearls. A great pearl is in the ear of 
Thomas Dutton (nat. 1507, ob. 1582). the 
founder of one branch of the Cheshire 
family of his name; his right ear is not 
shown; generally but one ear was pierced. 
I have a fine old print of the infamous Earl 
of Somerset which has a double pearl in the 
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right ear. This portrait of him is in the 
National Portrait Gallery. In it he wears 
a ruby earring. It must not be held that 
the wearing of earrings was only by men 
of ‘dandaical body,” as Carlyle would say; 
they hung at the ears of men of action, of 
men of part—of Sir Walter Raleigh, of 
Shakespeare, of the Earl of Southhampton. 
Two great pear-shaped pearls, one an inch 
and a quarter in length, dangle in Raleigh’s. 
left ear in a well-authenticated portrait, 
while the portrait of the Earl of Southamp- 
ton shows a goodly earring. His friend 
Shakespeare, in the so-called Chandos por- 
trait, is shown with moustache and beard, 
and an earring like a sailor’s. He wrote:— 

“Her beauty hangs upon the cheek of 

night 

Like a rich jewel in an Ethiop’s ear? 

“This passage of Romeo and Juliet refers 
to the custom of ‘Ethiops’—African negroes 
—wearing earrings. 

“Sailors and fishermen, as did the Ish- 
maelites of the Bible, commonly wear ear- 
rings. I find that a hundred years ago 
American men who ‘followed the sea’ often 
had their ears pierced and wore earrings. 
There is a miniature portrait of Captain 
George Taylor, a Salem shipowner, a man 
of wealth, who wore earrings. This was 
painted in Lisbon in the year 1800. It was 
a safe inference, until recent times, that 
an American man who wore earrings had 
seen the world and been round the Horn; 
and I am told that it was as common for 
seafarers (whether ship carpenters or super- 
cargoes, or men. behind the mast) to have 
their ears pierced as to be tattooed. I have 
seen a splendid portrait by Gilbert Stuart of 
a New England gentleman who wore ear- 
rings and was painted in earrings. The 
presence of the earrings in the portrait so 
annoyed a granddaughter, that she has had 
them painted out. 

“Many portraits of French gentlemen have 
earrings. Inthe play Cupid’s Revenge, when 
the old duke tries to play the gallant, he 
has his ears pierced. In the Saint Memin 
portraits, which were painted in America in 
1797 to 1810, are several with earrings bear- 
ing French surnames, dated 1798 to 1805. 
As Saint Memin was a gentleman, a noble- 
man, I cannot doubt that his friends were 
also men of note, but some of them look 
like Brussels sailors. Lady Morgan, as late 
as 1816, noted the gold earrings worn by 
men in France. These were not only on the 
custom house officials, but she remarked 
specially upon the Duc de Biron Gontaut, 
whose resemblance to the portrait of his an- 
cestor, the Duc de Biron, who was decapi- 
tated by Henry IV, was much increased by 
the fact that both wore ‘very long gold ear- 
rings.’ ” 


items from Here and There. 











C. A. Lund, jeweler, East Orange, N. J., 
recently suffered a window-smashing, the 
thief stealing goods worth $175. 

Thieves recently smashed a window at 
the Basinger Jewelry Store, Lima, Ohio, 
and stole merchandise valued at $235. 

An outside show case belonging to the 
Hockberg Jewelry Co., Greensburg, Pa., 
was opened and rifled by thieves recently. 
The amount of the loss has not been ascer- 
tained. 










fi 
if 
4 








































































80 THE JEWELERS’ CIRCULAR May 4, 1921, 


ESTABLISHED 1868 


STERN Bros. & Co. 


CUTTERS OF 


Diamonds 





OFFICES 
LONDON 
G8 NASSAU ST.,NEW YORK 


AMSTERDAM 
131 No. STATE ST.,CHICAGO 


CUTTING WORKS 
136-146 W.52nd_St.NEWYORK. & LONGISLAND CITY. NEW YORK 















































UM 














| 











May 4, 1921. 


Goldsmiths’ Work in Spain and Por- 
tugal 





W* read so little cf the work cf the 
goldsmiths of Spain, still less of those 
of Portugal. Yet Spanish goldsmiths have 
done great work in the past. Marcel 
Dieulafoy, in his “Art in Spain and Portu- 
gal,” gives us the barest birdseye view, it 
is “in a nut-shell,” but we will quote it 
here. Of the Romanesque period he only 
states: “In addition to the ‘Virgin of La 
Vega’ (in San Estaban, Salamanaca) there 
are various examples in Spain of enamelled 
goldsmiths’ work of the XIIth century. 
Some of these are of incomparable beauty; 
the altar-frontal of Santo Domingo of Silos, 
now in the Museum of Burgos; the reredos 
still in the monastery and the altar-frontal 
of San Miguel in Excelsis; the reliquary 
of Huesca, and the binding of the Evan- 
geliary of Roncevaux. These enamels are 
cloisonnés 4 la taille d’épargue and have all 
the characteristics of Limousin work. 
Sometimes uncut gems, delicately set, en- 
hance the richness of the decoration, as in 
the Silos altar-frontal and in an exquisite 
casket in the treasure of Astorga Cathedral.” 


Of the Gothic period he says of gold- 
smiths’ work: “In the middle ages the 
treasuries of Spanish abbeys and cathedrals 
must have been rich in pieces of ecclesias- 
tical plate. Those which have survived 
show that the artists, chasers and enamellers 
of the Spanish Middle Ages knew no mas- 
ters, but they differ very little from similar 
objects preserved in other countries. 
Further, 
If in French inventories we read of plate 
and jewels in the Spanish style, the Spanish 
churches, on the other hand, possess many 
pieces from France. Under such conditions 
an inventory would have little interest. We 
will accordingly choose some characteristic 
pieces for mention. 


“Among such are the fine custodia 
[shrines] of the corporal of Daroca chased 
by Pere Morague about 1380; a processional 
cross of the Cathedral of Vich executed in 
1394 by a goldsmith of the city named Juan 
Carbonell, and a monstrance given by the 
Canon Despujol in 1413 to the same 
cathedral; chalices and reliquaries which 
are perfect examples of Spanish gold- 
smiths’ work in the Middle Ages. The 
monstrance of Barcelona Cathedral (middle 
of the XVth century) deserves to rank with 
them for elegance of proportions combined 
with simplicity of design and perfection of 
chasing. When it is shown it is placed 
upon a silver throne called, quite baselessly, 
that of King Martin, which is, however, a 
precious object dating from the second half 
of the XVth century. The authors of the 
monstrances of Vich and Barcelona are un- 
known. But we know that about 1408 
Marcos Canyes delivered the gold plate of 
their chapel to the councillors of Barcelona, 
and that Francisco Vilardell moulded and 
chased for the same town the fine pieces 
of table plate presented in 1400 to Queen 
Marie, wife of King Martin (1395-1410). 
We must further mention some silver 
shells mounted as a nef for table decoration, 
the so-called crown and cup of San 
Fernando, and the large silver triptych of 
Nossa Senhora da Oliveira de Guimaraes 
(Portugal), said to have been part of the 


exchanges went on perpetually. 
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booty taken after the battle of Aljubarrota 
(1385), and. in any case, a magnificent 
specimen of Spanish art.” 

Of the Spanish Renaissance Dieulafoy 
says: “Nor can we fail to admire the 
s:lver custodias (monstrances) of the 
Cathedrals of Barcelona and Gerona in the 
purest Gothic style, those in the Cathedrals 
of Cadiz, Cordova (1513), Toledo (1524), 
that of the Convent of San Benito de 
Sahagun by Enrique de Arfe, those of the 
Cathedrals of Santiago and Medina de Rio 
Seco by his son Antonio, that of Palencia 
by Juan de Benavente, that of Cadiz by 
A. Suarez, and of Jaen by Juan de Ruis, 
croziers, processional crosses, chalices, 
paxes, tabernacles, altar-frontals, lamp- 
standards and statues. The group and the 
small figures in the Capilla de Santa 
Cecilia at Jaen make it a most accomplished 
work, 

Of the goldsmiths’ work of Portugal he 
says: “The monstrance of the Palace of 
Ajuda, executed by Gil Vicente with the 
first gold brought from the Indies, and 
afterwards enriched with enamelled figures, 
ranks as the masterpiece of goldsmiths’ 
work in Portugal. Next in order of merit 
are: The Cross of the Collegiate Church 
of Guimaraes, and the triptych of Nossa 
Senhora da Oliveira in the same town, the 
reliquary of innumerable enamels of the 
hospital of La Madre de Deus at Lisbon, 
the Romanesque chalice, the Manuelian 
chalice, and the carved jet cross in the 
Oriental style (end of XVIth century) of 
the Se of Coimbra, the monstrance of Dom 
Miguel de Silva de Vezeu, the osculatorium 
of chased silver in the Lisbon Academy, the 
casket of San Pantaleo in the Cathedral of 
Oporto, the processional crosses in the 
Museum of Lisbon, the monstrance executed 
in 1450 for Joao de Orneles, Abbot of 
Alcobacar, the crozier of the Cathedral of 
Evora, the delicate bas-reliefs of which 
represent dances of sirens and naked 
satyrs, the silver-gilt chalice and paten of 
the Palace of Ajuda. In spite of their lack 
of originality—the only defect to be laid to 
their charge—these objects and also certain 
enainels in the Limousin style, seem to have 
been made in Portugal or Spain. They 
were probably executed in shops where the 
tradition which French enamellers had 
brought into the Asturias towards the end 
of the XIVth century had been preserved. 
One of these craftsmen, named Fernay, 
worked at Oviedo in 1378. 

“It is sometimes difficult to discriminate,” 
Dieulafoy says later, “between native speci- 
mens and those brought from Spain. A work 
concerning the origin of which there is no 
doubt is in that chapel of the cathedral at 
Oporto which corresponds to the Gilded 
Chapel. The altar, the tabernacle, the rere- 
dos and the plate are entirely of silver. 
The whole, though rather heavy, is ex- 
tremely magnificent. The work was begun 
in 1632, and continued for a _ century. 
Throughout this long period only Portu- 
guese artists were employed upon it. Their 
names have been carefully preserved: 
Bartholomeu Nunes, Manoel de Souza, 
Miguel Pereira, Pedro Francisco, Manoel 
Teixeira and Manoel Guedes.” 


H. W. Wilson, Lincoln, Ind., has moved 
into a new store, and is adding a jewelry 
stock to his repair business. 
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Philadelphia Pawnbroker Shoots Colored 
Man Who Set Off Burglar Alarm 
at His Store 

PHILADELPHIA, Pa., April 29.—Charles 
Sovey, colored, Kater St., near Broad, was 
shot by Joseph Fink, a pawnbroker, of 928 
South St., shortly before midnight a few 
days ago. 

Fink was awakened by his burglar alarm 
and saw a man in the back yard. He shot 
out of a window several times and Sovey 
was slightly wounded. It is said he had fled 
from Fouch, a policeman, following a fight 
at 12th and Pine Sts., and climbed a fence 
into Fink’s yard. If true, he was unfor- 
tunate in selecting a premise protected by a 
burglar alarm for his invasion. His wound 
was treated at a hospital and he was held 
for further hearing. 





Death of Harry L. Dix 

Mempuis, Tenn., April 27.—Harry L: 
Dix, 54, president of the Graves-Dix, Inc., 
jewelers, died suddenly Tuesday morning at 
7:30 o’clock at his residence, 1435 Madison 
Ave. Acute oedema of the brain was the 
cause of death, according to Dr. A. H. But- 
ler, physician, who was summoned. 

The body will be forwarded this morn- 
ing from the parlors of Spencer & Co., un- 
dertakers, to Holly Springs, Miss., for 
burial. 

Mr. Dix came to Memphis in 1917 from 
Atlanta and since that time has engaged in 
the jewelry business as president of the 
Graves-Dix, Inc. 

Surviving are his widow and four chil- 
dren, Harry, Ellingwood, Maryon and an 
infant boy, as yet unnamed. 





Pep Paragraphs 
By S. A. Chandler 


A fool is one who doesn’t know what 
he knows. 

Cold feet and hot heads frequently 
travel together. 

Knocking gains nothing; boosting gets 
respect, if nothing else. 

Don’t run away from the truth; meet 
it squarely and overcome it. 

Worry never injured a fly, but a swat 
of the hand will kill the pest. 

If you’re looking for a lonely man, find 
one who hasn’t enough to do. 

Enthusiasm will blaze the way for any 
deal you want to put through. 

If you want to land a certain job, know 
more about it than anyone else. 

Don’t let personal feeling enter busi- 
ness; stick strictly to the merits of the 
proposition. 

Fish may be caught with a hook and 
line, but it takes real brains and per- 
sistence to land an order. 





Copyright 1920 by S. A. Chandler 








Harry Skuller, Lexington, Ky., who for- 
merly had a jewelry and pawn shop, re- 
cently took over the remainder of the 
stock of the Caskey Jewelry Co., purchased 
the lease, and is now operating a jewelry 
store. The old location has been leased 
by Rosenberg Bros., who will operate a 
jewelry and pawn shop. 
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Jewelry for the Summer of 1921 





By Norman Raudnitz* 
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AY colors and bizarre effects that 
reach into all branches of the jewelry 
industry predominate. Starting with girdles 
of Persian ivory, ivory and metal combina- 
tions are very popular and are used with 
silk sweaters, smocks, and all straight-line 
effect costumes, these being very chic, and, 
as an advance style from Paris, should gain 
steadily in demand. Bead necklaces in grad- 
uated cut glass and in metal and glass com- 
binations in all colors, including the newly 
popular Harding blue and Coolidge red, are 
yery strong sellers. A general demand from 
all parts of the country proves that the pop- 
ularity of bead necklaces is increasing as 
the season approaches; they have been con- 
sistently good items, 

Novelties, such as shot-chain bracelets 
that are wound around the wrist, have been 
superseded by made-up bracelets of shot- 
chain in three, four and five strands, which 
are put on in the same way as the ribbon 
watch bracelet and have separating bars set 
with all-colored stone. Incidentally, the rib- 
bon watch bracelets are enjoying a tremen- 
dous vogue. They come in black and colors 
for the woman who is particular enough to 
want a color to match a costume or to re- 
place a frayed black one, and can be bought 
to retail from 25 cents in plate to $5 with 
solid gold clasps and slide. 

The sautoir watch, whose advent was 
really presaged by sautoir ribbon that has 
been used so extensively for lorgnettes and 
photo cases, has come into its own. Beau- 
tiful designs in green and white gold are 
shown and prove to be as popular with the 
well-dressed women as any item of jewelry 
today, many women buying ribbon sautoirs 
and converting their own watches into the 
popular style. Parisienne ivory clocks and 
traveling clocks are again to the fore as 
the Summer approaches, and the silver toi- 
let set is replaced by the Parisienne ivory 
set and helps to complete the Summer at- 
mosphere in a most timely way. 

A little item of big interest is the new dice 
set consisting of two dice in a little metal 
case that can be hung from the watch chain 
and is made to retail from $1 up. One of 
the most attractive sets is made with white- 
stone-set dice and retails for $1.50. “Rolling 
bones gather no moss”’—but occasionally 
gather the money, and for the retailer as 
well as the user “it’s a sure money maker.” 
Passing to another attractive item we find 
that one does not have to scrape one’s table 
clean of crumbs any longer, for the im- 
proved crumb sweeper (which operates like 
a carpet sweeper and cleans itself in the 
same way when a spring is touched at the 
sides, the operation requiring no taking apart 
or setting together) is handy and fool proof. 
It is in several styles; prices range from 
the popular priced to the finest engraved 
patterns that would grace the table of the 
most fastidious. 

Prohibition bars the sale of liquor, but 
has only served to increase greatly the sale 


*Manager Jewelry _and Silverware Division of 
the Bush Terminal Sales Building. 


of flasks, and flasks we have from $27 a 
dozen for quarter-pint size up, and all of 
them fit that popular hip pocket that we 
have never had a real use for before. Orig- 
inal and attractive is the famous democracy 
deck of playing cards, inspired by the 
thought that “Royalty gives way to Loy- 
alty.” In this case royalty on the face 
cards has given way to the king of all men, 
the boy in khaki; the queen of all women, 
the Red Cross nurse, and the brave Jack 
tar, with the aviator representing the ace. 
Sets of beautiful hand-tooled cases fitted 
with these popular decks, as well as bridge 
pads, combination sets of cards, chips and 
whitestone-set dice, beautiful silk and 
leather cases mounted with 14 karat gold 
shields for engraving and popular-priced 
sets; all these go to make up most attrac- 
tive gifts for Summer amusements. See the 
old-fashioned “bar” with a real foot rail 
that houses a complete set of cards, chips 
and bridge pads, unique and beautifully 
made. 

Hair ornaments in multi-colored stone-set 
combinations, suggesting the Spanish type 
of comb, and truck pins and Casques combs 
in plain shell, stone-set and _platinoid- 
mounted, and set with whitestones, are very 
much sought for. They can be bought to 
retail from 50 cents up to any price the 
pocketbook dictates. In white stone bar 
pins the sterling silver narrow pin in hun- 
dreds of clever patterns that look and wear 
as well as the finer ones of platinum and 
diamonds, at a fraction of the cost, com- 
pletes the dressiness of the simple Summer 
frock without the worry and care that the 
“real thing” entails, It can be worn through- 
out the “careless” Summer months without 
the fear of losing it that usually follows a 
trip to the country or a day on the “sands” 
of the beaches. 

What could be more aristocratic for the 
Summer hotel veranda than a sterling silver 
lorgnette hung from a black silk sautoir 
with a sterling slide? It is easy to see 
through and can be retailed from $5 up. It 
can transform a shop girl into a society 
matron with a flick of a spring catch. Then 
again, there is that tiny bit of Summer ne- 
cessity, the lingerie clasp and lingerie pin 
that holds the not-to-be-noticed but gen- 
really seen camisole ribbon through 
sheer waists of keep-cool patterns. It is 
made in sterling silver, gold, and gold filled, 
with little hinges on the ends to keep the 
clasp from snapping shut before you are 
ready to close it, but once closed will stay 
so until you are ready to remove them. 

The elusive feminine ear has come into 
the light, and being so unused to exposure 
the earring responds and helps to protect 
and ornament, and it comes in such won- 
derful combinations: Egyptian patterns and 
Persian ivory in green gold and Oriental 
effects, both in drops and button styles, and 
large circlets of black and colored hoops. 
They are very popular. The imitation pearl 
market today is narrowing down to the rec- 
ognized standard makes and the demand for 
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good imitation pearls continues steadily, 
while the cheap pearl, mostly of Japanese 
manufacture, is fast losing favor. We have 
the finest standard pearls and there is noth- 
ing so soothing for Summer attire as a 
smile and a string of pearls. 

What can I use to carry my powder box, 
handkerchief and soda water money? What 
would be better than a mesh bag or a vanity 
of silver or gold, or silver or gold plate, 
dainty, strong and handy, always dressy and 
will go with any costume? Hat pins that 
have come back, and fancy ones with odd 
dangles that carry out the Oriental rakish 
effects in millinery are very good, 

All of the above are for the ladies, Lord 
bless them. Now for the men who need 
the clever buyer to make them attractive: 
For Summer, what could be more useful 
than the soft collar pin and clip? This sea- 
son many clever pinless and pin soft collar 
fasteners are to be had to retail from 10 
cents up to the fine platinum one at $10, 
plain and engraved, narrow and wide, for 
every style collar and the broad or narrow 
cravat. Pocket knives are shown in gold 
filled, sterling silver and solid gold. No 
matter how much you pay for one you are 
reasonably sure of getting at least a “penny” 
back. We have them to retail from $1 in 
gold filled, up, and such a variety of styles, 
with from one blade to four, and scissor 
and nail file. 

This, too, is the vestless season, when a 
real need of tie clasps is felt, and beauties 
decorated in colored enamels to match the 
shirts, as well as gold, sterling silver, plate 
and gold filled, make up an assortment to fit 
any purse or fancy. “Won’t you take off 
your coat and be comfortable?” That’s 
the time you wish you had a dandy belt 
buckle, and while many men wear them all 
year round all men should wear them dur- 
ing the Spring dnd Summer. We have nar- 
row and wide ones, flat and convex, in solid 
gold, sterling silver and silver front. Do 
let us help you to help the man take his 
coat off and be comfortable. 

Sport watches and wrist watches that need 
no vest pocket and are indispensable for the 
Summer man can be had in many styles 
that are mannish and useful at popular 
prices, A great variety of scarf pins in 
precious and semi-precious stones, and from 
platinum front, 14 karat and 10 Karat to 
gold filled, to retail from 25 cents to $25, 
come in dainty patterns and colors to match 
any scarf. Cuff links in colored enamels to 
match your shirts come with a handy chart 
to help you to know the proper combination 
that may be worn, in proper harmony. 
These go well with any outfit of solid gold, 
sterling silver and gold filled. Also the 
separable type of link that allows you to 
roll up your sleeves without removing the 
buttons will be in vogue. They are very 
convenient and practical. For the evening 
we have a wonderful assortment of Tuxedo 
and dress sets with links, studs and vest 
buttons to match, and in sets of links and 
studs only. These enter the lists of neces- 
sities for evening dress, the club, a dance 
or party. 

All these items are to be had in the jewel- 
rv and silverware division, on the fourth 
floor of the Bush Terminal Sales Building, 
New York. 
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A Brief Review of the History of the Orloff Diamond 





By Cyril G. E. Bunt 














THE disposal, more or less covertly, of 

Russian jewels may be presumed to be 
occupying secret agents in many lands. Prob- 
ably no other country in the world has so 
many and valuable precious stones as were 
to be found in Russia before the revolution. 
The church treasuries were enormously rich 
in ikons, vessels, vestments and jewelry 
set with stones and pearls whose intrinsic 
value it would be impossible to compute. 
Of these a great number we may hope have 
remained unmolested owing to the restrain- 
ing thought of sacrilege. 

But no such feeling would operate in the 
case of the wonderful collections in the 
Hermitage and other museums nor in that 
of the Imperial treasuries. Therefore, it 
is practically a foregone conclusion that the 
valuable and beautiful gems that graced the 
Imperial Regalia will not have been over- 
looked by the Bolsheviki in their endeavour 
to strengthen their exchequer. It is not to 
be imagined that any consideration of his- 
toric or sentimental values would be allowed 
to stand in the way. So we may well won- 
der what has become of the several world- 
famous stones which graced the regalia of 
the Tsars. 

Of these quite the most remarkable is 
the famous Orloff diamond. It was not 
only the fairest gem of the Imperial 
sceptre, wherein it was set immediately be- 
neath the golden eagle, but it was the largest 
diamond in Europe,—the third largest 
known. It was only surpassed in beauty 
by the peerless and equally well known 
“Regent” which now graces the unused 
crown of France. 

Cut in the Indian fashion, with blunt 
edges to the facets, its only blemish was a 
slightly yellowish tint. In shape it some- 
what resembled the Great Mogul, although 
it was smaller than that lost wonder, 

The earliest period of its history is veiled 
in mystery, but, like so many others of the 
world’s most famed diamonds, it came 
originally from India. Writing in the year 
1783, soon after it was brought to Europe, 
Dutens says it is “said to have formed one 
of the eyes of the famous statue of Scher- 
ingam in the Temple of Brama.” Knowl- 
edge of India was vague in those days and 
this statement appears less exact than it is. 

On the threshold of the “Garden of 
Southern India,” on the island of Srirangam 
stands a wonderful temple built by the old 
Dravidians whose innermost shrine dates 
probably from the 11th or 12th century. 
It is the Vishnuvaite temple of Su Ranga 
Natha, and its 14 towering gopurams, visible 
for many miles around, proclaim it one of 
the largest temple buildings in the land. 
Eight enclosures wall in the old and primi- 
tive shrine wherein the image of the god 
Vishnu has been venerated for close on 
1,000 years. It was in this shrine, the fame 
of which is recognized throughout the In- 
dian peninsula, that the Orloff diamond 
once gleamed as one of the eyes of Vishnu, 
—though not of the present image, which is 
relatively modern. 


In the 18th century a French grenadier 
deserted from his regiment and found em- 
ployment or at any rate refuge near to the 
temple of Srirangam. Naturally enough he 
heard of the wonderful god with the dia- 
mond eyes and doubtless he laid himself out 
to get possession of them. It is said that, 
ingratiating himself with the natives, he 
found service in the temple and eventually 
was left one terribly stormy night to guard 
the shrine. But it seems, to one who has 
lived in India, quite unlikely that such a 
duty would be deputed to any but one of 
the twice-born. It is far more probable that 
he was just a common thief, who taking 
advantage of a fearful monsoon storm, 
penetrated to the inner shrine and wrenched 
the diamond from the eye of the reclining 
god. 

He escaped with his prize to Trichinopoly, 
where the English army was then lying, and 
from thence to Madras where he offered the 
jewel to a sea captain for 2,000 pounds. 
This worthy after obtaining possession of 
the stone instead of paying for it threw the 
thief over-board—crime always seems to 
hang about the history of famous gems. 

Bringing the stone to England he sold it 
in London to a Jew for 12,000 pounds, and 
it was soon after parted with to “a complete 
old scbdundrel” the Persian merchant of 
shady repute, Khojeh Raphael. The Persian 
was on his way to Muscovy with the bril- 
liant in his possession when he met Prince 
Orloff in Amsterdam. 

The Prince’s love intrigue with the 
Empress Catherine II, is notorious in the 
annals of the Russian court. Descendant 
of a private in the Streltzys of Peter the 
Great, he was the most powerful man in 
Russia. The father of Catherine’s child, he 
even aspired to share her throne. But at the 
time of which we speak he was traveling 
less for his health or amusement than be- 
cause relations between himself and Cathe- 
rine were somewhat strained, He seized 
upon the purchase of the diamond as a ready 
means of winning back the favor he had 
lost. He knew that she had refused to 
consider the purchase because of the price. 
1,400,000 Dutch florins, (90,000 pounds), was 
the price he paid for it, and, carrying his 
precious present to the Empress, he regained 
his ascendency and was advanced to all but 
royal state. 

Thus did the beautiful diamond from the 
eye of Su Ranga Natha come to be known 
as the Orloff and to be incorporated in the 
sceptre as the finest gem in the Imperial 
regalia. 

Where it is now who can say? It may be 
that a new episode in its romantic history 
is even now in making. It is too well known 
in its present form to escape notice. But 
of course it might be recut, (as the Great 
Mogul is thought to have been), and thus 
lose its identity and some of its value. 
Or of course it may by chance still be pre- 
served in Russia as being too valuable to 
be disposed of at this time without due 
consideration, 
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A Notable Bronze Tablet Erected by New 
Britain Concern in Honor of 
World War Men 


New Britain, Conn., April 27.—There 
has just been completed in this city a 
bronze memorial tablet, the property ‘of 
the Russell & Erwin Mfg. Co., the de- 
sign being the only one of its kind in the 
world. The detail on this special piece of 
work has been carried on for a year, at 
intervals, and is in its completion what is 
considered an excellent specimen of bronze 
art. 

A representative of THe JEWELERS’ Crr- 
CULAR, accompanied by George H, Dyson, 
president of the Hartford District Jewelers’ 

















A NOTABLE BRONZE TABLET 


Club and the Porter & Dyson Co., manu- 
facturers of fine jewelry, 54 Main St., 
visited the factory of the company last 
week for the purpose of seeing the tablet 
now that it is in position in the main en- 
trance hall of the plant. 

The tablet, as shown in the illustration 
herewith, is made of solid bronze with a 
soft statuary finish. It measures 34 inches 
in width and is 51 inches in height. The 
weight of the tablet is 170 pounds. Every 
detail has been brought out by the designer 
and modeler, Prospero Tommasoni, an ex- 
pert in his line who has been with the 
company for many years. There are 153 
names on the tablet and eight stars indicate 
that this number of men died during the 
World War while in the service. Five 
copies of the tablet were produced at the 
factory. 


At the top of the tablet there is repre- 
sented an American eagle with out- 
stretched wings. Beneath the bird are 
branches of the oak, signifying strength, 
and the laurel for victory. Two columns 
of bronze stand on each side of the names 
inscribed on the tablet and over the names 
is the following, “A Patriot is One Who 
Loves His Country And Is Devoted To Its 
Welfare.” Above this in large letters and 
numerals one observes ‘1917 World War 
Honor Roll 1918.” The tablet has at- 
tracted many lovers of art. 
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Wheeler Diamond Bar Pins show that supe- 
riority in quality and character that is the best 
selling point for the retailer. The pin illus- 
trated, a beautiful diamond and sapphire com- 
bination, is one of our wide assortment that 
covers both simple and elaborate pieces. 


Our facilities for special order work, with de- 
signs and workmanship of the highest grade, 
are at your service. Our prices are absolutely 
right and based on present-day costs. We can 
be of real assistance to you when in need of 
platinum jewelry. 


HAYDEN ‘W-WHEELER & CO:%nc- 
1 Maiden Lane «Factory 72 SpringStreet- NewYork. 
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New Light on the Status of Knight Templar Jewelry 








Correspondence Between Secretary. of the National Wholesale Jewelers’ Asso- 
ciation and Grand Master Orr Indicates That Old Designs on Emblems 
Are Not Affected by the Adoption of Official Design for Buttons 

















PuHILapELPHIA, Pa., April 27.,—An amount 
of additional new light has been thrown 
upon the question of the “official” status of 
designs relating to Knight Templar jewelry 
by correspondence between Thomas A. 
Fernley, of this city, secretary of the Na- 
tional Wholesale Jewelers Association, and 
Joseph Kyle Orr, Atlanta, Ga., Grand 
Master of the Grand Encampment of the 
Knights Templar of the United States. 

It would seem from this correspondence 
that the information that had recently been 
made public in regard to the official de- 
sign adopted for the button for the Knights 
Templar and the contract given by the 
Grand Master to a local concern to manu- 
facture these buttons and also to manu- 
facture jewelry containing the same, while 
correct as far as it went, has been sub- 
ject to some misinterpretation. The letter 
of Grand Master Orr to Secretary Fernley 
plainly indicates that as far as an official 
design went nothing was adopted by the 
last Triennial Conclave of the Knights 
Templar except one for a button, nor was 
it contemplated that the familiar Templar 
designs used on Templar charms for over 
100 years would be changed. It is the 
opinion of the Grand Master that the adop- 
tion of this Knight Templar button would 
not affect the thousands of pieces of Knight 
Templar jewelry of other designs worn by 
members of the order nor should it in any 
way affect the sale of those emblems in the 
hands of the jewelry trade. 

The letter written by Secretary Fernley 
to Grand Master Orr reads as follows: 

“You are doubtless familiar with the 
very great interest in the manufacturing 
and wholesale jewelry trade concerning 
the Knights Templar Emblem. 

“The members of the association have 
been conversant with the adoption of a 
design for the Templar button, but there 
appears to be considerable surprise and 
disappointment in the application of the 
design to Templar charms and the situa- 
tion is one which involves large stocks of 
the Templar charms which have been 
officially recognized and widely used for 
many years. 

“Please be assured that this association 
would highly appreciate an expression of 
opinion and information relative to the 
present situation and if we could have 
this in advance of the time of our annual 
convention which will be held on Thurs- 
day, Friday and Saturday, May 5th, 6th 
and 7th at West Baden, Ind., it would 
enable us to give official and authoritative 
information to the manufacturers and 
wholesalers who will there be assembled 
in annual convention. 

“Please be assured of our thorough 
appreciation of your rights and privileges 
in all these matters and of our expres- 
sions of esteem and friendly regard. 

“Sincerely yours, 
(Signed) “Tos, A. FERNLEY, 
Secretary.” 


In reply Secretary Fernley received from 
Grand Master Orr at Atlanta under date of 
April 22, the following: 

“Answering your recent letter, the 
Grand Encampment at its meeting in 
Philadelphia in September, 1919, adopted 
an official Knight Templar Button from 
a design submitted by the Douglas Mfg. 
Corp. of Philadelphia. This was copy- 
righted in the name of the Grand En- 
campment. 

“In consideration of the labor and ex- 
pense of introduction the Grand Master, 
under the authority vested in him, gave 
to the Douglas Mfg. Corp. the exclusive 
right to manufacture this design for a 
period of three years from November, 
1919. The privilege included the right 
to make other Knight Templar jewelry 
of the same design as the button. 

“Nothing was adopted but the button, 
nor was it contemplated that the familiar 
Templar designs used on Templar charms 
for over a hundred years would be 
changed; so that in my opinion the 
adoption of this Knight Templar button 
would not affect the thousands of pieces 
of Knight Templar jewelry of other de- 
signs now worn by its members, nor 
should it affect those emblems in the 
hands of the jewelry trade. 

“The official Knight Templar button 
can only be made by the Douglas Mfg. 
Corp. and this copyrighted design can 
be used by them on any jewelry or Knight 
Templar emblems. This privilege expires 
in November, 1922, unless renewed at the 
next Triennial at New Orleans in April, 
1922. 

“Hoping that this will cover the in- 
formation desired, believe me, 

“Courteously yours, 
(Signed) “JoseEPpH Kyte Orr, 
“Grand Master.” 

Secretary Fernley has just sent out to all 
the members of the National Wholesale 
Jewelers’ Association, copies of these letters 
calling particular attention to the third 
paragraph in the communication of Grand 
Master Orr. 

Summed up, the situation seems to be as 
follows: In the eyes of the officials of the 
Knights Templar it is considered that the 
organization has adopted an official design 
for a button; that the official design was 
copyrighted by the Douglas Mfg. Corp., and 
assigned back to the order; that Grand 
Master Orr entered into a contract with 
the Douglas Mfg. Corp., giving this 
concern exclusive rights to manufacture 
buttons with this copyright design under a 
contract which ends in 1922; that in addi- 
tion, this concern is privileged to use the 
same copyright design on Knight Templar 
jewelry; that there is nothing in this con- 
tract which makes emblems and jewelry 
with other designs any less official than 
those of the old design, nor do the officers 
consider that their action has put the old de- 
signs in the discard or changed their status. 
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ROBBERY BELOW “DEAD LINE” 





Safe Crackers Visit Establishment of Con- 
solidated Watch Co., New York, and 
Escape with Loot Valued at 
Over $22,000 


A band of expert safe-crackers operated 
below New York’s famous “dead line” 
some time between Friday night, April 22, 
and the following morning, and stole 


watches, cases, movements and diamonds - 


worth more than $22,000 from the Consoli- 
dated Watch Co., 75 Nassau St. For four 
days following the robbery the police were 
able to suppress all news of the theft, but 
last Wednesday the information “leaked 
out” and became public through articles ap- 
pearing in the newspapers. 

The concern is located on the second floor 
of the building at 75 Nassau St., and is 
visited several times each night by a private 
watchman. Although the theft occurred 
sometime between closing time on Friday 
night and 9 o’clock the following morning, 
it was not discovered until Miss Anna 
Adelman, secretary of the concern, came to 
the office on Saturday to open the place. 

The “job” of opening the safe was the 
work of expert cracksmen, and was un- 
doubtedly accomplished by the crook with- 
out much trouble. Neither explosives nor 
“can openers” were used, but an examina- 
tion Of the safe showed the combina- 
tion wheel was sawed off by the yeggs. A 
small hole was then drilled through the 
door of the safe just below the combina- 
tion and by some clever manipulating by 
the burglars the doors were opened. As the 
inner doors were unlocked, the crooks had 
no further trouble reaching the concern’s 
stock. 


It is believed the men gained entrance to 
the office by means of a skeleton key. Mark 
Wolin, a member of the concern, also in- 
formed a JEWELERS’ CIRCULAR reporter that 
the private watchman had noticed the door 
leading from the street to the building 
was open several times during the night. 
While the crooks were accomplishing their 
job the shades on the windows overlooking 
Nassau St. were drawn. 

Members of the firm, in an inventory of 
their loss, which they gave to the detec- 
tives, said that the robbers had obtained 
approximately 3,000 gold and _ gold-filled 
watches, watch cases and watch move- 
ments, $3,500 worth of small diamonds and 
$16.50 in cash. Several watches left for 
repairs are also missing.* 

The loss, according to Mr. Wolin, is only 
partly covered by insurance. 

Detectives examined the safe for finger- 
prints, but as yet have failed to make any 
report, 








J. J. Bittle and J. W. Russell have formed 
a corporation under the name Mastercrafts- 
men, Inc., at 203 Shops building, Des 
Moines, Ia. They have been with the 
Plumb Jewelry Store of Des Moines as fore- 
man and superintendent. They have also 
been connected with wholesale and retail 
concerns for the past 15 years. Their place 
of business was opened May 2. They 
attended the Iowa retail jewelers’ conven- 
tion in Fort Dodge on April 27 and 28, to 
become acquainted with Iowa retail jewelers. 
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The “Home Beautiful” Exposition in Boston 





Retail Jewelers of “Hub” Combine with Gorham Mfg. Co. to Make Wonderful 
Exhibit and Educate Public as to the Important Part Silver, Clocks, 
Lamps, etc., Play in Perfecting the Home 




















Boston, Mass., April 27.—Admittedly 
the Home Beautiful Exposition in Boston, 
(the first in the history of the country) 
more than justified the use of the adjective 
“beautiful.” Every phase in the construc- 
tion of the home and rendering it more at- 
tractive was displayed. To those seeking 


Company, Shreve Crump & Low Co., Inc., 
A. Stowell & Company, and Hodgson Ken- 
nard & Company, and of Bigelow, Ken- 
nard & Company, Inc., the latter having 
a separate display of lamps, pictures, and- 
irons, silverware, etc. The photographs 
here reproduced show how _ strikingly 
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back of the unique display of the silver. 
This beautiful silver hit the high note of 
the show and was in restful and agreeable 
contrast to the purely utilitarian. 

One came upon a fascinating dining 
room where soft lights glowed and all was 
ease and comfort. The soft tones of 
Oriental rugs on the floor and old tapes- 
tries on the walls and the richness of 
antique mahogany furniture served as a 
perfect background for the complete dining: 
service of solid silver with which . the 
table in the center was set. The glare 
of electricity was shut out by a light blue 
coiling which gave a wonderful effect, and 
candles in silver candlesticks of colonial 





ERUEGEMY 
CVU MATS, 


UNIQUE DISPLAY OF STERLING SILVER SHOWING 


inspiration for the beautification of their 
own homes, the exposition was a mine of 
information and ocular demonstration. 
Hundreds of thousands of persons visited 
the giant home in the Mechanics’ Building. 
There were nearly 700 exhibits, each one 
a masterpiece of its kind. 

Boston jewelers, in co-operation with 
the Gorham Mfg. Co., demonstrated to an 
admiring public that no home, however, 
beautiful, is complete without a liberal 
complement of silverware and kindred em- 
bellishments, Admittedly the crowning 
feature, the piece de resistance in the whole 
exhibition, were the booths of the Gorham 
Company, shared by the Smith, Patterson 
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COMPLETE DINING SERVICE PROPERLY SET, AT THE HOME BEAUTIFUL EXPOSITION AT BOSTON 


artistic both exhibits were. It is generally 
conceded that these displays did more to 
assist the jewelry trade in general than any- 
thing else in a long period. 

The silver was in the Plymouth pattern 
and was prepared and placed in position 
under the supervision of Miss Marguerite 
Walker Jordan, assistant to the president 
of the Gorham Company, and was in 
charge of William L. Stone, New England 
manager of the Gorham interests. 

When the labor saving devices which are 
shown in such profusion have done their 
part the home-maker may find satisfaction 
for the leisure afforded her in sterling 
silver for her table. That was the idea 


design on the table and on an unusual 
Sheraton sideboard furnished most of the 
light. 

Perhaps the highest praise was that from 
other exhibitors at the show, who made 
it a point to call attention to the Gorham 
exhibit. No sightseer but made certain 
to see it, and many returned to again feast 
their eyes on the dainty elegance of the 
scene. The silver displayed finds its in- 
spiration as to pattern in the work of the 
early New England silversmiths. This is 
the first showing of solid silver in such a 
manner, It is an expression of the great 
interest in sterling ware since the war. 

The first Friday evening of the Boston 
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show there was a wedding in the hall by 
way of added attraction, Before the rapt 
attention of thousands, some of whom had 
actually been in their gallery seats for two 
or three hours, and in the glare of lights 
strong enough for the movie cameras, Miss 
Gwendoline Ashcroft Handley, of Newton, 
Mass., became Mrs. Willard Ray Tibbetts 
of Sandwich, N. H. She had won first 
prize in an essay competition conducted by 
the Home Beautiful show, which was $500 
in cash and the privilege of being married 
at the show. In addition to this money 
Mrs. Tibbetts received numerous gifts from 
exhibitors, Among these was a handsome 
sterling teapot from the Gorham Co., of an 
octagonal design which goes back to the 
early days of New England silver. 








GOLDEN ANNIVERSARY 


Fera & Kadison, New York Diamond Cut- 
ters, Reach 50th Milestone Since the 
Founding of the Business 
Fera & Kadison, diamond cutters at 
45 John St., New York, are celebrating 
the golden anniversary of the establish- 











LOCATION OF THE BUSINESS 50 YEARS AGO 


ment of the business, which was first 
started at 9 Maiden Lane on May 1, 
1871, by Henry Fera, a well-known and 
highly respected member of the diamond 
trade in the metropolis. The illustration 
shown herewith is that of the first home 
of the business. 

Henry Fera was born on May 8, 1942, 
in Altona, Germany. He came to this 
country on July 15, 1858, and lived in 
Chicago until the outbreak of the Civil 
War, when he immediately enlisted and 
served throughout the Civil War in the 
43rd Illinois. He was discharged on 
Dec. 16, 1864, having advanced to the 
rank of sergeant-major of the regiment. 
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In 1865 he was appointed Deputy Col- 
lector of Internal Revenue at Chicago, 
which position he held until about 1868. 
He then accepted the position of local 
manager of the New York branch of the 
banking firm of Henry Greenebaum & 
Co. of Chicago. He remained with this 
concern until the early part of 1871, and 
on May 1 of the same year he established 
himself at 9 Maiden Lane, under the 
firm name of Henry Fera, as an im- 
porter and cutter of diamonds. Two 
years later he moved to 4-6 John St., in 
order to increase his factory facilities. 
His subsequent removals were to 2 
Maiden Lane, 60 Fulton St., and 65 Nas- 
sau St. 

While at the latter address, in 1900, 
L. P. Kadison was admitted as a full 
partner, changing the firm name to Fera 
& Kadison. In 1904 this partnership was 
changed to a corporation, retaining the 
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wood with a picture of an equestrian cross- 
ing a bridge in the lower half of the cover. 
The census figures found on the tablet in 
the clock show the population of 27 States. 
The total population of the country is 
shown as 9,625,734. Illinois is shown with 
a population of 55,211, New York State, 
which led, 1,372,812; Michigan, the lowest, 
had a population of 8,896. 








An Unusual Ring 





A RING of unusual size was recently 
made to special order by J. C. Leibel 
& Co., manufacturing jewelers in the Hodges ~ 
Building, Meridian, Miss. The order for 
the ring came from a gypsy who wanted an 
article of unusual character. 

The piece, an illustration of which is 
shown herewith is of 14 karat gold, weigh- 
ing one ounce and five pennyweights.. It 
has a band of three-quarters of an inch in 

















RING OF UNUSUAL SIZE MADE FOR A GYPSY, 


same firm name of Fera & Kadison. 
Subsequently Henry Fera retired and his 
son, Walter Fera, as well as the two 
sons of Mr. Kadison, Milton Kadison 
and Norman Kadison, were admitted to 
the corporation, and all are active in the 
business at present. 

The factory, as well as the offices, is 
located at present at 45 John St. 








Working on a Clock 100 Years Old 





CLOCK which has ticked off the hours 
for 101 years was brought into the store 
of I. W. Nichols, jeweler and watch re- 
pair shop, in the Savings Bank building, 
hicago, recently. The clock was brought 
‘into the store by a lady. She didn’t leave 
any name but just took a ticket to get it 
back again when it had been made to run 
correctly. The age of the clock was dis- 
covered when Mr. Nichols opened the face 
of it. Inside he found a tablet which gave 
the census of the United States as taken in 
1820, showing that the clock is at least 101 
years old. 

Clocks of that age are not brought into 
Mr. Nichol’s place every day. He natur- 
ally was interested and figured out that the 
clock had “passed around the sun 101 times,” 
and that within its lifetime had covered 
close to 60,000,000 seconds, the hour hand 
traveling around the dial nearly 1,000,000 
times and that the chimes which announced 
every half hour had rung almost 13,000,000 
times. It is pointed out that a note of his- 
toric value is that the clock had done serv- 
ice during the administrations of 22 Presi- 
dents. 

Mr. Nichols said the clock was still in 
good order. He said it needed a little 
cleaning and oiling. The frame is made of 

» 


width and it is decorated with a horseshoe 
at the center, surrounding a ruby. The 
ornaments on either sides are buckles. The 
piece cost $125. 








STOLEN GEMS WORTH $248,000 


Value of Diamonds Taken by Bandits from 
Leroy Present in Chicago Determined 
by Inventory 

Cuicaco, April 27—Leroy Present told 
a JEWELER’s CIRCULAR reporter today that 
he had completed the inventory of. stones 
which were taken from him in the hold-up 
in J. J. Reingold’s jewelry offices on the 
morning of April 22. The inventory shows 
the value of the missing stones to be $248,- 
000. The first reports said the stones were 
valued at $235,000. 

When asked if there was anything he 
could say regarding the case, he replied that 
‘there was not, except that he had been ad- 
vised that Leo and Julits Reingold had 
started to sue him for $50,000 each for 
slander. 

“That is the only bit of humor I got out 
of the whole thing,” he said. 

The Reingold brothers were released from 
arrest early this week after an attorney had 
obtained a writ of habeas corpus from Judge 
Williams. Their bonds were placed at 
$25,000 each. 

The police are working on the case and 
they say that they expect to make some dis- 
coveries in the case which will lead to the 
arrest and conviction of the actual robbers. 

It is expected that a reward will shortly 
be offered for the capture of the men who 
held up Mr. Present and Mr. Reingold last 
Friday, and for the return of the stolen 
gems. The amount of this reward has not 
yet been made known, but it is expected 
that it will be in the vicinity of $25,000. 








106 THE JEWELERS’ CIRCULAR May 4, 1921, 














Platinum Diamond Bracelet Watches 
FLEXIBLE BLOCK AND EXPANSION LINK 





These watches are the superlative creations of the most skilful 
and accomplished artisans of our time. The fact that there are 
positively no duplicates invests each Bracelet with a unique ex- 
clusiveness that commends it strongly to the most discriminating 
clientele. This individual exclusiveness plus superiority of 
movement makes each Bracelet a real and judicious investment. 





The MOVEMENTS in these beautiful watches are by the 
World’s foremost horologists, the— 


MERIMONT WATCH CO., GENEVA, SWITZERLAND 


“Every MERIMONT Mcevement enshrines a century and a half of experience.” 


OMAN Re 


CUS Nee SH 
ayers: 
be fatten oo 


CANAAN a 


American Watch Case Co. 


INCORPORATED 


35-49 [Maiden Cane, New York 


*{! 
oul 











' 
as Sees. 

z DB Gomercre 
Foden 

















May 4, 1921. 


THE JEWELERS’ 








Missouri Retail Jewelers Hold Convention 








Members of Association Meet at St. Louis in Two Days’ Conclave—Interest- 
ing Addresses a Feature of the Gathering—New Officers Elected 
and Banquet Enjoyed 

















Sr. Louis, Mo., April 27—The Missouri 
Society of Retail Jewelers held a two-days’ 
convention at the Statler Hotel here on 
Monday and Tuesday. 

Monday 

The first session of the convention was 
called to order shortly after 10 o’clock on 
Monday by President ‘red W. Drosten, who 
said he was glad on behalf of the St. Louis 
jewelers to welcome the Missouri retail 
jewelers to St. Louis. He then introduced 
M. L. Wilkinson, president of the Mermod, 
Jaccard & King Jewelry Co., who made the 
address of welcome. 

Mr. Wilkinson, in part said he was glad 
to have the Missouri retail jewelers come 
to St. Louis, which has a world-wide repu- 
tation as a convention city. He said he 
was always interested in organization, “I 
believe in organization of business inter- 
ests,” he said in part. “Not for business 
gain, but for business principles and the 
sooner we can in all lines of business, clean 
up that which is unclean, that which is un- 
desirable, that which is lacking in principle 
the sooner we are all going to be on a basis 
of manhood to represent our commun- 
ity, playing our part in that community, and 
having the respect of our community, be-- 
cause of the way we conduct our business. 
It is essential also that we have organiza- 
tions such as you have. The men who at- 
tend these conventions come with a purpose 
and go back and enlarge the community of 
which they are a part.” 

Then followed the address of President 
Drosten. 


ADDRESS BY PRESIDENT DROSTEN 

This being my third year as president of the 
Missouri Retail Jewelers’ Asscciation, IT wish to 
thank you for the honor and the confidence you 
have bestowed on me. 

It has ever been my purpose to be on the qui 
vive for anything that was to the interest of the 
retail jeweler. Many advavicements have been 
made, such as the better percentage cf markup 
on silver, a detailed cost of doing business as 
established by the Harvard Bureau of Business 
Research and the general unification for acticn 
when any inovement menaced our craft. 

It was very gratifying to read the detailed re- 
port as issued by the Harvard Bureau and _ it 
showed conclusively that our ccsts were quite in 
line with the cost of doing business of the retail! 
shoe men. 

One disccuraging feature showed up most promi- 
nently in the fact that out of 3,000 questionnaires 
sent cut by the Bureau only 287 answers were 
received and cut of this number 100 were of any 
use at all. Out of the 100 reports 27 of these 
were from stores doing a business from $10,000 to 
$887,000. 

This, to my mind, was most discouraging, not 
rem the point of view of results obtained. but 
from the few jewelers that took an interest to 
forward detailed statements. When you consider 
that there are approximately 25,000 jewelers in 
the United States doing a business of $500,000,000, 
and then consider that only 100 jewelers repre- 
senting about $10,000,000 of business sent in 
usable reports. It presents a preblem that calls 
for a lot of educating. 

Is it, gentlemen, that you are all too busy to 
want to know accurately what you are doing? Or 
perhaps you have found a way of making money 
and are afraid to give a statement for fear that 
yeu will let the other fellow know about it? 


At any rate, gentlemen, there are no_ royal 
roads nor any secrets to success. Success is only 
obtained by hard work and a constantly increasing 
knowledge of the undertaking as gained by the 
results, 

Through the knowledge of the cost of doing 
business, the silver manufacturers are seing that 


it costs more to do business and therefore they 
are advocating a markup of 60 per cent. on 
silver. This, to my personal knowledge and 


experience, is not sufficient, but it will take some 
time and mere educating to show the silver manu- 





FRED W. 


DROSTEN, RETIRING PRESIDENT 


facturers that they are wrong and 
generous markup will be necessary. 

Very important legislation is vpon us now, in 
the shape of the revision of the 5 per cent. sales 
tax, to be replaced by a 1 per cent. turnover tax, 
and I would advise that each and every jeweler 
write to the senators and congressmen advocating 
the 1 per cent. turnover tax. Unity of action will 
only bring the desired results. 

The jeweler need have no fear as to the future 
of our kusiness, as we in our State are very fortu- 
nately situated by having diversified interests, con- 
sequently there has been a more or less constant 
employment of labor. Although there has been 
reduction mm prices of scme articles, they have not 
been so radical as in other lines of business. 
Therefore it behooves the merchant to anticipate 
the drop in such merchandise by disposing of same 
before his loss is too great. 

There is one way in which we can all stimulate 
laziness, and that is to reinforce the advertising 
as done by the Jewelers National Publicity Asso- 
ciaticn by constantly mentioning the ‘‘Gifts that 
Last” slogan and by obtaining window signs and 
using the authorized cuts in your advertising. 

During the months of November and December, 
the large downtown jewelers of our city col- 
lectively had quarter page advertisements inserted 
in two of our daily papers, advertising the “Gifts 
that Last’? and calling the attention of the public 
tc the permanence of anything bought in a jewelry 
store. 

I cannot close my remarks without saying a few 
words for cur beloved Col. Shepherd. Col. Shep- 
herd was the man who did the pioneering among the 
smaller jewelers years ago. It was he who intro- 
duced a system of his own, by advising the pro- 
prietor who was doing the work at the bench 
to hire a watchmaker and have him tend to the 
watch work, allowing the proprietor to give his 
undivided attention to his stock and store. I 
have discussed the jewelry business by hours with 


that a more 
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him, and when we got through we both profited. 
With Col. Shepherd it was not a question how 
small or large the establishment was, if he could 
be of service, he offered same with all the best 
thoughts that were in him. He knew if he could 
get the small jeweler in the right path of doing 
business, the larger jeweler next door would profit 
by it. He had a kind word for all. He is now 
gone, but the seed he has planted will continue to 
sprout end bear fruit. ‘“‘Well done, thou good and 
faithful servant.” 


W. E. Pennell, the secretary-treasurer, 
then followed with his report which was ° 
as follows: 

SECRETARY-TREASURER PENNELL’S REPORT 


Since the annual meeting last June, I have 
mailed approximately 1,500 letters, circulars and 
notices to the members of the association in Mis- 
souri. 

I have written 
numerous letters concerning matters 
war taxes and excise taxes, and have on 
favorable replies in each instance. 

It is a deplorable fact that with about 500 
jewelers in the State of Missouri, we can claim 
but a membership of 113—of whom we have 
dropped 28 on account of being two years. in 
arrears of dues, and we have at the present time 
a 1921 paid up membership of 54, with 31 who 
have not paid their 1921 dues. However, we ex- 
pect most of these to pay up before the end of 
the year. 

I wish to call your attention to the fact that 
you cannot get the jewelers’ mutual insurance un- 
less your dues are paid up and I have instructions 
from the National Secretary to notify him of all 
members who are delinquent. 


the Senators and Congressmen 
relating to 
file, 


Then followed a statement of the receipts 
and disbursements : ' 

We have several bills not yet paid on account 
of not being presented, such as expense connected 
with this meeting and the National Association 
dues for those members who paid up today. 

I want to thank each and every member of 
the Missouri Society of Retail Jewelers for loyal- 
ty to the organization, and assure you that it is 
only through your co-operation that the State and 
National associations have been in a position to 
handle the different matters that have come up. 


This concluded the morning session and 
adjournment was had in order to take 
lunch. 

AFTERNOON SESSION 

There was a slight delay in calling the 
afternoon session to order, pending the ar- 
rival of W. F. Gebhart, vice-president of the 
First National Bank. 

While awaiting the arrival of Dr. Geb- 
hart, the Question Box was opened and sev- 
eral questions were discussed, instead of 
awaiting to do so in the evening. The ques- 
tions were for the retail jewelers only. 

Dr. Gebhart, not being able to come in 
person to deliver his talk, it was read by 
President Drosten. The subject was “Fi- 
nancial Situation as Affected by the Gold 
Supply,” Dr. Gebhart said: 

ADDRESS OF DR. W. F. GEBHART 


An analysis of the present situation brings 
out a number of encouraging facts. In most 
of the important lines of business, the reaction 
has practically spent itself and all indications 
point to a definite turn for the better. It is 
true a number of trying problems still confront 
the country but progress, looking toward an early 
solution is being made. 


Our transportation problem is now receiving 
the serious attention to which it is entitled. 
Commodity prices, while still declining, seem to 


be reaching a more stable level and the evils of a 
violently fluctuating price level are gradually dis- 
appearing. Stocks in the hand of retailers are 
running low and an early resumption of better 
buying is forecasted. Goods purchased at the 
lower levels are reflecting better prices for the 


ultimate consumer and thus further stimulating 
business. : The banking situation has improved 
considerably in the past four months, Between 


December, 1920, and April of this year, the re- 
serve ratio of our Federal Reserve banks rose 
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o r cent to 53.7 per cent. This im- 
wen bow pan accompanied by a decline of about 
a cent in the rediscounts of member banks, 
reflecting a considerable volume of liquidation. 
This betterment in our banking position seems to 
foreshadow relief from the abnormally high rates 
ear or more. 
— om of our banking and _ financial 
position is complete without taking into account 
the heavy movement of gold to the United States 
ance the middle of 1920. This influx ot gold 
has been of such proportions as to reafly influ- 
ence our credit position. Since June 30 of last 
year, we have received a net addition of over 
325 million dollars in gold. Since 1915, we have 
increased our gold holdings by over one billion 
dollars. The significance of this quantity of gold 
may not loom up in its true proportions because 
we have become so accustomed to speak in billions 
of dollars in recent years. The importance of 
this addition, however, becomes quite apparent 
when we realize that it constitutes more than 10 
per cent of the total stock of gold in the world. 
As a consequence of this addition of 10 per cent 
of the world’s gold stock, we now hold over one- 
third of all the gold that humanity has accumu- 
lated for monetary purposes through all the ages. 





PRESIDENT-ELECT 


W. E. PENNELL, 
Official records show that the known available 
supply of gold for monetary purposes is not 
much in excess of 10 billion dollars. Our stock, 
to-day, constitutes the largest ever held by one 
nation in the world’s history. The present stock 
is more than we really require, We have no 
need for one-third of the world’s gold supply. 
It is in our possession only as a result of ab- 
normal conditions existing the world over. As a 
consequence, this large addition of recent months 
is of special significance in its relation to our 
credit superstructure. Had we not received these 
large importations, our reserve position would 
show but one-third of the improvement now 
recorded, The reserve ratio would be but 4.2 
higher than it was at the close of 1920. In the 
light of these facts, it is apparent that the liqui- 
dation that has taken place has not been excep- 
tionally large when the recent business reaction 
and price declines are taken into account. Viewed 
from the surface, our present stock of the yellow 
metal would seem to justify a lowering in bank 
rates, 

Unfortunately, present circumstances do not 
warrant a face value appraisement of credit con- 


ditions. The dominant influence to-day, determin- 
ing the course of interest rates is the large 
volume of frozen credits in existence. These non- 


liquid credits are not generally apparent but that 
they do exist is apparent from the fact that the 
total loans and investments of reporting member 
banks decreased but 5 per cent during the first 
quarter of 1921. Measured in dollars, this de- 
cline is under 800 million dollars. In addition 
to these frozen credits, the money market is in- 
fluenced by the known volume of loans that are 
hanging over the market, awaiting the first favor- 
able sign that they can be successfully floated. 
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Between the relatively moderate amount of real 
liquidation and the potential demand for credit 
accommodations from both foreign and domestic 
sources, the banking community is faced with no 
considerable handicap in its effort to lower rates. 
It should not be forgotten that one of the prime 
purposes of the high discount rates put into effect 
last year was to bring about a liquidation of the 
over-extended loan structure that existed at that 
time, The higher rate was not designed to stop 
further loans but rather to bring pressure to bear 
in order to secure liquidation. Until this pur- 
pose is, in a measure, accomplished, lower rates 
may not prove an entirely unmixed blessing. 

While progress in this regard may appear slow, 
real improvement is being witnessed. We are 
to-day still so close to the momentous changes of 
the past year that we do not often fully realize 
the progress that has been made and the funda- 
mental bette:ment that has been achieved, It 
is indeed gratifying and an excellent commentary 
on the fundainental stability of this country that 
we have been able to weather the severest period 
of depression that the country has witnessed in 
over fifty years, coming as it did at the close of 
the greatest war of all times without experiencing 
a financial panic. 


At the conclusion of Dr. Gebhart’s ad- 
dress, which was of much interest to the 
jewelers, President Drosten introduced Leo 
J. Vogt, treasurer of the Hess & Culbertson 
Jewelry Co., who spoke on store manage- 
ment and merchandise display. 


ADDRESS OF LEE VOGT 

The business man who sits idly by waiting for 
something to happen, instead of taking advantage 
of the oppcrtunity ahead of him, generally finds 
that the unexpected happens. During the past few 
years all of us realized such favorable conditions 
and things ran so smoothly, that the retail jeweler 
held no particular concern about his business, for 
it seemed to go on without any special effort and 
apparently there need be no worry about the near 
future. I believe scme of us felt that our business 
bore some similarity to Tennyson’s brook—*‘it 
would go on and on forever.” 

I think that it is fortunate indeed, that the con- 
dition which is before us came before we began 
to think that the boom was here to stay—that 
prices would never recede and that our credit 
would never be cut down. Doubtless we will agree 
that the present state of business conditions is a 
healthy one, even though we are not making the 
progress we made during corresponding months 
of last year, But even though the condition is 
one that is desirable, are we to sit idly by and 
wait until things look up? This is a time that 
tests- our strength; our courage; our ability to 
solve perplexing problems; a time that calls for 
ingenuity, new ideas and requires that we put a 
little more punch in our business, while our neigh- 
bor may be idly waiting for something to happen. 

Now there are many ways of stimulating our 
business and promoting sales in ‘our store that 
otherwise would go to a competitor. These plans 
are carried out with the view of making two 
blades of grass grow where formerly grew one 
and it is to ideas of this kind that I ask your 
attention, 

First let us consider what we will call the 
eyes of our store, that is our show windows. 
Are we getting the most out of them? I think 
that few merchants realize the actual worth of 
their show windows; few realize the amount of 
merchandise sold during the year directly through 
the agency of them. Let us experiment with them. 
An excellent idea is to put into your window what 
might be called a “puller,” something that pulls 
or brings people into the store. 

If you will buy a reasonable quantity of 
moderately priced merchandise and put a special 
price on it, display a grouping of it in your 
window with a card marked “special value $1.50” 
or whatever the price may be, you will get some 
real results. Better still, if you have on hand a 
stock which is a little top heavy, take a few 
articles from it and cut the prices to where they 
will be real specials and make a “special value 
window” of them, 

Now that beats buying new merchandise for 
you reduce your stock, which is indeed very es- 
sential in these times. You will find that these 
specials properly displayed in your windows will 
bring many people in your store who would or- 
dinarily pass by. 

I find it also an excellent idea to have a special 
in each department in the store and rotate them 
in your windows from time to time. Do not 


think that you must get your regular profit on all 
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sales; give the people a real value and see how 
pleased they are and how quickly they spread the 
news to their friends; their friends in turn will 
be on the lookout for similar values, 

The thing which next comes to my mind is 
“A Bargain Table” in every jewelry store. I 
suppose some of you will say that a bargain 
table has no place in a jewelry store; it is not 
dignified enough. Decorate your table so it will 
be dignified and then let’s not be quite so digni- 
fied and straight-laced, remembering that we are 
in business for profit. The sole purpose of this 
table is to purge your store of old merchandise— 
unless your store has a cleaning out ever so of- 
ten it will soon be clogged up with old mer- 
chandise. There probably isn’t a store repre- 
sented here which hasn’t a quantity of old mer- 
chandise. which had better be gotten rid of at a 
small profit or no profit at all, and the way to do 
it is by way of the bargain table which I have 
just mentioned. 

Put a small table, or if the space will permit, 
use a large one, in a conSpicuous place in your 
store. Now don’t try this table if you are ashamed 
of the idea and can’t give it a conspicuous place 
in your establishment. From your merchandise, 
make for one week a $5 table, another week 
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arrange a $2 table, next a $1 table, a half-price 
table, a 25 per cent off table and so on. Now 
this table serves a double purpose, it gets rid 
of old merchandise and you give your customers 
some real bargains, and if your purchasers are 
women—well you know if you give a woman a 
bargain she will talk about it the rest of her 
days. I have found that people would come into 
our store, going a block or two out of their way 
just to see our bargain table. Women come in 
every time they are downtown, hoping to pick 
up something that is underpriced, 

You will, through this method, dispose of hun- 
dreds of dollars’ worth of merchandise which 
would ordinarily stay in your stock from year to 
year. This is an excellent way to help increase 
your stock turnover and enable you to buy 
fresh new merchandise. Remember the customers 
that come into your store often are pretty well 
acquainted with your stock, so don’t give them 
the opportunity of getting on intimate terms with 
the old cronies that have been in the store eating 
their heads off and costing you a lot of money to 
carry on each year. 

Let us digress a little bit and touch upon a 
matter that just as vitally affects the progress of 
your business as the sale of old merchandise and 
the bringing of customers into your store, and 
this important phase of your business is the uni- 
fying of your organization, I know that we will 
agree when I say that a one man institution is a 
thing of the past. There was a time when a 
jeweler thought that he was complete master of 
his business in that he could control it without 
the assistance or suggestions of his co-workers, 
but that type of man has about passed away. The 
spirit of co-operation is the spirit of today; the 
spirit of believing in your employes; the spirit 
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of working with them, getting their ideas and then 
acting upon those ideas if they are such that 
will help you develop your business; this is the 
way ihe broad-minded big business men view 
things today. Along this line I find a suggestion 
box very helpful. Place a box in a convenient 
place in your establishment, calling it a sugges- 
tion box, and offer a prize once a month for the 
best suggestion offered and which you adopt and 
put into practice that month. Keep it up during 
the year and if you have a large number of em- 
ployes, offer a prize of say a dollar each week 
for the best suggestion offered and adopted during 
the week. 

Now you will find that this will pay you hand- 
somely; in a very short time you will have all 
your employes thinking and offering suggestions 
toward the improving of your business. Isn't 
that better than having one man alone concerned 
with its success? I have found that some very 
helpful and valuable suggestions were offered in 
this way. 

Now let us consider a matter of promoting 
sales on the part of your entire force of em- 
ployes. I have in mind a plan that was put over 
most successfully and it can be used in a store 
having a half dozen employes as well as one hav- 
ing a hundred employes or more. This plan is 
called a “Quota Contest.””. The management, at 
the beginning of the fiscal year of business, de- 
cides on an amount which he estimates, with 
everything being favorable, he might be able to 
sell during the year, always placing the amount 
rather high—that is, aim high. Now he appor- 
tions among his employes amounts which he 
thinks they ought to be able to reach during the 
year, basing his estimate on the last year’s busi- 
ness of each employe and taking into considera- 
tion the quota which the store has adopted. Go 
further than this and give every employe in your 
organization, errand boys, porters and all, an 
amount which they should sell or influence to 
your store. If it is not convenient for them to 
wait upon trade themselves, have customers turned 
over to some one to sell for them, The total 
of the amounts given out to all the employes must 
of course be the amount the store has adopted 
for the year’s business. You can only hope to 
encourage your employes, other than the sales- 
people, by giving them a small commission on 
their sales. 

At the end of every three months offer a prize 
to the general employe making the best showing 
on his quota and offer the same prize to the 
sales person making the best showing on _ his 
quota, and at the end of the year offer the grand 
prize to the person making the best showing for 
the year. Of course you must keep an accurate 
account of each person’s sales and monthly post 
the standing of the contestants. This will pro- 
mote rivalry and a spirit to reach to the top of 
the list. You will indeed be surprised how this 
plan will interest your employes to sell goods 
and especially those who have never given selling 
much thought, never having asked any of their 
friends to come in and buy from them, but 
have stuck to their bookkeeping, watch repairing 
or whatever their work might be. After a few 
months have passed, you will have your entire 
force interested in selling goods for you, thus 
putting these employes from the expense column 
into the column of producers. This plan has been 
worked very successfully and I can recommend 
it as a tonic to any business in these times when 
so many things depend on your going out and 
getting business. 

Now I might suggest other plausible workable 
schemes, but time does not permit me to continue 
with them. May I close with the thought that 
the store that is not progressive enough to try 
new ideas, but is willing to drift along with the 
current, will certainly be overtaken and left be- 
hind by the competitor who is on the alert to 
take advantage of every opportunity that presents 
itself. 


Following Mr. Vogt, was the illustrated 
lecture on diamonds and also a talk on the 
future diamond market. Mr. Drosten gave 
his talk extemporaneously with the aid of 
many stereopticon views. He told of the 
first discovery of diamonds, gave pictures 
of the discoverers, told all about the men, 
explained how the gems were mined, showed 
with the aid of the stereopticon, the various 
machines for polishing and cutting gems, 
and everything pertaining to the diamond 
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industry. It was a most complete and com- 
prehensive talk. 

President Drosten then introduced Mr. 
Bierman of the Markham Insurance Agency, 
who spoke on the Lloyd theft and burglary 
policies. He said they did not cover thefts 
by dishonest employes but told what they 
did cover and gave much valuable informa- 
ton to the jewelers throughout the State. 

Joe Gladstone followed with a short talk 
on “Pearls and Their Construction.” A 
young woman assisted him in his demon- 
stration. 

After a general discussion on filled watch 
cases, the afternoon adjourned. 
There was no evening session, the delegates 
visiting the various theatres. 


session 


Tuesday 
Tuesday’s session opened with a talk by 
Oliver Abel, president of Missouri Opto- 
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metric Association, who spoke to the jewel- 
ers on the “Zone System,” adopted by that 
organization. He told how the zones of the 
Optometric Association were presided over 
by a chairman and vice-chairman. The 
zones were scattered over the State. He 
said they had a meeting in each one of the 
zones. He also told how they financed the 
different zones. 

Secretary Pennell followed with a short 
talk in which he advocated and endorsed 
the system. He said it would greatly benefit 
the Missouri jewelers and a general dis- 
cussion followed. The system was unani- 
mously adopted. 

Morris Eisenstadt then gave a short talk 
on various methods of conducting a cam- 
paign for securing business for the smaller 
jewelers. He suggested that the slogan, 
“Gifts That Last,” be used. This slogan 
was advocated by the National Jewelers’ 
Publicity Committee of which he is chair- 
man. It covered every phase of the jewelry 
business. The committee of which Mr. 
Eisenstadt is chairman is represented by 
every branch of the jewelry industry. 

The resolution committee, Herman Mauch, 
chairman, reported a number of resolu- 
tions, which were adopted. 

The nominating committee reported the 
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following slate of officers for the ensuing 
year and each of those named was unani. 
mously elected. The officers are as follows: 

President, W. E. Pennell, Trenton, Mo.: 
vice-president, Dwight Brown, Marshall, 
Mo.; secretary-treasurer, 
Humansville, Mo. 

Claude Wheeler, western manager of Typ 
JEWELERS’ CIRCULAR, a former Missouri 
jeweler and formerly secretary of the A, N. 
R. J. A., on invitation of President Drosten, 
introduced the new officers and talked on 
the tax question. 

After discussing the question box ques- 
tions, the convention adjourned. 


Miss Joe Crow, 


The Banquet 

The big finale of the convention was the 
joint banquet and dance of the Missourj 
Optometric Association and the Missouri 
Society of Retail Jewelers, who were in 
session at the same time. The banquet con- 
cluded the 20th annual convention of the 
former. It was held in the banquet hall of 
the Statler Hotel, where the conventions 
were held, and was designated as the “Vic- 
tory Banquet” by the Optometric Associa- 
tion. 

The banquet hall was crowded by the 
members of the two organizations and their 
friends, both men and women. There were 
more than the usual number of ladies 
present. 

Following the banquet, which started at 
6:30, was the speaking. 

Dr. W. B. Needles, Kansas City, was the 
toastmaster, and he was a good one. The 
remarks he made in introducing the vari- 
ous speakers were in a happy vein and 
each was introduced with some appropriate 
remarks, 

In calling the diners to order, he said 
the main object of the banquet committee 
had been planned to please all the guests. 
He said talks to follow would be on the 
plan of the modern dress, “short enough to 
be interesting.” 

He said he came from Kansas City, but 
when he was asked from whence he came 
and where Kansas City was, he said it was 
“near St. Louis.” This made a hit with 
the St. Louisans present. 

The first speaker introduced was W. 
Frank Carter, president of the St. Louis 
Chamber of Commerce, and the speaker of 
the evening. 

Mr. Carter said he felt like Daniel when 
he was cast into the lions’ den, and who re- 
marked, “thank God, there will be no after 
dinner speeches.” 

Mr. Carter said he has been asked to 
talk about something dear to the heart of 
St. Louisans, St. Louis. He stated that the 
fact that St. Louis was suffering less than 
other large cities of the United States could 
be explained by the extensive diversity of 
the city’s industries. He placed the number 
of unemployed at 35,000 as against from 
60.000 to 163,000 in other “one industry” 
cities. 

“The industrial importance of St. Louis,” 
caid Mr. Carter, does not rest on luxuries. 
It is more stable. Its factory wheels are 
turning today in greater percentage than in 
many other cities, because the needs we 
supply are the every-day needs of a great 
and growing industry.” 

Toastmaster Needles then introduced 
Fred W. Drosten, retiring president of the 
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Missouri Society of Retail Jewelers, who 
proceeded to present President-elect Ww. B. 
Pennell with a beautiful loving cup given 
by the jewelers. Mr. Pennell responded 
priefly, thanking the donors. 

Toastmaster Needles — then presented 
Oliver Abel, the retiring president of the 
Optometric Association, and Mrs. Abel, a 
supposedly big birthday cake, with 47 
candles on top, emblematic, the toastmaster 
said, of the 47 States in the United States 
having an optometric law. When the cover 
to the cake was removed, a silver service 
was disclosed. . 

Mr. Abel said he accepted the present, 
knowing its real value, but he did not de- 
serve it. However, both he and Mrs. Abel 
would accept it, from the bottom of their 
hearts, and the service would be at the dis- 
posal of the optometrists at all times, and 
the latch string of their home would always 
he on the outside. 

Secretary-Treasurer George Erskine, of 
the Optometric Association, was then called 
on by the toastmaster, who had as _secre- 
tary-treasurer of the association, the toast- 
master said, had worked wonderfuily hard 
in securing the passage of the optometric 
hill. Mr. and Mrs. Erskine were presented 
with a beautiful clock. 

Mr. Erskine said both he and his wife 


would work harder than ever for the cause. 


However, his wife was mainly responsible, 
for she was the “boss.” 

R. Schenkmeyer, chairman 
Louis Zone of the Optometric Association, 
was presented with a Masonic watch charm 
emblem, with a diamond center. 

Mr. Abel was then asked by the toast- 
master to introduce one of the guests. Mr. 
Abel introduced Attorney E. W. Forestel, 
whom, Mr. Abel said, had been his legal 
adviser. 

Mr. Forestel said in responding, that the 
law just passed was the best law of its 
kind in any State in the United States, that 
it would not be for the benefit of the optom- 
etrist only, but for the people as well. He 
believed that the board that Governor Hyde 
would select would be one of the best. He 
concluded by saying many good things about 
Mr. Abel. 

This finished the banquet and the sneeches, 
and the guests, numbering about 250, then 
adjourned to the ballroom, where they con- 
tinued to dance until late. 


Some of the Resolutions Adopted 


We, the members of the Missouri Society of 
Retail Jewelers in convention assembled at the 
Statler ‘Hotel, St. Louis, Mo., April 25 and 26, 
1921, hereby give voice to the following sentiments 
and declarations: ; . 

Col. John L. Shepherd, “The Jewelers’ Friend, 
who a few months ago passed to the unknown 
world beyond. We all loved him and we will 
miss him. Be it 

Resotvep: That a page in our records be set 
aside to his memory. 

* * * 

Resotvep: That we recognize and appreciate 
the unselfish and efficient work which has been 
carried on for so many years by the managers of 
the Jewelers’ Security Alliance. 

RESOLVED: That we recommend that all mem- 
bers secure the protection of the Alliance if they 
have not already done so. 

_Resotvep: That a more careful attention should 
be paid to the suggestions and warnings sent out 
by the Alliance in order that the losses from 
burglary and theft may be reduced in number and 
extent. 

RESOLVED: 


That we will co-operate with the 


officers of the Alliance in their efforts to increase 
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of the St. 





the membership until the Alliance signs are dis- 
played at all good jewelry stores in the United 
States, warning robbers to “keep hands off.” 

* a * 

Reso_veD: That we protest against any discrim- 
inatory tax against the jewelry and kindred 
merchandise and that we obligate ourselves singly 
and collectively to lend whatever assistance is in 
our power to the Jewelers’ War Revenue Tax 
Committee, Mr. Meyer D. Rothschild, chairman, 

* * * 


ReEsotvep: That the slogan “Gifts that Last” 
has proven for the short time it has been in opera- 
tion, the best medium for advertising. We there- 
fore pledge ourselves to impress all fellow jewelers 
in our state to use this slogan in advertising 
and window displays. 

” * 

REsoLveD: That we gratefully acknowledge the 
assistance the trade press has given us and we 
want to express our sincerest thanks for its im- 
partiality. 
= * * & 

REsoLvEep: That we heartily indorse the good 
work done by the Harvard Bureau of Research, 
and we sincerely hope that every jeweler will 
answer the questionnaires as sent out, and will 
heed advice of this Bureau by comparing their 
operating expenses by departments. 








COMPLETES ITS ITINERARY 





Commission of the Gorham Interests Ends 
Tour of Country with Visit to 
Boston Jewelry Trade 


Boston, Mass., April 28—The commission 
of Gorham interests which, with Frank- 
lin A. Taylor, president of the Gorham 
Co., has spent several weeks in a survey 
of the American silver situation from the 
Atlantic to the Pacific and back again, 
completed its itinerary in Boston a few 
days ago. The commission consists of 
Henry H. Moulton, of New York, chair- 
man; Charles Siegman, Herbert S. Clark 
and Jesse H. Listman, of New York; 
Charles B. Bartlett, of Bridgeport, and 
S. Reid Warren, of Philadelphia. These 
gentlemen represent the different Gor- 
ham companies, which, in addition to 
the Gorham Mfg. Co., are the Whiting 
Mfg. Co., of Bridgeport; the William B. 
Kerr Co., of Newark; the William B. 
Durgin Co., of Concord, N. H., and the 
Mount Vernon Co., of Mt. Vernon, N. Y. 

Previous to the coming of President 
Taylor to head the Gorham interests 
these concerns, while all in reality under 
Gorham ownership, had acted independ- 
ently of each other in advertising and 
sales campaigns and policies and had 
competed as sharply as though they bore 
no relation to one another. , Mr. Taylor 
has changed that and replaced competi- 
tion with harmony and understanding. 
Not only has he done this with his own 
companies, but his frankness at the first 
dinner at which silver manufacturers ever 
sat down together at a New York hotel 
a few weeks ago marked the beginning 
of a new era in the silver business gen- 
erally. 

This commission of representative sil- 
ver men was put together to study silver 
the country over. They went to the 
coast, stopping at the principal cities, 
by the northern route and returned by 
the southern. It was the first time re- 
sponsible heads of silver manufacturing 
companies had ever visited the western 
jeweler. The east, where silver is manu- 
factured, has never had direct knowledge 
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of what other sections of the country 
wanted, in fact. 

These gentlemen visited stores, in- 
spected stocks and invited criticism, de- 
structive and constructive. They got 
both, but their experiences were far more 
agreeable than otherwise. They were sur- 
prised at the beauty and extent of the 
stocks of silver carried by jewelers on the 
Pacific coast, particularly in San Francisco 
and Los Angeles. They were also im- 
pressed with the great amount of new money 
there is in the west, from the crops of 
prairie farms and from the oil wells of 
Oklahoma and Texas. The educational 
value of sterling silver comes into this 
phase of the situation with much force. 


One result of the survey is the placing 
of solid silver in some of the largest Ameri- 
can department stores. Sterling table ware 
and its ilk have never been sold through de- 
partment stores in the past; that business 
has been confined to the jewelry trade. 
The departure is one which needs ‘be 
handled with utmost care, but indications 
of its success are already to be noted. 

Another result is closer co-operation with 
the small jeweler. In the smaller towns 
jewelers usually begin as watchmakers and 
what silver they carry is not displayed. 
They complain that customers don’t want 
it, when in fact every woman wants ster- 
ling silver. 

This co-operation includes financial sup- 
port. The retail jeweler, even in larger 
cities, has complained with some justice 
that in order to carry the stock of solid sil- 
ver he should carry he must pledge every- 
thing he owned with the banks. Arrange- 
ments are now under way for the financing 
of dealers who find themselves thus situ- 
ated where local banks cannot be induced 
to take a larger view of the matter. 

“Gorham” has ever been a standard of 
the sterling silver trade and the new poli- 
cies of the Gorham Co. mean much to 
jewelers. To-day a retail jeweler from 
Hotcold, Tex., Bridal Falls, Minn., or Paint- 
ed Post, Mich., is fully at liberty to walk 
into the New York office of President 
Taylor and tell his troubles and the resultant 
advantage to the trade in general is already 
noticeable, says the commission. 

There is a marked revival of interest 
in silver since the war. While the fight- 
ing was on silver headed the luxury list 
and few besides the worker in munitions 
factory or shipyard could afford to buy it, 
anyway. With the removal of the restric- 
tion, however, a very great demand has 
sprung up and sterling seems in a fair way 
to attain the prominence in American life 
that it had with the generation in whose 
lifetime the Gorham concern was founded 
ninety years ago. 








Consul P. H. Foster, writing from Vera 
Cruz to the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., 
states that: Under a recent decree jewelry 
samples of traveling salesmen are excepted 
from the regulation permitting samples to 
be entered under bond without payment of 
duty. It will therefore be necessary to se- 
cure a consular invoice for shipments of 
jewelry samples, and duty must be paid 
thereon. 








A FLOOD OF GOLD 


Assay Office in New York Clogged by Im- 


portations of Over $41,000,000 Since 
April 1 and Working 12 Hour Shifts 
to Keep Up with Deposits—At- 
tempts Being Made to Have 
Importers Use Philadelphia 
Mint Instead 

That the “gold bonus” advocates have no 
reason to advance a shortage of gold in be- 
half of their measure is shown in the fact 
that between $40,000,000 and $41,000,000 
worth of gold has been received in New 
York alone from all quarters of the earth 
since April 1, and as a result of this, the 
New York Assay Office has been deluged 
with the yellow metal to the extent that 
its vaults are choked with gold bars, strips 
and coin, and officials of the assay office 
are ina quandary as to how to keep up with 
the flood that is pouring in upon them from 
all quarters, In fact, it was reported Fri- 
day that the Assay Office officials had called 
a halt on the amounts being dumped upon 
them for melting and assaying and in- 
structed bankers to send their metal to 
Philadelphia. 

It was reported at the Assay Office that 
though there is ample room in the under- 
ground vaults of the new building for the 
gold coming in that the trouble comes by 
reason of the fact that before being stored 
in these vaults the gold must be weighed 
and assayed and that many of the employes 
of the office have been put on a 12 hour 
shift in order to reduce the quantity of gold 
on hand. 

There are two means by which bank- 
ers can dispose of the metal now roll- 
ing in on them. One is to deposit it 
with the Federal Reserve Bank, the 
other is by depositing it with the assay 
office. The Reserve Bank now will take 
only British bars, on which it makes an 
advance of 98 per cent. to importers, 
settling up when the metal is assayed. 
The assay office advances 90 per cent of 
the estimated value, remitting the balance 
when the gold finally is melted and weighed. 

A canvass last week of large banks in 
the financial district which import gold led 
to the discovery that many have recent im- 
ports of gold in their own vaults, and that 
the waiting list at the assay office is a long 
one, putting a current shipment of gold 
through the assay office about two weeks 
after its arrival. Bankers say the actual 
gold in their vaults does them no good, 
but, in effect, is so much frozen credit, They 
lose not only the interest the money it 
represents could be drawing, but they lose, 
as well, they say, business which the credit 
the gold represents could be establishing. 

Efforts have been made by the Govern- 
ment officials to get New York bankers to 
route their gold from Europe to Philadel- 
phia direct. In this they have been unsuc- 
cessful. Bankers say the vessels that touch 
at Philadelphia are not suitable as gold 
carriers, that they do not make the fast 
time the vessels coming to New York 
make. The insurance companies also object 
to the gold being brought over on any but 
the largest and fastest ships afloat. 

An executive of the Equitable Trust 
Company said last week his company was 
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sending most of its gold to Philadelphia and 
that the results were satisfactory. “Our 
shipments are made by express,” he said, 
“and are heavily guarded. We send a rep- 
resentative along. The gold goes im- 
mediately to the Mint, We have a record 
of shipping a consignment of gold from our 
office here and of getting a telegraphic re- 
mittance from our representative who ac- 
companied the gold for 90 per cent of its 
value, signed by the Philadelphia Munt, 
within three hours. 

The Philadelphia Mint is a large one, has 
about 400 employes and is not in much dan- 
ger, Government officials say, of becoming 
choked, as is the New York assay office. 
The capacity of the New York office is ap- 
proximately $15,000,000 a week. With the 
arrivals of gold at this port considerably 
above that amount and with no prospect of 
a let-up in gold shipments for a few weeks 
at least, the officials say that all that they 
can do is to refuse the overflow, let each 
shipment take its turn or advise shippers 
to rely on the Philadelphia Mint. 








THE NEWS FROM ENGLAND 


Jewelers Victims of Mob Attacks Caused by 
Coal Mine Dispute—New Jewelry Fads 
Lonpon, April 12.—Jewelers this side are 

apprenhensive of their position now that 

the coal mine dispute has assumed propor- 
tions of a national character. Jewelers of 
the north already have become the victims 
of the mob element. At Dumfermline pil- 
jaging was indulged in by strikers and 

jewelry was looted. At Markinch a 

jeweler’s shop was looted and watches were 

taken by the crowds from the window trim. 

A force of 90 policemen made baton 

charges and numerous arrests resulted. The 

retail jewelers fear that the Bolshevik 
spirit may spread throughout the country 
in which case they would be first among 
the retail trade to suffer. Troops in steel 
helmets are encamped in the London parks, 
and it is not anticipated that much footing 
of jewelers’ shops will be possible in the 
metropolitan area. 

a 

Jewelry made a dazzling display at the 
wedding of Mile. Ann Cartier and M. Rene 
Revillon in Paris the other day. The bride 
was the granddaughter of M. Cartier, the 
well-known Rue de la Paix jeweler. M. 
Revillon represents the big Paris fur house 
in New York. Some remarkable gems were 
seen in the dresses of the principals and 
guests. Most of the women wore hand- 
some strings of diamonds as well as pearls. 
Bar brooches of diamonds were used in the 
Corsage, and hats trimmed with black para- 
dise plumes were decorated with diamond 
pin heads and diamond fastenings. 

* * * 

Pearl dog-collars have become very pop- 
ular here with matrons who are still lucky 
enough to have only one chin. Hence the 
women with slender, flat throats this side 
have taken kindly to this form of ornament. 
Another evening style that is becoming con- 
sists of a good length of ivory-white or 
flesh pink tulle illusion finished at the ends 
by jeweled tassels. This neck scarf is two 
yards long and is flung carelessly around 
the shoulders with the jeweled ends brought 
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forward, A new and attractive form of 
neck arrangement affected by Parisennes 
consists of a narrow band of blue velvet 
with a two-inch pleating of flesh-pink tulle 
with a flat diamond brooch or slide at the 
side. 

* Ok Ok 

A settlement has been effected in the 
King’s Bench Division in the Cooch Behar 
Maharanee jewelry case. Messrs. W. H, 
Benson, the well-known London jewelers 
who brought the action against the Dowa- 
ger Maharanee, in respect of jewelry sold 
the defendant has agreed that the latter 
shall submit to judgment upon terms which 
have been indorsed on the briefs. 

* * 

The Witwatersrand Gold Mining Co.,’s 
revenue for 1920 totaled £3,360,670, plus 
£778,035 brought in, making a total of £4- 
138,705. Working costs and general ex- 
penses were £2,576,880. The revenue of the 
Government Gold Mining Areas (Moders- 
fontein) Consolidated for 1920 was £17,- 
098,705, plus £5.762,695 brought in, making 
a total of £18,861,400. Costs and general 
expenses came to £8,401,800. 

* Ok Ok 

The jewelers’ art is now extending to 
women’s shoes this side, the latest society 
being mother-of-pearl heels for 
black shoes. Evening footwear are now 
fitted with high heels studded with bril- 
liants at a cost of ten guineas. These are 
popular for dancing. Another expensive 
fad just now is to have the high heel cov- 
ered with tortoise shell. 

Last year Japan produced 6,500,000 fine 
ounces of silver and 245,000 of gold accord- 
ing to special commissioners from London 
who are now in Japan studying the indus- 
trial and commercial activities there. 

x ok O* 


fashion 


Apropos of silver, Messrs. Samuel Mon- 
tagu & Co., in their weekly review of the 
silver market, state that the actual demand 
for the metal could not be considered suf- 
ficient to warrant advancing prices were it 
not for the powerful speculative influences 


at work in the Far East. The tone of the 
silver market has kept steady, the firm says, 
owing to the Indian bazaar purchases and 
special operations connected with China ex- 
change. 
* * OX 

\t the 41st ordinary general meeting of 
the Mysore Gold Mining Co., Ltd. the 
other day it was stated that during an ex- 
ceptionally good year the company produced 
156,757 ounces of fine gold which realized 
a value of £4,020,910, as compared with 43,- 
471,585 in 1919. A dividend of 25 per cent 
was paid. The chairman, commenting on 
the record year, said the company had ben- 
efited considerably from the gold premium, 
and the lower value of the Indian rupee had 
had a favorable effect on working costs. 
The company’s record, he said, had been 
one of great and consistent prosperity from 
the time the first dividend was paid in 1886. 
The- total dividends declared to date 
amounted to close on £45,000,000. On De- 
cember the thirty-first’ the company had in 
liquid cash more than £2,835,000, which was 
only £214,320 less than the nominal capital 
of the company. 
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Hartford, Cenn. 





R. C, King, an optician, has removed his 
store fixtures from 11 Pratt St, to 193 
Asylum St., opposite the Majestic theatre. 

The first game of the Sessions Clock Co. 
baseball team will be played on May 1 with 
the Annex of Hartford on the Camp station 
grounds. 
~ Robert H. Lewis of Harvey & Lewis, 
opticians and watch repairers, 865 Main St., 
and Mrs. Lewis have returned to this city 
from a visit in California. 

Elsworth W. Chase completed his 58th 
year at the factory of the Sessions Clock 
Co., Forestville, Conn., last Saturday. Mr. 
Chase started his duties at the plant when it 
was owned by the E. N. Welch Clock Co. 

Beck-Engle, Inc., retail jewelers, Allyn 
House block, 148 Asylum St., are conduct- 
ing a special sale in celebration of their 
first anniversary since opening their new 
store last year. The firm has been suc- 
cessful. 

James Grennan, for many years employed 
by the E. Ingraham Co., Bristol, Conn., 
died at his home in Plainville, Conn., last 
week Sunday after a short illness. De- 
ceased was a native of Ireland, where he 
was born 65 years ago. He settled in Bris- 
tol when a young man but on the death of 
his wife he disposed of his property in that 
city. 

Announcement was made last week that 
Louis Rosenblatt & Co., auctioneers, Bos- 
ton, Mass., have been engaged to conduct 
a special auction sale, which began last 
Thursday, at the retail jewelry store of the 
Reed Jewelry Co., 238 Main St., New Brit- 
ain, Conn. The company announces it is 
not going out of business but wishes to dis- 
pose of a surplus stock. 

At a recent meeting of the Sessions Clock 
Co. Mutual Aid Society, Forestville, Conn., 
the following officers were elected for the 
ensuirg vear: President, Levi H. Newell; 
vice-president, Levi Stone; — secretary, 
Charles H, Pond; treasurer, Charles P. 
Bacon; auditors, A. I*. Brightman, John 
Porch, Arthur Roberts and Levi Stone. 
The society showed it had enjoyed a good 
financial year. Benefits paid since April, 
1920, amounted to $377.23. 

At the farewell dinner tendered Rev. L. 
H. Dorchester, who resigned in Bristol, 
Conn., to become pastor of a Hartford 
church, a complete set of silverware manu- 
factured at the factory of the American Sil- 
ver Co., and suitably engraved, was pre- 
sented at the Elks Club Tuesday, April 19. 
Among those present at the dinner were 
William S. Ingraham, secretary and treas- 
urer of the E. T. Ingraham Co., and friends 
and associates and representatives of the 
local Chamber of Commerce. 

The Main Spring, the official publication 
of the Wallace Barnes Co., Bristol, Conn., 
announced last week the following: “At 
the time this issue of The Main Spring goes 
to press it looks as though practically all of 
Bristol will go on a daylight saving sched- 
ule for the Summer without changing the 
clocks ahead. For this factory the sched- 
ule commencing Monday, April 25th will be 
as follows: The factory will ring in for 
work as usual at 6:45 o’clock and the noon 
hour will be at 11 o’clock instead of 12. 
This is necessitated by the fact that the 
schools will observe 11 o’clock as_ their 
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noon hour. Afternoon hours for the fac- 
tory will be from 12:45 until 4:30 o’clock. 
Instead of working three days a week as 
at present we will go on a four day sched- 
ule.” 








Lancaster, Pa, 





On Memorial Day, all stores here will sus- 
pend business. 

George W. Adams, of J. D. Wood & Co., 
last week celebrated his 35th birthday anni- 
versary by entertaining 34 friends at Pfaef- 
fle’s Hotel. 

Prominent among the members of the 
social organization known for some years 
as “The Pirates,” which held their first 
outing of tne season at Accomoc-on-the- 
Susquehanna, on April 29, were T. Willson 
Dubbs and A. W. Moyer. 

James A. McElligott, of the traveling 
sales force of the Non Retailing Co., left 
April 26 for a two months’ business trip, 
and F. A. Wheeler, also of this firm’s 
traveling sales force, has returned to Lan- 
caster from a two-months’ trip to the 
South. 

Large orders have been received by the 
J. F. Apple Co. for gold buttons and pins 
for the Veteran Employes’ Association of 
the Carpenter Steel Co., of Reading. Also 
for medals for the athletic meet at the 
Keyser Preparatory School at Keyser, W. 
Va. 

The Evening Telegraph, of Rocky Mount, 
N. C., in a recent issue, contained a long 
report of the wedding of Ralph S. Hess, of 
the J. D. Mowrer Co., of Danville, Va., and 
Miss Mary K. Hicks, of Rocky Mount. 
Eight college friends of the bride were 
bridesmaids. The newlyweds are now visit- 
ing the groom’s old home, Ephrata, Lan- 
caster county. 

The students of the Bowman Technical 
School intend having a baseball club in the 
field this season, and a number of them are 
now practicing twice a week, in the early 
evening, on the Stevens Trade School dia- 
ivond, with a view to getting on the team. 
The manager is David Shoffstall. The 
equipment for the club will be provided by 
the student body. C. R. Freeman, of Gulf, 
N. C., has entered the school as a student 
in the watchmaking department. 

Louis Weber & Sons are now making a 
demonstration in the two big show-windows 
of a building opposite the store on N. Queen 
St., of optical work, showing the passage 
of a lens from the rough glass to the fin- 
ished glasses. Dr. C. S. Horton, who is in 
charge of the Weber optical department, is 
directing this demonstration, having re- 
moved some of his equipment to the show 
windows for the purpose. It is a “taking” 
ad., a crowd of spectators being always on 
hand. 

The organization of the Tell Watch Co., 
Inc., has just been effected in Lancaster, 
with a paid up capital of $50,000, the com- 
pany being entirely composed of Lan- 
castrians. The purpose is to serve the 
wholesale trade. The president is Tell 
Nussbaum, and the general manager, H. W. 
Stoll, the directors being Walter C. Zook, 
Henry FE. Ziplinsky, C. J. Hilton, Howard 
E. Miesse, Chester Ecklin and H. W. But- 
terworth. The president, a Swiss, worked 


for the South Bend Watch Co., Howard 
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Watch Co. and Hamilton Watch Co., being 

with the latter 13 years. Before leaving 

the latter he was its chief adjustor. 
SLADE 








Birmingham, Ala. 





Clarence Coyle, Richmond, Ind., has be- 
come associated with Bromberg & Co. 

Luke Rawls, .representing the Norris 
Alister Ball Co., Chicago, is taking inven- 
tory of the branch stock here. 

L. P. Hurter has just returned from a 
six weeks trip through northern Alabama 
and Tennessee in the interest of the Cromer 
Art Kraft Pen Co., whose factory is here. 








Association Notes. 





The Kentucky Retail Jewelers’ Asso- 
ciation will hold its annual convention 
this year at Lexington, Kentucky, Sept. 
12, the day before the American National 
Retail Jewelers’ Association starts its 
convention at Buffalo, N. Y. The Ken- 
tucky jewelers will make their headquar- 
ters at the Lafayette Hotel, Lexington, 
and expect to have one of the greatest 
sessions in its history. The present offi- 
cers are: President, R. S. Welch, Scotts- 
ville; vice-president, C. H. Bowen, Win- 
chester; and secretary-treasurer, William 
M. Irion, Louisville. 

* * * 

Members of the Illinois Retail Jewel- 
ers’ Association, as THE JEWELERS’ CIRCULAR 
goes to press, are in annual convention 
at Chicago, the-convention having begun 
May 2 and will last until May 4. The 
first report indicated this to be one of the 
most interesting gatherings that the 
association has had in its history, which 
goes back to 1916. The officers whose 
terms are ending are: President, B. J. 
Hagamann, Chicago; first vice-president, 
C. L. Crawford, Peoria; second vice- 
president, H. H. Cutting, Rockford, and 
secretary-treasurer, Lester F. Lawrence, 
Galesburg. 

** 

At the meeting of the executive board of 
the Oregon Retail Jewelers Association held 
in Portland, a short time ago, it was decided 
to hold the 1921 convention of the associa- 
tion in Astoria, Monday and Tuesday, June 
6 and 7. One hundred members are ex- 
pected to attend. The jewelers will assem- 
ble at the Hotel Portland, Portland, Ore., 
on Monday 8 a. m. and be guests of the 
Portland jewelers for breakfast. After 
breakfast a trip to Astoria over the lower 
Columbia River Highway will be made by 
automobile, the entire 110 miles being paved. 
At Clatsop Crest the excursion will be met 
by the Astoria jewelers and lunch served. 
After lunch the party will proceed to Astoria 
in time for dinner. The convention will 
be called to order at 8 Pp. mM. the same 
evening. A detailed program now being 
prepared by the Astoria jewelers will be 
mailed to each member of the association. 
F. J. Donnerberg is president and F. M. 
French secretary of the association. 








A new jewelry and sporting goods store 


has been opened in Fairmont, W. Va., by 
A. Hirsch. 








Improvements to the exterior of the 
jewelry store of the Grip Jewelry Co., 
at Chippewa Falls, Wis., are rapidly 
nearing completion. The front is being 
extensively remodeled and modernized. 

Adolph Possin, of the Boszhardt- 
Possin Co., Security building, left on 
Monday on a business trip to attend the 
annual convention of the National 
Wholesale Jewelers’ Association at West 
Baden, Ind., May 5 to 7. Several other 
local wholesale houses expect to be repre- 
sented at the convention. 

L. A. Kuesel, of Kuesel Bros. Co., En- 
terprise building, who left a few weeks 
ago for Florida on a vacation and pleas- 
ure trip, writes that he has left for Cali- 
fornia to spend several weeks in the 
west. He expects to return to Milwau- 
kee by the end of May, meanwhile recu- 
perating for an active season as president 
of the well-known local wholesale house. 

Albert Tegge, Iron River, Mich., was 
a visitor in Wisconsin during the past 
week. Mr. Tegge, with his brother Ray- 
mond, who is engaged in the automobile 
business at Iron River, made an automo- 
blie trip to Two Rivers, Wis., where 
they visited at the home of their parents, 
Mr. and Mrs. Charles Tegge. Albert 
Tegge is well known in jewelry circles 
of Wisconsin and the Upper Peninsula 
of Michigan, and called on fellow trades- 
men while here. 

After having been established in the 
Enterprise building, Sycamore St., for 
many years, the J. R. Hampel Co., en- 
graver, has moved into larger and more 
commodious quarters at 715 Chestnut 
St. The concern is one of the best 
known engraving houses in this city and 
its business territory embraces a large 
area. The new location provides much 
needed room to accommodate the grow- 
ing business and more adequate facilities 
to turn out the increasing orders. 

Jewelers from all parts of Wisconsin 
were visitors in Milwaukee during the 
past week, many coming here to attend 
the semi-annual reunion of Wisconsin 
Consistory and the ceremonial of Tripoli 
Temple, Nobles of the Mystic Shrine. 
Among the visitors seen at local jewelry 
houses were Senator Antone Kuckuk, 
Shawano; F. J. Tomkiewicz, Edgar; 
Schneider Bros., Burlington; E. B. Hob- 
kirk, Brandon; C. J. Frantz, Darlington, 
and representatives of the Jones Jewelry 
Store at Waukesha and the Longcroft 
Jewelry Store at Berlin. 

Encouraging apprenticeship to make up 
the shortage of young men in the jewelry 
and watchmaking trade of Wisconsin is 
a step that has been undertaken’ by 
the Wisconsin Industrial Commission 
with the co-operation of jewelers of 
Wisconsin. The purpose of the move- 
ment is to train young men and women 
with the assistance of the commission. 
Apprenticeship has been a popular suh- 
ject at State conventions for several 
years, and came up for lengthy discus- 
sion at the recent State convention as 
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reported in a previous issue. Acting on 
the suggestions made at-that time, the 
commission is now taking up further 
steps with the trade. 

New enterprise of the advertising com- 
mittee of the Milwaukee Jewelers’ Club 
is evidenced by the plan which has just 
been adopted to link up its co-operative 
advertising plan with current events. 
The campaign on “Gifts That Last’ is 
being carried on at regular intervals dur- 
ing the week in local newspapers, show- 
ing the national trade mark with which 
has been embodied the words, “At Your 
Jewelers.” The latest step decided upon, 
according to Henry Rank, chairman of 
the committee, is to feature the slogan 
with various events. For instance, with 
the approach of Mothers’ Day, May 8, 
mention of this event is being made to- 
gether with the date, the slogan suggest- 
ing jewelry. Other “days” will be simi- 
larly featured from time to time. 

When arraigned in district court on 
the charge of burglary, Frank Jackowski, 
aged 33 years, who claimed his home in 
Milwaukee, was ordered bound over to 
the municipal court. Jackowski was ar- 
rested two weeks ago during a blizzard, 
as noted, after he is alleged to have shat- 
tered a window at the jewelry store of 
Herman Kupper, 747 Muskego Ave., and 
then burglarized the home of a nearby 
resident. Mr. Kupper reported the loss 
of several articles of jewelry from the 
window, but an accurate check-up of the 
goods later revealed that only one piece, 
valued at $7.50, was missing. The fact 
that a policeman nearby heard the crash 
and on approaching frightened the man, 
saved the jewelry store from a large loss 
of valuable merchandise that was on dis- 
play in the window. 

Daylight saving, which had been ad- 
vocated by the local jewelers and other 
business men, went into effect in Mil- 
waukee last Sunday. Clocks generally 
were set ahead one hour Saturday night, 
although officially the change in time 
occurred at 2 A. M. Sunday. Milwaukee 
is now on the same schedule as Chicago, 
although but few other cities in the 
State have adopted the new time. D. 
Goldman, 106 Grand Ave., secured first 
page publicity in connection with the 
movement, when a _ picture appeared 
showing one of the lady clerks on a step 
ladder in the act of advancing the street 
clock in front of the Goldman establish- 
ment. The newspaper stated that its 
photographer “flashed the picture just as 
Miss Gerhard was setting the street clock 
ahead at midnight on this busy Milwau- 
kee corner.” 

Frequent hold-ups and attempts to rob 
jewelers in Milwaukee and other Wis- 
consin cities have aroused the trade and 
various precautions are being taken to 
stop this crime wave. The latest local 
attempt at robbing a jewelry store took 
place on Friday night when two youthful 
bandits attempted to hold up Gust. W. 
Fuchs, 2617 North Ave. Neither of the 
youths were more than 17 years old, 
according to Mr. Fuchs, who said he 
closing the store when the pair 
One leveled a gun at him and 


was 
entered. 


May 4, 1921, 


ordered him to put up his hands, He 
reached for his own revolver back of the 
counter and as he did so the armed 
robber fired. Mr. Fuchs dropped to the 
Hoor and made another attempt to reach 
his own revolver, thinking that the bandit 
used a blank cartridge, as he had heard 
no effects of a bullet. When he looked 
up both boys were gone and nothing 
was missing. It was not until next day 
that Mr. Fuchs discovered that he had 
been a near-victim of the bandit’s gun. 
The wall case in front of which he had 
been standing showed a small hole and 
in the wall was the bullet from the gun 
used by the burglar. Numerous petty 
burglaries have brought concentrated 
action by the police, with the result that 
a number of boys and young men have 
been rounded up and held for question- 
ing. Thus far no trace of the Fuchs 
bandits has been discovered by the 
police. 








TRADE CONDITIONS 

Trade in the retail jewelry line in New Orleans 
has been helding out fairly well. While there is 
not any great rush of business reported it jis 
fairly good and perhaps as good as any normal 
year but not equal to that of last year and the 
year before. The business depression felt through- 
out the country seems to have touched New Orleans 
lighter than other places and there seems to be 
no actual stagnation anywhere or any noticeable 
unemployment. 

Alfred Krower, Al. Judice and B. Mattes 
have been in New York purchasing stocks. 

Mr. and Mrs. Charles Stein, Guatemala, 
spent a few days in New Orleans recently. 
They are en route to a tour of Europe. 

Mr. and Mrs. M. Quinn, McComb City, 
passed through New Orleans recently. 
They were on their wedding journey and 
en route to Jackson, Miss. 

Al Copland of Peter Copland & Co, re- 
cently opened at Canal and Baronne St. 
has returned from a trip through Texas 
which he reports as quite successful, doing 
a good business all along the line. 

Louis Hausmann, president of the Louis- 
iana Retail Jewelers’ Association will de- 
liver an address to the jewelers of the Ala- 
bama association at Gadsden, Ala., at the 
convention to be held in May. Mr. Hous- 
mann is a forceful speaker and has had a 
long experience in the jewelry trade. 








Safe Blowers Get $5,000 in Diamonds 

Newark, N. J., April 28.—Safe blowers 
forced their way into the shop of William 
Wackenhuth, dealer and cutter of diamonds 
and precious stones at the rear of 355 Mul- 
berry St. last night and stole uncut dia- 
monds valued at $5,000. The robbery was 
discovered this morning by an employe. 

The floor about the safe had been padded 
with burlap bags to deaden the sound of the 
safe door falling as the charge exploded. In 
addition to the diamonds, about $30 in cash 
was taken. 








Otto Arnold will open a jewelry store at 
Shell Lake, Wis. 























Mr. and Mrs. Ralph G. Ostby have opened 
their Summer home at Warwick Neck for 
the season. 

Mr. and Mrs. Ralph L, Griffith are at 
Ball’s Camp, Grand Lake, Me., for a 10 
days’ stay. 

John T. Cuddy et wx have sold to G. A. 
Richards, lot of land on the westerly side 
of Hope St. : 

Mr, and Mrs. William P. Chaplin, Jr., 
are spending a couple of weeks in New York 
and Atlantic City. 

Henry G. Thresher, of Waite-Thresher 
Co., of this city has been elected a director 
of the National Jewelers’ Publicity Associa- 

n. 

a E. Robinson has disposed of his 
chain findings manufacturing plant and busi- 
ness at 28 Bridge St. to the Whitaker- 
Fielding Co., 128 N. Main St. 

Mrs. Lenna Zetlin has announced the en- 
gagement of her daughter, Miss Rita 
Eleanor Zetlin, to Irving Gertsacov, son of 
Mr. and Mrs. Max Gertsacov. 

G. Leon Silverman and William Silver- 
man have filed their statement at the city 
clerk’s office that they are the owners of the 
Silco Jewelry Co., 100 Fountain St. 

At the first meeting of the creditors of 
Lewis E. Wilde Co., Inc., held at the office 
of the referee in bankruptcy Robert Grieve 
was appointed trustee under bond of $500. 

Frank W. Matteson, a director of the 
Gorham Mfg. Co., was elected director and 
* president of the Providence, Warren & Bris- 
tol Railroad Co., at the annual meeting held 
last week. 

Elisha C. Mowry was appointed trustee 
in bankruptcy of Wilfred E, Handfield, 
manufacturer of findings and novelties, un- 
der bond of $500 at the first meeting of the 
creditors held the past week. 

Horace M. Peck as receiver of A. H. 
Bliss Co. has filed a petition with the Su- 
perior Court asking for the right to com- 
promise the claims of creditors; for an al- 
lowance for services and disbursements of 
the receiver and his counsel; and for the 
discharge of the receiver. The petition is 
referred to Wednesday, May 4 at 9:30 
o'clock for a hearing. 

At the 12th annual meeting of the Provi- 
dence Marine Corps of Artillery held last 
Monday night Harold R. Barker, of 
Barker & Barker, was elected first lieu- 
tenant and treasurer, He, with his father, 
Edgar R. Barker of Barker & Barker, and, 
Ralph S. Hamilton, Jr., of Hamilton & 
Hamilton, Jr., were elected members of the 
standing committee for the year. 

Alleging that five diamond rings valued at 
$955, shipped from their offices in this city 
by express to J. O. Chennault, Danburg, Ga., 
failed to reach their destination and were 
lost, the Baird-North Co. of Providence, 
entered suit last Wednesday in the Superior 
Court against the American Railway Ex- 
Press Co. to recover the value of the missing 
rings, According to the allegations in the 
declaration filed with the clerk of the court 
by the Baird-North Co., the rings were de- 
livered to the American Railway Express 
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Co. on Dec. 3, 1919, for shipment to the 
address in Georgia. A reasonable time for 
their delivery has elapsed, the plaintiff 
claims and damages placed at $1,500 are 
sought from the carrier. 

A number of manufacturing jewelers with 
their ladies attended the 30th anniversary of 
Doric Lodge of Masons at Freemasons’ Hall 
last Friday evening. Adelbert E. Place, of 
O. E. Place & Sons Co., is Worshipful 
Master and among the Past Masters were 
Herbert S. Tanner and Walter A. Griffith. 
The souvenir to the ladies was a handsome 
jewel case in grey velvet made by the 
Reuckert Mfg. Co. The cases were individ- 
ual with the recipient’s name in gold let- 
ters. 











F. F. Davidson and his son visited South 
China, Me., for several days. 

David Goldwasser is serving on the jury, 
and will be so engaged for the next two 
weeks. 

The Newton Jewelry Co. has moved from 
room 311, 36 Broomfield St., to 21 Brom- 
field St. 

Bernard Kuhn, of the Adams House 
Jewelry Co. has bought a Summer 
home at Kemberma, Nantasket. 

Charles W. Finlay and Frederick Harris 
are on a fishing trip for a week at Swan 
Lake, Me. A. H. Munroe, of Malden, also 
is on a recreation trip at Moosehead Lake, 
Me. 

Members of the Boston Stationers’ Asso- 
ciation and their employes, about 250 in 
number, attended the eighth educational 
dinner of the association last week. It was 
“Dennison Night,” the Dennison Mfg. Co. 
being host. James R. Armstrong talked on 
“Selling by Point of Contact.” 

Charles G. Swenning, clerk in the dia- 
mond department of the Smith-Patterson 
Co., underwent an internal operation at the 
Peter Bent Brigham hospital recently, and 
now is convalescent. He expects to be 
about again in a few days. H. A. Martin, 
of the same company, has been operated on 
for appendicitis. He also is recovering. Mr. 
and Mrs. Carl D. Smith are attending the 
National Wholesalers’ Convention in West 
Baden, Ind. 

The largest single memorial tablet ever 
cast in America or Europe in honor of 
heroes of the World War has just been de- 
livered to the city of New London by Reed 
& Barton. The work was done at Taunton. 
The tablet, in bronze, measures 146 inches 
in length, 114 inches in height, weighs 1,500 
pounds and has on it the names of 1,604 
veterans. At the top is a laurel wreath, 
with the figure of Columbia inserted. Un- 
derneath is the seal of the city of New Lon- 
don. The names are in alphabetical order. 

On a bill in equity brought by Mrs. 
Catherine M. Littauer, of Washington, to 
recover possession of jewelry alleged to 
have been stolen and now in the possession 
of Inspector McGart of the Boston police, 
Judge Wait has enjoined Henry J. Barry, 
William Covington and the Fenway Jewelry 
Co. from transferring any interest in the 
jewelry claimed by Mrs. Littauer. Coving- 
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ton was arrested some time ago, when he 
stated that he received the jewelry from a 
jeweler’s traveling salesman in payment of 
debt, and that he deposited the property 
with the Fenway company. 








——— a 

Emanuel Grafner, Grafner Bros. who 
with Mrs. Grafner was in Hot Springs, 
Ark., for a rest, is back in Pittsburgh. 

P. C. Gillespie has gone to Europe to buy 
diamonds for Gillespie Bros. Co., and also 
some works of art. He will return to 
Pittsburgh next month. 

The M. J. Smit Co. had a window dis- 
play of watches the day the new time went 
into effect, advising everyone, through 
placards to buy watches to keep pace with 
daylight-saving time. The same house has 
also beautified the exterior of its place of 
business by placing flower pots on the 
cornice above the show windows. 

It is reported that a woman clerk in the 
jewelry department of a Pittsburgh depart- 
ment store got away with some diamonds 
the other day and swallowed them in her 
effort to conceal her loot. As the story 
goes, the woman is being held for further 
investigation. This is said to be the second 
time within a short period that clerks who 
have been stealing from their employer 
have been apprehended here. In the par- 
ticular case mentioned, the police are mak- 
ing an investigation of the girl’s record. 

Louis H. Ross, who held up a store in 
St. Paul last year and was sent to the peni- 
tentiary at Stillwater, Minn., and who was 
paroled after serving one year, was ar- 
rested by Pittsburgh detectives as he was 
leaving the prison and has been brought to 
Pittsburgh. He is being wanted in con- 
nection with several jewelry robberies here, 
it will be remembered. The police accuse 
him of four holdups here, but Ross says 
he was only implicated in two of them. 
Ross is a Pittsburgher and worked in a 
rather spectacular way, in _ getting 
away with what he wanted to steal, He 
was cool about his work. Several men 
here will testify to having been backed 
into a cupboard or rear room, 

An attack being made here on the day- 
light saving law has set the merchants of 
the town on their tip toes, in an effort to 
defeat court action begun “to have the law 
set aside. The mayor, it is claimed has not 
been in harmony with the ordinance, al- 
though he signed it last year when it be- 
came a law, but while the town, railroad, 
business houses and others observed the 
daylight-saving time, the police department 
adhered to the old time, causing confusion 
and much criticism of the city administra- 
tion. The directors of the Chamber of 
Commerce took a hand and decided to fight 
the court action, begun at the behest of a 
moving picture proprietor, the moving pic- 
ture theaters being opposed to the ordi- 
nance. Doubt is expressed, however, if any 
headway can be made in the courts this 
year, to have the ordinance set aside, be- 
cause a long fight is anticipated in any ef- 
fort made to have the ordinance declared 
void, 
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The Clinton Optical Co. is the trade 
name which has been filed for the optical 
business conducted at 494 Clinton Ave., 
by Joseph F. Salon, of 307 Seymour Ave. 
._ Jean R. Tach, president of the New 
Jersey Retail Jewelers’ Association and 
first vice-president of the American Na- 
tional Retail Jewelers’ Association, and 
Conrad J. Brotherly, prominent Spring- 
field Ave. jeweler and an active worker 
in the State association, both of this 
city, represented the national organiza- 
tion of jewelers at the sessions of the 
United States Chamber of Commerce at 
Atlantic City last week. 

Charles Westwood, an engraver, who 
for many years made his home at the 
Home Hotel, 269 Market St., got out of 
bed at 1 A. M. and told Patrick Kiernan, 
the night clerk, that he was ill and 
thought he was dying. Kiernan called 
the City Hospital ambulance and West- 
wood was taken to that institution. He 
was pronounced dead when the ambulance 
arrived there. Deputy County Physician 
Minningham said death was due to heart 
disease. 

The former home of the late Joseph 
M. Riker, who was president of the Mer- 
chants and Manufacturers National Bank 
and also a member of the jewelry manu- 
facturing concern of Riker Bros., lo- 
cated at 83 Lincoln Park, has been sold 
to Dr, Mary E. Broadnax, of 79 Clinton 
Ave. The building is located at the 
southwest corner of Pennsylvania Ave., 
and is of brick construction. It contains 
17 rooms and three baths. Riker & 
Riker, attorneys, acted for Joseph M. 
Riker, Jr., executor of the estate. 

The Newark Association of Credit 
Men has changed its name to the North 
Jersey Association of Credit Men. Its 
membership hereafter will include repre- 
sentatives from practically all the muni- 
cipalities in New Jersey north of Tren- 
ton and to the State line in the other 
_ direction. A. V. Underwood was elected 
chairman of the nominating committee 
of five to select a ticket of officers to be 
voted on at the annual meeting on June 
1. Among the delegates chosen to repre- 
sent the body at the convention of the 
National Association of Credit Men in 
San Francisco from June 14 to 16 is 
Curtis R. Burnett, of the American Oil 
& Supply Co. 

While George A. Allsopp, manufactur- 
ing jeweler, and his wife were at church 
in the evening, burglars entered their 
home at 79 Johnson Ave., and stole sev- 
eral articles of jewelry valued at $300. 
Mr. and Mrs. Allsopp left the house at 
7 P. M. and returned at 9.45 P. M. As 
they went in the front door they heard 
someone leave the house by the rear 
door. Investigation showed that the 
house had been ransacked from cellar to 
roof during their absence. The thief had 
entered through a side window which 
had been left unlatched. Once before a 
burglar entered the house through the 
same window. Detectives learned that 
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an electric light on the corner opposite 
the Allsopp house was not burning at 
the time of the robbery. This gave the 
burglar an opportunity to enter the house 
unnoticed. Among the articles taken by 
the burglar were a wrist watch, a dia- 
mond stick pin, a hunting case watch, a 
sapphire ring, a pair of gold cuff buttons 
and a gold pocket knife. 








HOLD QUARTERLY MEETING 


Members of Western Material Dealers’ 
Association Meet in Los Angeles and 
Discuss Matters of Importance 
to the Trade 


Los ANGELES, Cal., April 27,—The quar- 
terly meeting of the Western Material 
Dealers’ Association was held in this city 
last Friday and Saturday. Those present 
from San Francisco were R. and L. Meyers, 
Bert Nordman, Leo Aurich and Henry Kay, 
the latter representing the Morgan & Allen 
Co.; representatives of the Armer & Brown 
Co., the E. W. Reynolds Co. and C. F. 
Sischo & Sons were present from Los 
Angeles. C. F. Sischo, president, occu- 
pied the chair and Bert Nordman served 
as secretary. 

While the chief share of attention was, 
perhaps, given to the strengthening of the 
existing friendship between wholesalers and 
retailers, many other matters of interest to 
all were discussed, and it was a matter of 
common remark after the meeting that it 
had been the most satisfactory ever held. 

The business sessions were followed by 
an enjoyable banquet Saturday night and 
automobile excursions about the city on 
Sunday. Bert Nordman was chosen to rep- 
resent the association at the national as- 
sociation meeting at West Baden, Ind., dur- 
ing the first week in May. The next quar- 
terly meeting of the Western Association 
will be held in San Francisco, beginning 
August 6. 








American Radium Co.’s Second Suit Against 
Hipp. Didisheim Co., Based on 
the Kunz Patent 


The American Radium Co, filed a bill 
of complaint in the Southern District Court 
of New York on April 26th for the infringe- 
ment of its U. S. Patent No. 789,812, orig- 
inally granted to Dr. George F. Kunz, of 
New York, on luminous composition. 

The equity suit is brought against Hipp. 
Didisheim & Co., Inc., and Hippolyte 
Didisheim and Henri M. Didisheim. The 
bill of complaint shows that it is also aimed 
at the partnership Hipp. Didisheim & Bro., 
as the predecessor of the company which 
was formed in April, 1919. 

This patent was referred to in an opinion 
handed down recently by Judge Mayer in 
connection with another patent owned by 
the American Radium Co. In that opinion 
the court called specific attention to the 
early use of radio luminous compound and 
stated that “in 1903 Dr. George F. Kunz, 
the inventor of radium paint (Letters Patent 
No. -789,912) applied radium paint to the 
hands and dial of his watch.” 








J. T. Herre, Benkelman, Nebr., has sold 
out to George Hollenberger. 
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Pacific Coast Notes. 


Fred Johnson, Vancouver, Wash., has 
sold his business to W. L. Runyan, 

J. P. Nordin, King City, Cal., has pub. 
lished notice of his intention to sell his 
jewelry and repairing buiness to Olivia 
N. Nordin. 

William C. Lorenz has opened a hand. 
some new jewelry store at 310 N. Sycamore 
St., Santa Ana., Cal. He was formerly em. 
ployed, for years, by E. B. Smith, of 
Santa Ana. 

I. Meyer, retail jeweler of Vallejo, js 
making arrangements to have a hand- 
some apartment house built in Vallejo, 
which will be named, after its owner, the 
Meyer Apartments. 

The fire which destroyed the Ambas- 
sador Hotel (formerly the Potter) at 
Santa Barbara, Cal., made a total loss of 
Walton’s Jewelry store, which, although 
not large, carried a valuable stock. 

S. W. Crofts, Chico, Cal., has sold his 
stock and fixtures and closed his retail 
jewelry establishment. Mr. Crofts js 
understood to be looking for a new loca- 
tion, which will probably be in one of 
the cities of Nevada. 

L. H. Watson, Mountain View, Cal, 
has moved his stock and fixtures into a 
more desirable location, on account of 
expansion. If not the pioneer jeweler 
of Mountain View, he is at any rate the 
residuary legatee of the pioneer jeweler, 

The Oregon Retail Jewelers’ Associa- 
tion will hold its annual convention at 
Astoria, Ore., on June 6 and 7, accord- 
ing to plans outlined at a recent execu- 
tive meeting of the organization. More 
than a hundred retailers from various 
parts of the State are planning to be 
present. Portland jewelers will be hosts 
to the up-State delegation. 








The C. A. Kiger Co., for the seventh time 
in its 34 years of service to its retail trade, 
has been forced to move to larger and more 
spacious quarters. This new office, located 
in the Firestone building., in the heart of 
Kansas City’s new wholesale district at 20th 
& Grand Ave., occupies an entire floor, 10,- 
000 square feet of space, which is devoted 
entirely to a complete stock of diamonds, 
jewelry and watches. These offices were 
planned out by an eastern firm of business 
engineers; but besides the efficiency of ar- 
rangement, the office itself is one of the 
most beautiful in the country. In addition 
to the regular departments and offices, the 
new quarters contain a spacious lobby, cus- 
tomers’ lounging room, conference room, 
buying room, salesmen’s office, and rest 
room for the employes. A shop is now be- 
ing installed. The fixtures throughout are 
exceptionally beautiful; the partitions being 
made of genuine African mahagony. The 
lighting fixtures are of special design. The 
best of light is received from all four sides. 
Entrances, as well as the special constructed 
vaults and counters, are designed by H. H. 
Kiger, with individual compartments for dif- 
ferent items, and all the safes are electrical- 
ly protected. The house was not only one of 
the most efficient, but has now one of the 
most beautifully arranged jewelry offices in 
the United States. 
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Burr W. Freer, president of the Burr 
W. Freer Co., is expected back from his 
trip east about May 10. 

Arthur S. Lundy, of 37 Powell St., has 
sold his fixtures and equipment to Nan- 
nette W. Morris, after publishing notice 
of his intention to do so. 

A. F. Bohle, of A. F. Bohle & Co., has 
returned from a trip through the San 
Joaquin Valley, where he found some 
cities to be very prosperous and others 
noticeably quiet, from a business stand- 
point. ; 

Walter B. Marble, representing the 
Bugbee & Niles Co., the Finberg Mfg. 
Co. and other lines, has reached San 
Francisco after traveling 6,000 miles, by 
auto, through southern California, calling 
on the trade. 

Alfred H. Bullion, manufacturers’ agent 
of 717 Market St., is leaving for southern 
California, from whence he will return 
and make the northwest. Three of his 
salesmen are startitig out for various 
Coast territories. 

C. D. Jacobs is making a motor busi- 
ness trip through southern California, as 
far as San Diego. His mother, Mrs. J. 
Jacobs, who has been in the business 
for a number of years, is accompanying 
him on a vacation. 

Manufacturers’ representatives from 
the east visiting the trade are: Louis 
Stern, of Jacques Kriesler Co.; R. Moore, 
of the R. F. Simmons Co.; Charles Wil- 
kins, of Ostby & Barton Co., and H. J. 
Hildebrand, of H. C. Lindol & Co. 

Jewelers in town recently included 
Abraham S. Shaddow, Fresno; Frank W. 
Peterson, Bakersfield; L. C. Koberg, 
Healdsburg; Tom White, of H. A. White, 
Inc., Vallejo; all of California, and S. E. 
Edises, retail jeweler, of Reno, Nev. 

In the golf tournament held at Beres- 
ford the retailers defeated the whole- 
salers, after a close and exciting contest. 
Arthur Van Ness took first honors. Mr. 
Preusser, of the H. C. Ahlers Co., Post 
St. jeweler, organized the tournament 
and won second plce. 

The yachting season began on April 
24 and the jewelers of nautical proclivi- 
ties were busy, for weeks beforehand, 
giving their crafts coats of paint and 
otherwise preparing for a busy season. 
J. W. King and Charles Attinger have 
two of the best-overhauled boats on the bay. 

Five representatives of material job- 
bers were in southern California to at- 
tend the Material Jobbers’ convention 
on April 22, 23 and 24. They are Leon 
Aurich and Bert Nordman, of Nordman 
& Aurich; Robert and Lee Myers, of 
the R. & L. Myers Co., and a representa- 
tive of Morgan & Allen. 

A. V. Davidson, western manager of 
the National Jewelers Board of Trade, 
left San Francisco on April 27 for an 
extended trip east, going to New York 
via Los Angeles and Chicago. While in 
New York he will visit the headquarters 
of the National Jewelers Board of Trade. 
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Mr. Davidson expects to return to his 
office in the First National Bank here 
on May 31. 

A meeting of the diamond committee 
of the Wholesale Jewelers’ & Silver- 
smiths’ Association was held on April 19, 
Alphonse Jeddis presiding. Steps were 
taken to prevent the use of certain mis- 
leading advertising matter, regarding an 
alleged cut in diamond prices, thus co- 
operating with the Jewelers’ Vigilance 
Committee of New York and the Na- 
tional Jewelers Board of Trade in their 
efforts to correct this form of. adver- 
tising. 

Much regret is felt that Arthur C. 
Donohoe, city salesman for H. Z. Kimes, 
of 704 Market St., has been taken to the 
Lane: hospital. Mr. Donohoe had _ his 
knee-bone shattered in the war, and 
spent a year in the Letterman hospital. 
When he was able to walk, he found he 
could act as city salesman, barring a 
certain stiffness in the wounded knee. 
Violent inflammation of the injured 
member has brought him back to a hos- 
pital cot. 
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Ben J. Lamb, Rockwood, Tenn., spent 
several days in the city during the week as 
the guest of Cohn, Hahn & Newstedt. 

Casper Fenzel, Middletown, O., and E. 
Mueller, Hamilton, O., were visitors at 
Peck, Selmeier & Peck’s offices during the 
week, 

John Gerwe slipped a two day business 
trip to Indiana into the past week, and suc- 
ceeding in picking up some orders for 
Frohman & Co. 

Aaron Cohn has been laid up at home for 
several days with a nervous breakdown but 
is recovering and expects to be back at 
work within a week. 

Watch and clock specialists found plenty 
of work last week when the daylight ordi- 
nance went into effect for the Summer 
season. All clocks were moved forward 
one hour at 2 A.M. Sunday, April 24. 

W. Herbert Oskamp has been appointed 
a member of the committee named by the 
Lions Club to assist in the formation of the 
Americanization parade on Saturday, May 
7, when the largest parade in the history of 
the city is expected to turn out. 

William F. Pohlmeyer, who was a can- 
didate for first vice-president of the Evans- 
ton Welfare Association, was successful at 
the annual election held Monday night, 
April 24. Mr. Pohlmeyer urged members 
to support the community chest drive and 
he expects to lead many members of the 
Evanston organization in the soliciting of 
funds for the community needs. 








Canada Notes. 


George E. Miller, jeweler, of Grimsby, 
Ont. has sold his business to E, Bell. 

Quality Jewelers (D. & M. Vertlieb), 
Hamilton, Ont., have dissolved partnership. 

The stock of Jacob Rosenberg & Co., 
jewelers of Fort William, Ont, has been 
sold. 

Ontario buyers calling on the Toronto 
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trade recently included, G. T. Wehrley, 
Harriston; John Maynard, Campbellford 
and I. R. Bentley, Port Perry. 

M. C. Armstrong, Parkhill, Ont. has 
given a chattel mortgage to Neil McPhee 
for $373. 

R. N. Bassett, who has been for 20 years 
in the jewelry business at Whitby, Ont., was 
sold out to J. M. Hicks of Regina, Sask., 
and gone into the real estate business, 








San Diego, Cal. 





Eleven of the local optometrists and op- 
ticians are taking a post graduate course 
of 10 weeks’ instruction from five members 
of the faculty of the Los Angeles Medical 
College of Optometry, one instructor com- 
ing down each week. Special instruction is 
being given in the study of muscles and 
dynamic ocular work. 

Alonzo Jessop, of J. Jessop & Sons, has 
been elected a member of the board of 
directors of the Rotary Club. Recently 
damage was done to the extent of $400 by 
a fire in the basement of the Jessop store 
resulting from oil leaking from a furnace 
into the dust bins. The blaze was confined 
to the basement through the prompt work 
of the firemen. 

R. T. Gardner, of Cherington & Gardner, 
optometrists and opticians, is now making 
his home at La Mesa where he has a smal 
fruit ranch, motoring in each day to his 
business. He was in Sacramento recently 
in connection with a bill before the legisla- 
ture which sought to place all the profes- 
sional examination boards under one head 
as a measure of economy. 

A forged cashier’s check on a Miami, Fla., 
bank in the sum of $1000 was passed re- 
cently on Leo M. Schiller, a local jeweler, 
by a man who gave the name of J. Allyn 
King. The latter was accompanied on his visit 
to the store by a woman whom he claimed 
to be his wife. The couple picked out a 
platinum diamond ring, costing $990, and 
received $10 in change. King is described 
as 35 years old, 5 feet 8 inches tall, weigh- 
ing about 140 pounds, having a ruddy com- 
plexion, blue eyes and light hair. He wore 
tortoiseshell-rimmed glasses. He showed 
an Elk’s card from New Orleans and wore 
the emblem of the order. A suspect was 
later arrested in Los Angeles and brought 
here but Mr. Schiller was not certain about 
his identification and the man was not held. 








Miss Janette Burke, daughter a Fo 
Burke, wholesale jeweler,Globe Democrat 
building, St. Louis, Mo, and W. W. 
Fowler, of Los Angeles, were married 
April 20, at the Burke residence. Fowler, 
who was a Lieutenant in Capt. Eddie 
Rickenbacker’s 94 U Aero Squadron in 
France, is editor of the automobile section 
of the Los Angeles Times. Lieutenant 
Fowler met Miss Burke when she visited 
Los Angeles last Winter. The couple left 
after the wedding for a tour of the east 
and will return to Los Angeles to make 
their home. After the signing of the Armis- 
tice. Lieut. Fowler went to Coblenz with a 
pursuit squadron and later was assigned to 
duty with the Hoover Relief Commission 
in Russia. He is secretary of the Fowler 
Bros. Stationery Co. of Los Angeles. 
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Iowa Jewelers Meet at Fort Dodge 











Members of State Retailers’ Association Discuss Trade Topics, Elect New 
Officers and Adopt Resolutions at Sixteenth Annual Convention 














Fort Doncez, Ia., April 30.—In attendance 
and enthusiasm the 16th annual convention 
of the Iowa Retail Jewelers’ Association 
held here Wednesday and Thursday was 
generally conceded to be one of the most 
successful in the history of the organization. 
It was the first time that the convention was 
ever held outside of the city of Des Moines 
but as the convention doubled the attend- 
ance this year over last year the change 
was considered a good one. 

L. C. Tallman of Ames, formerly secre- 
tary, was elected president. The other 
officers are vice-president A. E. Currie, 


L. C. TALLMAN, PRESIDENT ELECT 


Shelby, secretary and treasurer, L. K. Bur- 
bet of Alton. The new directors chosen 
are C. L. Leman of Washington and L. A. 
Cedarquist of Fort Dodge. The delegates 
to the national convention at Buffalo are 
Mark Hurlbut of Fort Dodge, John A. 
Reed of Humboldt with L. C. Tallman of 
Ames, Paul Hahberger, Manson, and L. K. 
Burket of Alton as alternates. 

Cedar Rapids was chosen as the place 
of the 1922 meeting. The invitation from 
Fort Dodge would have been accepted had 
it not been that Mack Hurlbut, who was 
instrumental in getting the convention 
moved from Des Moines, urged that a meet- 
ing in a different part of the State would 
work for the good of the association. 

The convention came to order Wednes- 
day morning and was welcomed to the city 
by Mayor A. O. Scott, response being made 
by Vice-President L. K. Burkett of Alton. 
There were 60 present for this session but 
the attendance reached 100 before the day 
was over. 

Jewelers who heard and saw E. A. 
Warner of Kansas City give his illustrated 
talk will not lack convincing answers to 
their customers’ complaints: “When will 
diamonds come down?” In his short ex- 


position of the diamond industry, Mr. War- 
ner showed that the price of diamonds is up 
and up to stay. In addition to the big in- 
crease in the cost of labor the yield of dia- 
monds has declined. Today it has fallen 
to an average of only $6 per ton of dia- 
mond bearing rock. In other words, to 
produce the equivalent of a one carat 
stone, over 100 pounds of rock must be 
dug, lifted 3,000 feet to the surface, moved 
six miles, weathered for two years, carried 
10 miles further, washed, sorted and sent 
to England. 

With the DeBeers Syndicate owning 90 
per cent. of the diamond industry they can 
control it and when the demand decreases, 
limit the output accordingly. 

Mr. Warner showed many views of the 
diamond mines in South Africa and dis- 
tributed an interesting little pamphlet en- 
titled “Diamond Facts,” sent out by his 
company, the C. A. Kiger Co., Kansas City, 
Mo. 

ADDRESS OF T. L. COMBS 


Tinley L. Combs, Omaha, Nebr., ex-pres- 
ident of the American National Retail 
Jewelers’ Association and one of the di- 
rectors of the National Publicity Associa- 
tion, spoke to the convention Tuesday after- 
noon. Mr. Combs has recently returned 
from a meeting of the directors of the Na- 
tional Jewelers’ Publicity Association and 
was imbued with much enthusiasm over 
putting over the slogan: “Gifts that Last.” 

“In the Golden Age it was the Guild that 
bound industry together,” Mr. Combs said. 
“The spirit of brotherhood that existed 
among these little bands of craftsmen ac- 
complished much good, both for individ- 
ual members and for the industry they 
represented. . 

“The Guild of the Golden Age has its 
counterpart today on a much enlarged scale 
in the National Jewelers’ Publicity Associ- 
ation. We are part of a mighty industry 
organized to further the making and selling 
of ‘Gifts that Last.’ ; 

“The association includes everybody in 
the jewelry and allied industries. It is in- 
ternational in its membership and is uni- 
versal in its aims. The Canadian National 
Jewelers’ Association has affiliated with us, 
recognizing the strength of combined forces. 
Every member enjoys the same privileges 
and has the same advantages. 

“We spent much time and thought in 
selecting a slogan and finally decided on 
what we think is a good one: ‘Gifts that 
Last.’ 

“Our purpose is not only to further our 
own interests by this association but also 
to serve the public more efficiently, to make 
the poor man as well as the rich man feel 
that the jewelry store is the logical place to 
go to buy gifts; in other words, that the 
jewelry store has a suitable gift for every 
purse.” 

Iowa jewelers were the guests of the 
Fort Dodge Rotary Club at luncheon. 
Mack Hurlbut had charge of the program. 
T. L. Combs gave a short talk in which he 





May 4, 192]. 


eulogized the work of Mr. Hurlbut ‘in the 
formation of the national association, of 
which Mr. Hurlbut is an ex-president, 
“This association,” said Mr. Combs, “was 
formed for the principal purpose of fighting 
the ‘faker’ in the jewelry business and Mr. 
Hurlbut was a leader in the movement, 
The jewelry business,” he said “is built 
upon confidence—more so than any other 
business.” Mr. Combs paid eloquent trib. 
ute to the memory of the late Col. John L, 
Shepherd of Philadelphia, an active figure 
in the move to combat the “faker” in the 
jewelry business. A. E. Anderson of 
Neenah, secretary of the A.N.R.J.A., gave 
a brief talk in which he told of the mutual 
fire insurance company organized by the 
retail jewelers in Wisconsin. The com- 
pany, he said, was similar to the mutual 
company of Iowa hardware men and fur- 
nished fire insurance at a very low cost, 
Wednesday evening the jewelers were 





L. K. BURKETT SECRETARY-TREASURER 
the guests of the Commercial Club at a 
smoker. The women who came with their 
husbands to the convention were not 
neglected. They were entertained at a 
theatre party Tuesday evening and Wednes- 
day afternoon enjoyed an automobile ride 
over Fort Dodge and neighboring rural dis- 
tricts. 


ADDRESS OF SAMUEL SWARTCHILD 

“To keep the repair department of a 
jewelry store in step with modern business 
methods does not materially differ from 
method employed in the repair department 
of any line of business nor is this particular 
branch or department to be treated in a 
manner different from the rest. In other 
words, the same principle applies alike to 
all departments of your store,” Samuel 
Swartchild of Chicago told the convention. 
“No more can the old discarded horse cab 
hope to compete with the up-to-date taxi 
than can a jeweler with ancient methods in 
conducting his business hope to be a suc- 
cessful competitor of his neighbor. In what 
respect then do they differ—the old and 
the new way? What must a jeweler do to 
keep step with new and modern business 
methods that he has left undone in former 
days? 
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“I believe a single word gives the clue, 
System. ; : ; 

““No haphazard guessing in buying and 
selling, a systematic record of keeping and 
disposing of stock—a record which will 
give you information about your business 
which you should have but can not have 
without system, a guide for your employes 
or yourself to fix the cost of repairs on a 
fair and equitable basis, a modern method 
of keeping your material required for re- 
pairs, enabling your workmen to do their 
work without waste of time. All of these 
features are embodied in the one word, 
system.” 


TRIBUTE TO THE LATE COL. JOHN L, 
SHEPHERD 


A tribute to the late Col. John L. Shep- 
herd was given by Mack A. Hurlbut. It 
follows: 

“While saddened by the passing of a 
good man and friend, missing the benign 
influence of his presence at this annual gath- 
ering, it seems more fitting at this time to 
meditate on our past close association with 
him, and be thankful for the good fortune 
that brought us together. To mourn for 
the loss of a good friend like Col. Shep- 
herd, would be to mourn the passing of a 
glorious Summer, to grieve the fading of 
a beautiful sunset. 

“To say our friend is dead, would be the 
expression of idle thought, Such as he 
never die, such lives as this is our best 
proof of immortality. True, his body, in 
the economy of nature, is returning to its 
elemental origin, but our friend, our Col. 
Shepherd, is with us still and will be, until 
we, too, join with him the Innumerable 
Caravan, and then and forever will con- 
tinue the influence, always for good, which 
he, while with us, so patiently and per- 
sistently communicated to us and others 
with whom he came in contact. 

“To attempt to praise, glorify, or mag- 
nify his deeds and influence, would be but 
an awkward attempt to paint the rose or 
gild the lily. Yea, then, rather than mourn, 
let us at this time give pause, and for a 
moment study and meditate the gift his life 
brought to us. 

“A very unusual and rare type of man 
was Col. Shepherd. Poet, philosopher, 
philanthropist and economist, qualities all 
evenly balanced, happily combined, tem- 
pered with that most uncommon of all at- 
tributes, common sense, and the whole leav- 
ened and lightened by a rare sense of 
humor. 

“While as a poet, he stressed the beauty 
and romance of the business, he never lost 
sight of its economics, and that, with all its 
beauty and romance, a living and compe- 
tence must be provided. 

“As a philosopher, he saw the mistakes 
and foibles of his brother jewelers, their 
weakness and failure, yet through it all he 
never criticized in any but a constructive 
way, and his keen sense of humor laughed 
many an error to death, 

“His philanthropy was founded on the 
golden rule, and guided toward altruism in 
business as well as community life, main- 
taining that our main competition lay with- 
in ourselves and our limitations, and from 
lines outside our business, knowing no such 
thing as antagonism within the craft itself. 
“Such then, this happy combination of 
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qualities, seasoned by a half century’s ex- 
perience and practice, was the glorious gift 
that 17 years ago Col. Shepherd brought 
and laid at the cradle of the infant retail 
jewelers’ association. Since which time, in 
season and out of season, like a loving 
mother, regardless of self and comfort, a 
comfort ordinarily regarded as a_ well 
earned right of a man of his years, he 
watched and guided the destinies of this 
growing child until today in every State 
convention or where jewelers are gathered, 
busy men give pause to pay a tribute. 
“This child of the Colonel’s was born 
under adverse conditions, it had the ricketts 
of suspicion, the pip of selfishness, and the 
gout of dog eat dog, while without the 





MACK A. HURLBUT, WHO EULOGIZED COL. 
SHEPHERD 


birth chamber lurked self-seeking grafters 
of every breed and kind. Nothing daunted 
the Colonel with gentle voice, soothing 
words, and benign smile encouraged the 
child to ‘Keep on Keeping On,’ grow and 
develop strength. 

“The so called wild dreams of the early 
day of association work, have become ac- 
tualities of today. Better methods, self re- 
spect, better citizenship, have come to us all 
as individuals of the craft, whether mem- 
bers of the association or not. To the trade 
as a whole, we have developed co-opera- 
tion to the extent of having a nation-wide 
effect and power. The early air castles 
have become real; systematized merchan- 
dising has been developed through our re- 
search department, a strong and vigorous 
fire insurance organization is ours, a foun- 
dation is laid for permanency of develop- 
ment in the trade, in the Steele F. Roberts 
Fund, and now looms large the Arthur 
Evarts Welfare Fund, insuring the growth 
and permanency of our efforts. Our jobbers 
and manufacturers are now working hand 
in hand with us, through their most worthy 
association and the work of both associa- 
tions, retail and wholsesale, backed and as- 
sisted to the utmost by the trade press. And 
by this triple co-operation, has been created 
a national publicity campaign. The work 
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of such organizations as the Boards of 
Trade,- Vigilance Committee, protective as- 
sociation and so on, have all been rendered 
stronger and more efficient. 

“We mention these accomplishments, to 
remind ourselves that things were not thus, 
when association work was undertaken. Dis- 
cord and distrust was round about us, and 
we feel that we do not overstate the case 
when we say that it is our opinion that the 
influence, encouragement and advice of Col.. 
Shepherd during these trying times, did 
more to avert the disaster or shipwreck 
and total loss of the association work, 
than any other one factor, or any other one 
man. 

“This, then, is our tribute to our friend 
and helpmate of days gone by, may we so 
live and emulate his thought and life of 
helpfulness that our lives and influence 
may be a living and enduring monument 
to our friend, more glorious than could 
possibly be wrought by steel on stone, a 
monument that like his life may be a con- 
stant benediction.” . 


Resolutions 


The following resolutions were adopted: 


RFsotvep: That we the Iowa retail jewelers in 
convention assembled do heartily express our ap- 
preciation and thanks to our trade press for their 
valued assistance tc the trade generally and asso- 
ciation work in particular. That we admonish the 
retail.jeweler to give more attention to subscribing 
to, and reading carefully the trade journals, to the 
end that we may have a better understanding of 
trade conditions, lack of which under present con- 
ditiens leads to confusion and possibly great loss. 

* * * 

REsoLvep: That we place ourselves on record as 
being opposed to the proposed tax of $10 per ounce 
on gold, the same, heing a tax on the publie in 
favor of one class. of producers. 

* * 

Resou.vEp: That we favor the repeal: cf the. so 
called luxury and jewelry tax and recommend in 
lieu thereof the gross sales turncver tax of not to 
exceed 1 per cent. 

* * 

Resolvep: That we express our appreciation of 
the work of the Vigilance Committee, and thank 
the men for the time and efforts they are devoting 
to our interests, and that we pledge to them both 
our moral and financial support. 

* . * 


REsotveD: That the convention call attention of 
its members and the trade in general to a proper 
care of their insurance, to burglary and general 
loss, as well as by fire, and that we recommend 
their attention especially to the National Jewelers’ 
Mutual Fire Insurance Co. and the Jewelers’ Se- 
curity Alliance. 

* * * 

ReEso.vep: That we again call attention cf our 
members and trade generally, to the loaned watch 
and free engraving evils, and ask their support and 
co-operation in abating same. 

* * * 

REsoLvEp: That our association express to Mrs. 
Shepherd our heartfelt sympathy for the loss of 
her husband and our friend, Colonel John L. 
Shepherd. 

* * * 

ResoOLvep: That we express our appreciation of 
the splendid talks and assistance given us in this 
convention by Samuel Swartchild and Mr. Warner 
of the C. A. Kiger Co. 

* * * 

Reso_vep: That we deplore the tendency of se- 
cret orders and societies giving the control of their 
emblems to individual firms for distribution, 

* * * 


REsoLvep: That we express our appreciation and 
extend our thanks to the Fort Dodge Commercial 
Club, the Rotary Club, the jewelers of Fort Dodge, 
the wholesalers of our trade who have co-operated 
with us, Past President Combs and Secretary An- 
derson, and all others who contributed so freely 
to the success of our convention. 

* 


REsoLvep: That we heartily endorse the stand 
the Chicago manufacturing jewelers have taken in 
their fight for an open shop policy as being strictly 
American in spirit. 


| 
} 








| 
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Late Special Notices. 


Received too late for classification 
in regular department. 


See other Special Notices on pages 
160, 161, 162. 








Situations Wanted. 








FIRST CLASS jobbing jeweler desires position. 
“Jeweler,” No. 1 Wing St., Harriman, Tenn. 





DESIGNER, YOUNG MAN, first class on plat- 
inum and gold; best of reference. Address “B., 
7066,” care Jewelers’ Circular. 





BOY, fine appearance, excellent references, de- 
sires position; will go anywhere. J. Ballas, 2827 
W. First St., Coney Island, N. Y. 





«FIRST CLASS MAN wants position as die maker 
on silverware; 10 years’ experience. Address 
“f_., 7428,” care Jewelers’ Circular. 





CLOCKMAKER AND JEWELER, 15 years’ store 
experience, own tools, and reference. Address 
“S., 7411,” care Jewelers’ Circular. 





WANTED, POSITION, by first class watchmaker 
of several years’ experience. Write E. Swin- 
ney, 1531 W. 7th St., Des Moines, Jowa. 





YOUNG LADY, expert bookkeeper, five years’ ex- 
perience in jewelry trade; excellent references. 
Addrss “‘K., 7425,” care Jewelers’ Circular. 





YOUNG MAN, JEWELER, with several years’ 
experience, wishes position with reliable house. 
Address “‘E., 7430,” care Jewelers’ Circular. 


BY FIRST CLASS WATCHMAKER, good sales- 
man; permanent place only; married; one child; 
give full particulars and salary in first letter. 
A. F. Quigley, Walla Walla, Wash. 





YOUNG MAN, 20, four years with watch concern; 
repair and crystal department; also clerical work; 
understand watch business thoroughly. Address 
“W., 7396,” care Jewelers’ Circular. 





YOUNG MAN, 19, well educatea, four years with 
watch importers, desires position at anything 
offering advancement; Al reference. Address 
“T., 7408,” care Jewelers’ Circular. 





WATCHMAKER, do clock work and light jewelry 
repairing; 17 years’ experience; take charge re- 
pair department; reliable; best reference. Ad- 
dress “K., 7433,” care Jewelers’ Circular, 





FIRST CLASS WATCHMAKER and plain en- 
graver, is open for position at once; 14 years’ 
experience: salary or commission; Al references. 
Address “J., 7393,” care Jewelers’ Circular. 





HIGH CLASS engraver and salesman, long expe- 
rience, wants position in good store where good 
salesmanship and real engraving is appreciated. 
Address “‘J., 7409,’ care Jewelers’ Circular. 





FIRST CLASS all around engraver and carver, 
also good designer of diamond jewelry, wishes 
position; New York or vicinity; 16 years’ expe- 
rience. Address “R., 7377,” care Jewelers’ Cir- 
cular. 





Al WATCHMAKER AND ENGRAVER, wishes 
a position to take full charge of repair business, 
also will take charge cf store if necessary; 16 
years’ experience. Address “G., 7414,” care 
Jewelers’ Circular. 


Help Wanted. 





—_—_——_ 





WANTED, a first class watchmaker and help to 
wait on trade some; at once. Oscar C, Bear 
Madison, Ind. : 





ee 


WANTED, YOUNG MAN to finish watchmaking 
trade under skilled mechanic. Address “RS 
7385,” care Jewelers’ Circular. ~ 





a 


WANTED AT ONCE, graduate cptometrist to take 
charge of optical department in large retail store 
in Brooklyn. Address “P., 7443,” care Jewelers’ 
Circular. 








WANTED, YOUNG LADY, thoroughly exper. 
enced bookkeeper and typist, to take charge of 
complete set of double entry books, Address 
“P., 7440,” care Jewelers’ Circular. 








EXVERIENCFD New York City salesman wanted 
fcr Swiss watches; also side line for experienced 
salesman for Chicago and St. Iouis. Friedman 
& Parkovitz, 49 Maiden Lane, New York, 





SALESLADY; downtown New York jewelers have 
unusual epportunity for young lady; experienced 
selling watches, jewelry, silverware; state age, 
references, salary. Address “G., 7389,” care 
Jewelers’ Circular. 





FIRST CLASS watchmaker, engraver and sales. 
man; send samples engraving and refcrences ir, 
first letter; will start on $35 weekly: permanent 
position and chance for interest in business to 
 -< party. H.C. Vanderburgh, Mechanicsville, 





SALESMAN, young man, 26, six months’ ex- 
perience, selling precious stones and pearl neck- 
laces; New York City or traveling; salary 90 
salary and commission. Address “J., 7211,” 
care Jewelers’ Circular. 





EXPERT WATCHMAKER on high grade. Swiss 
and American watches; 20 years’ experience; 
neat appearance; capable of taking charge of 
repair department; married. Address “V., 
7382,” care Jewelers’ Circular. 





YOUNG LADY, two years’ experience in jewelry 
trade, knowledge of stenography and billing. 
Address ““M. N., 7429,” care Jewelers’ Circular. 





STENOGRAPHERS, bookkecpers, typists, clerks, 
furnished; male and female; no charge. Fulton 
(gency, Cortland 5051, 93 Nassau St., New 

or 





WATCHMAKER, PILAIN ENGRAVER, long ex- 
perience, railroad grades, etc., wishes permanent 
—— Address “S., 7395,”’ care Jewelers’ Cir- 
cular. 





DESIGNER AND JEWELER, young man, first 
class designer on platinum and gold jewelry, 
wishes steady position. Address “E., 7065,” care 
Jewelers’ Circular. 





YOUNG MAN, 14 years’ experience with jewelry 
novelty house; knowledge of every department 





of the business. Address “S., 7228,” care 
Jewelers’ Circular. 
SALESMAN, experienced combs, jewelry and 


novelty line; road and New York City: no side 
line; state particulars. Address “P., 7416,” care 
Jewelers’ Circular. 





REGISTERED OPTOMETRIST, watchmaker and 
salesman; fully efficient; ability to manage; best 
of references. Address “U., 7427,” care 
Jewelers’ Circular. 





AN EXPERIENCED SALESMAN who is alsc ar 
expert engraver and ad writer, wishes positicn in 
a good store; best references. Address “G., 
7410,” care Jewelers’ Circular. 





JEWELRY SALESMAN, going to Mexico very 
shortly, open for connections with firms desiring 
to extend their trade to Mexico. Address “K., 
7434,” care Jewelers’ Circular. 


MATERIAL MAN, thoroughly experienced, capa- 
ble taking charge; highly educated young col- 
lege man, with unquestionable references: seeks 
positicn with executive ability. Address “Y., 
7418,” care Jewelers’ Circular. 





WATCHMAKER AND SALESMAN, 30, years 
in own business, wants responsible position as 
manager or all around man in jewelry store; 
New York City; highest references. Address 
“T., 7441,” care Jewelers’ Circular. 





WATCHMAKER WISHES POSITION; can re- 
air American and Swiss watches, clocks and 
taiking machines; light jewelry work; 15 years’ 
in business; age 48; honest; can furnish best 
references. J. Landtz, 67 Illinois St., Chicago 
Heights, Ill. 








Lines Wanted. 








SAI.ESMAN residing in San Francisco, represent- 
ing on the Pacific Coast, 2 manufacturer ot high 
grade 14 karat chains and jewelry, would. fike 
another non-conflicting line, preferably rings. 
Address “E. E.,” P. O. Bex 110, City Hall Sta- 
tion, New York. 








Side Lines. 











TWO VALUABLE TERRITORIES OPEN; high 
class, clean cut salesmen calling on jewelers and 
allied trade can secure agency for the-well known 
Pickard China, if in position to give proper _atten- 
tion, to another line; two territories open; No. 1, 
Misscuri, Kansas, Nebraska, Arkansas, Oklahoma, 
Louisiana and Texas; No. 2, Michigan, Ohio, 
Indiana, Kentucky, and Southern Illinois; if you 
call on and know the trade in either of these 
territories and are interested, write giving quali- 
fications and references. Pickard Studios, 4853 
Ravenswood Ave., Chicago, IIl. 


SALESMAN, experienced, capable and _ reliable. 
for good established territory, to sell diamonds, 
watches and jewelry for well known old pro- 
gressive concern; permanent position and liberal 
conditions; answer full particulars. Address “J, 
7403,” care Jewelers’ Circular. 





WANTED, RESIDENT REPRESENTATIVE for 
New York City territory; should be acquainted 
with manufacturing and wholesale jeweiry trade; 
give full former business experience and personal 
recommendations, stating financial! expectations. 
= “Opportunity, 7438,” care Jewelers’ Cir- 
cular, 





SECRETARY, LADY; confidential position now 
available in New York retail jewelry store for 
lady as assistant to executive; must be experi- 
enced in handling diamonds; permanent position 
at good salary; state age, experience and salary 
expected. Address “K., 7381,” care Jewelers’ 
Circular. 





WANTED, SALESMAN AND BUYER for high 
class retail jewelry store in Metropolitan district: 
one capable of taking entire charge of diamond 
department; must have demonstrated ability; all 
communications strictly confidential. Address 
“K., 7426,” care Jewelers’ Circular. 





WANTED AT ONCE, first class platinum worker 
and stone setter combined; must be g on all 
kinds of high grade platinum work; if not com- 
bined, state so; one of the finest ores shops 
in the West; 48 hour week; state full details in 
first letter as to age, salary and if single or 
married; opportunity for right man to become 
foreman of shop. Sanders Rones Manufacturing 
Jeweler, Tulsa, Okla. 








Sor Sale. 


Stores, Stocks and Businesses. 











FOR SALE, small jewelry store; rent_$30; price 
$250. F. Dreher, near Post Office, Hastings on 
the Hudson, N. Y. 





PAWNBROKING BUSINESS for sale; good loca- 
tion; population town 275,000 in the South. Ad 
dress “S., 7420,” care. Jewelers’ Circular. 





FOR SALE, well established engraving shop; must 
sell on account of poor health; will sacrifice. 
Siegel, 39 Center St., New Haven, Conn. 




















Moving Day this year finds an unusually 
large number of firms in the jewelry and al- 
lied lines either moving to new locations or 
already settled in new places of business. 
The increasing rents in the Maiden Lane 
District are said to be responsible in some 
measure for the changes. A considerable 
number of concerns have moved up town 
in the neighborhood of West 40th St., others 
have found locations on Fifth Ave., while 
some of the movers have gone to other 
localities in the city. Among those who 
have changed their addresses during the 
past year are the following, most of whom 
have moved within a few months: 


A 

Anchor Jewelry Co., Inc., manufacturer, from 
37 John St., to 71 Nassau St. 

L, Adels Co., jobbers and importers, from 37 
Maiden Lane, to the seventh floor in the same 
building, 

H. G. Arnold Co., wholesaler, from 65 Nassau 
St., to 102 Fulton St. 


B 

Jacob Barban, retailer, from 156 Norfolk St., to 
726 Tremont Ave. 

H. & E, O. Belais, manufacturer, from 102 
Fulton St., to 145 W. 36th St. 

Baumgold Bros. & Co., diamond cutters, from 
45 John St., to 71 Nassau St. 

Herman Bein, manufacturer, 
St., to 106 Fulton St. 

H. Berg, manufacturer, from 186 Remsen St, 
Brooklyn, to 116 Fulton St. 

Bernet Co., wholesaler, from 25 W, 42nd St., 
to 13 Maiden Lane. 

Harry Bloom, engraver and carver, from 74 
Lafayette St., to 90 Nassau St. 

Adolphe Busche, local office, 
Nassau St., to 12 John St. 


Cc 

C, H. Conant & Bro., dealers in precious stones, 
from 170 Broadway, to 527 Fifth Ave. 

Chaifetz & Zolotar, manufacturers, 
Canal St., to 102 Fulton St. 

F. A. Castagnetta, engraver and chaser, from 
61 Beekman St., to 66 Nassau St. 

Casselhoff & Marshall, importers and _ whole- 
salers, from 41 Maiden Lane, to 180 Broadway. 


from 90 Fulton 


moved from 89 


from 99 


D 
William Dixon, Inc., from 39 John St., to 119 
Fulton St. 
De-Lux Clock & Mfg. Co., 
Ave., to 920 Broadway. 
Disanza Bros., manufacturers, from 32 Maiden 
Lane, to 64 Fulton St. 


from 320 Fourth 


E 
The Elgin Jewelry Co., Inc., wholesaler, from 
113 Canal St., to 63 Chrystie St. 
J. Epstein, wholesaler, from 49 Maiden Lane, to 
66 Nassau St, 
Eisenstein & Press, manufacturer, 
Maiden Lane, to 114 Fulton St. 


F 

Charles Fischer, manufacturer, from 49 Maiden 
Lane, to 562 Fifth Ave. 

Paul Forbriger & Co., wholesaler, 
Washington Pl., to 35 E. 10th St, 

Joseph Frackman Co., manufacturer, from 217 
Broadway, to 333 Seventh Ave. 

Fleischman Bros., manufacturers, from 4 Cedar 
St., to 315 Fifth Ave. 

Local office of Joseph Fisher, importer of dia- 
monds, from 87 Nassau St., to 71 Nassau St. 

J. Freudenheim & Sons, diamond importers, 
from 9 Maiden Lane, to 180 Broadway. 

William Frey, retailer, from 6 E. 14th St., to 
54 W. 14th St. 

Feldenheimer & Jacob, diamonds, from room 
1614 at 170 Broadway, to room .908, same building. 


from 49 


from 7 
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G 

Anton Gallopini, retailer, from 108 Fulton St., 
to 106 Fulton St. 

R. Gsell, Swiss watch manufacturers’ agent, 
from 19th floor to the 15th floor in the Silver- 
smiths’ building, 15 Maiden Lane. 

Gelman Bros., wholesalers, from 9 Catherine 
St., to 7 E. Broadway. 

Goldman-Kolber Co., manufacturer, from 206 
Broadway, to 85 Columbia St., Newark, N. J. 

Bernhard Gertler, retailer, from 975 Prospect 
Ave., to 2587 Broadway. 

Goodfriend Bros., pearls and precious stones, 
from 9 Maiden Lane, to 542 Fifth Ave. 

P. Irving Grinberg, pearls and precious stones, 
from 170 Broadway, to the Miller building, Fifth 
Ave. corner 46th St. 

I. Garson, importer and manufacturer, from 45 
John St., to 66 Nassau St. 

Joseph Gottlieb, wholesaler, 
Lane, to 66 Nassau St. 


from 49 Maiden 


Gold & Platinum Novelty Co., manufacturer. 
from 9 E. 42nd St., to 7 W. 45th St. 
Charles Grabhorn, manufacturer, from 106 


Liberty St., to 4 Washington Pl. 

Globe Watch Co., importer, from 106 Fulton 
St., to 12 John St. 

Greenbaum, Wolff & Ernst, counsellors at law, 
offices at 2 Rector St., and 15 Maiden Lane, to 7 
Dey St. 

H 


John B. Haskin, wholesaler, 
Lane, to 58 W. 39th St. 

Hudson Jewelry Mfg, Co., Inc., manufacturer, 
from 336 Mulberry St., Newark, N. J., to 45 Lis- 
penard St. 

Havens & Co., manufacturers, from 37 John St., 
to 17 Thompson St. 

H. Hailparn & Co., manufacturers, 
Maiden Lane, to 64 Nassau St. 

Hahn & Pente, pearls, from 13 Maiden Lane, 
to 11 John St. 

L. B. Howard, diamonds, watches and jewelry, 
from 71 Nassau St., to 12 John St. 

Joseph Hollinger, wholesaler, 159 Canal St., to 
421 Broadway. ° 

Handley & Co., engravers, from 71-81 Nassau 
St., to 60 Nassau St. 


from 1 Maiden 


from 49 


I 
The Ibex Watch Co., from 107 W. 104th St., 
to 93 Nassau St. 


J. M. Jablow & Co., manufacturers, from 10 
Maiden Lane, to 66 Nassau St, 


K 


Morris Kadish, manufacturer, from room 611 
at 49 Maiden Lane, to room 301 in same building. 

Kane & Dibner, wholesalers, from 84 Fulton 
St., to 64 Fulton St. 

Louis C. Krueger, wholesaler and 
from 41 Maiden Lane to 65 Nassau St. 

Martin Klass, manufacturer, from room 611 to 
room 301 at 49 Maiden Lane. 

Kobrin Bros., manufacturers, from 68 Barclay 
St., to 49 Maiden Lane, room 705. 

L. Kroll & Son, wholesalers, from 30 Maiden 
Lane, to eighth floor at 15 Maiden Lane, 

H, Kroll: & Co., manufacturers, from 36 John 
St., to 64 Fulton St. 

Keller Mfg. Co., from 45 John St., to 15 W. 
36th St. 

Hyman Kroner & Co., Inc., dealers in precious 
and imitation stones, from 79 Nassau St., to room 
809, at 51 Maiden Lane, 

Kroner & Hyman, stone seal engravers, en- 
crusters and gem cutters, from 79 Nassau St., to 
room 809, at 51 Maiden Lane, 

William Kinscherf Co., manufacturers, from 
107 William St., to Herald Square building, 141 
W. 36th St. 

H. C. Kionka & Co., wholesalers, from 206 
Broadway, to 15 Maiden Lane. 

W. Koontz, retailer, from 150 W. 125th St., to 
117 W. 125th St, 

M. Kraut & Co., Inc., from 2935 Third Ave., to 
134 W. 32nd St. 


importer, 


CIRCULAR 


123 


George W. Korper, importer of pearls and 
precious stones, from 170 Broadway to 452 Fifth 
Ave. 


L 

Lichtenstein Bros., pearls, from 116 W. 32nd 
St., to 21 W. 38th St, 

L. Lewitt & Co., manufacturers, from 108 Ful- 
ton St., to 102 Fulton St. 

Benjamin Levy, Inc., watch importer, from 65 
Nassau St., to 15 W. 17th St. 

Lokitz & Epstein, wholesaler, from 64 Nassau 
St., to 35 Maiden Lane. 

I. Levine & Bro., manufacturers, 
Fulton St., to 171 Broadway. 

S. Lieberman, manufacturer, from 49 Maiden 
Lane, to 114 Fulton St. 

A. Levin, importer, from 49 Maiden Lane, to 
66 Nassau St. 

Albert Levy, manufacturer, from 76 Nassau St., 
to 106 Fulton St. 

Lieberfreund Bros., manufacturers, 
Maiden Lane, to 116 Fulton St. 

Lieberman Bros., wholesalers, from 1 Maiden 
Lane, to 66 Nassau St. 


M 


Louis N. Marx, wholesaler, from 65 Nassau St., 
to 15 Maiden Lane, 

Andrew Mander, gold and silver plater, from 
36 John St. to 142 Fulton St. 

Henry Meyer, dealer in diamonds, from 71 
Nassau St., to 170 Broadway, room 305. 

Mass & Cedar, dealers in watch materials and 
jewelers’ supplies, from 30 Maiden Lane, to 49 
Maiden Lane. 

Mendes Cutting Factories, from 14 John St., 
to 105 W. 40th St. 

Morse Bros., manufacturers of diamond mount- 
ings, from 12 John St., to 11 John St. 

Louis Morenfeld & Co., platers and gilders and 
mesh bag repairers, from 33 John St., to 114 
Fulton St, 

E. Meyer, engraver, from room 908 at 71 Nas- 
sau St., to room 1101 in the same building. 

J. Mehrlust, manufacturer (downtown office), 
from 12 John St., to room 706 in the Silversmiths’ 
building, 15 Maiden Lane. 


from 106 


from 40 


Henry E. Oppenheimer & Co., dealers in precious 
stones, from 1 Maidén Lane, to 9 Maiden Lane. 

Israel Oleet, wholesaler, from 15 John St., to 
87 Nassau St. 

Oppenheimer Bros. & Veith, importers, from 
170 Broadway, to Harriman building, 527 Fifth 
Ave. 

Oppenheim & Strauss, importers, from 87 Nas- 
sau St., to 170 Broadway. 

J. Ortman, wholesaler, from 143 Hester St., to 
153 Canal St. 

Frank C. Osmers, manufacturer, from 15 W. 
44th St., to 2 W. 47th St. 


P 

Peckham Seamless Ring Mfg. Co., from 14 
John St., to 180 Broadway. 

Powers & Mayer, Inc., manufacturer, from 8 
E, 49th St., to 58 W. 40th St. 

Camillo A. Plastino, manufacturer and dealer, 
from 26 Maiden Lane, to room 1106 in the Park 
Row building, 13-21 Park Row. 

Paramount Jewelry Co., manufacturer, from 48 
W. 20th St., to 256 W. 23rd St. 


Harry Queen, watch repairer, from 71 Nassau 
St., to 12 John St. 


R 

Alex W. Rothschild & Co., Inc., wholesalers, 
from 87 Nassau St., to 170 Broadway. 

Julius Raunheim, Inc., pearls and precious 
stones, from 170 Broadway, to the Harriman build- 
ing, 527 Fifth Ave, 

Relion Watch Co., wholesaler, from 47 Maiden 
Lane, to 66 Nassau St. 

Robinson & Meisel, dealers in colored stones, 
from 65 Nassau St., to 19th floor at 15 Maiden 
Lane, 

Ralph Ross, dealer in pearls and precious stones, 
from 93 Nassau St., to 102 Fulton St. 

B. Roede & Sons, manufacturers, 45 John St., 
to 106 Fulton St. 

Jacob Rothschild & Co., wholesalers, from 80 
Maiden Lane, to 44 E. 25th St. 

Rosenthal & Kossower, Inc., manufacturers, 
from 149 Canal St., to 121 Canal St, 

Richter & Seidman, wholesalers, 81 Chrystie St., 
to 14 John St. 

Jos. Rose & Son, diamond cutters and jewelers, 
from sixth floor at 49 Maiden Lane, to the fourth 
floor in the same building. 

William I. Rosenfeld, from 1 Maiden Lane,’ to 
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Quick Turns 
Mean Big Profits With 


THE INK PENCIL 


E:T this important fact clearly 
G in mind: ONOTO, the Ink 
Pencil, never needs fitting 


to the hand. 
an assortment in order to please 





You don’t need 
a single customer. You need not 
tie up capital in slow-moving stock. 
You don’t waste time finding a point 
that “suits the hand,” for all points 
are alike. © 


This means quick turns and big 
profits on a small investment: net 
profits that you can call your own. 
ONOTO doesn’t eat its head off in 
carrying charges. It is a dividend 
payer from the day it comes into 
the store. Get your share of this. 


Write us today about our limited 
agency plan. 





Teil Your Customer THIS — 


Simply fill ONOTO (not too full) with any good ink. Push the cap down 
tight, and you can carry ONOTO in any position in pocket or handbag. 
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46th St. and Fifth Ave. 


the Miller buildin. D., from 200 Broad- 


Elmer LeRoy Ryer, Opt. 


. 46th St. 
way oo pearl Co., wholesaler, from 65 Nassau 


47 and 48 in the same building. 
eC. Rosenberg, wholesaler, 14 Maiden 
Lane, to 170 Broadway. 

Ss 
Silberfeld, importer, from 35 Maiden 
m 506 at 170 Broadway. 
er, from 9 Maiden Lane, to 1343 


Arthur 
Lane, to roor 
Abraham Silv 


i Ave. 
a ro & Abrahams, manufacturers, 


2 Fulton St. 

on _ mg Rela and manufacturer, from 
49 Maiden Lane, to 66 Nassau St. ; 

Saul L. Soloman & Bro., wholesale materials, 
from 21 Maiden Lane, to 245 Ww. 47th St. 

Stiglitz, Dobkin & Broder, polishers and platers, 
from 86 Chrystie St., to 143 Hester St. 

W. G. Stevens, lapidist, from 9 W. Broadway, 
to the Crossman building, 22 Maiden Lane. 

Sussfeld, Lorsch & Schimmel, wholesalers, from 
90 Maiden Lane, to their own building at 153-157 

t. 

as gO case maker, from 79-81 Nassau 
St., to 60 Nassau St. 

Norbert Salter, diamonds, from 206 Broadway, 
to 65 Nassau St. 

David Saslaw, wholesaler, from 71 Nassau St., 
to 206 Broadway. ; 

Wm, V. Schmidt Co., precious and imitation 
stones, from 206 Broadway, to 15 Maiden Lane. 

A. Shapiro & Son, diamonds and watches, from 
room 507 at 71 Nassau St., to room 1201, same 
building. . 

Stetelman, Gold & Steinberg, manufacturers, 
from 49 Maiden Lane, to 336 Canal St. 


from 45 


Vogel Bros. Co., Inc., wholesaler, from 122 
Fifth Ave., to the Remsen building, 148 Madi- 
son St. 


Vernon Watch Co., importers and wholesalers, 
from 1 Maiden Lane, to 66 Nassau St. 

A. H. Van der Lyn, diamond cutter, from 79-81 
Nassau St., to 101 Beekman St. 


W 

Wolf Co., dealer in pearls, from 14 John St., to 
366 Fifth Ave. 

John Wiener, diamond cutter, from 37 John 
St., to the 16th floor at 71 Nassau St. 

Nathan Wallach & Co., manufacturers, from 29 
Gold St., to 100 W. 21st St. 

Samuel Wesley, wholesaler, from 180 Broadway, 
to 13 Maiden Lane. 

A, Zwaaf, retailer, from 1717 Westchester Ave., 
to 463 E. 49th St. 








BOLD THIEF CAUGHT 


Man Who Grabbed Diamonds and Rushed 
from Baltimore Jewelry Store Admits 
Guilt and Stolen Property Is Found 
in His Pocket 

BaLtimore, Md., April 28.—With dia- 
monds valued at $6,000 in his possession 
which he seized while in the store of S. I. 
Rodberg & Son, 26 W. Baltimore St. 
Benjamin A. Jonas, 23 years old, alias 
“William A. Jones,” of New York, was 
caught after he was chased four blocks by 
citizens. Jonas would have probably made 
his escape but for the quick action of 
Patrolman Elmer O’Grady, Central district. 

Instead of joining the chase after Jonas, 
O’Grady, who was a block away figured 
that the thief would turn west on the next 
street. O’Grady’s deduction was right and 
when the thief came abreast of him the 
policemen jumped from behind an auto- 
mobile and seized him. Jonas was taken 
to Central Police Station where Magistrate 
Paul Johannsen held him in $10,000 bail for 
action of the grand jury. 

The plan for stealing the gems from the 
Rodberg store evidently was laid well. On 
April 22, Jonas visited the Rodberg store 
and asked to have an unset diamond weigh- 
ing 250 points, and valued at approximately 
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$900, mounted in a ring setting. The visitor 
carried the diamond to Mr. Rodberg’s store 
and there was nothing about him to create 
suspicion. The diamond was wrapped in 
jeweler’s tissue paper and after the stone 
had been mounted, the visitor told Mr. 
Rodberg that he “would like to match the 
stone.” He said he was in a hurry and 
that he would return the next day. The 
following day was Saturday, but the man 
did not appear at the Rodberg store. 

Early Monday morning, however, while 
Mr. Rodberg was removing stock from 
his safe, the visitor who had had the 250- 
point stone mounted came into the store, 
apparently in good humor. He apologized 


for not keeping the engagement that he— 


had made for Saturday. He then expressed 
the desire to see some stones “to match his 
ring.” He was shown three rings and a 
stud and as the jewelry was placed before 
him he asked Mr. Rodberg for a glass so 
that he could make a minute examination. 

One of the doors of the Rodberg store 
leads to the Hotel Caswell. Suddenly the 
man who was intently making an examina- 
tion of the rings seized all four of ihe gems 
and dashed through the door leading to the 
hotel. Mr. Rodberg was dumbfounded, but 
he immediately gave chase yelling “thief.” 

Patrolman O’Grady saw Jonas lead his 
pursuers across Baltimore St., and O’Grady 
ran south on Hanover St., figuring that he 
would trap the alleged thief. A few sec- 
onds later, O’Grady saw Jonas turn the 
corner and less than a minute later, the 
big policeman seized him. The diamonds 
were found in Jonas’ pocket. 

Questioned by Captain Charles E. Hur- 
ley, Central Police Station, Jonas admitted 
that he had stolen the jewelry. He told 
Captain Hurley that he had lost nearly a 
thousand dollars on the races. 

The ring which was mounted by Mr. 
Rodberg had been pawned for $250. Jonas 
refused to tell the police where he got the 
unmounted diamond, that he had inounted 
by Mr. Rodberg. 








Creditors Start Bankruptcy Proceedings 
Against George Crystal, New 
York Jeweler 

Involuntary bankruptcy proceedings 
were instituted in the United States Dis- 
trict Court, New York, on Thursday, April 
26, against George Crystal, jeweler, 87 
Nassau St., Manhattan. The petitioning 
creditors are Kate Tzach, $1,200; Aaron 
O. Weinberg, $500 and Breslavsky Bros. 
$301. 

According to the petition the alleged 
bankrupt has assets of $98,000 and liabilities 
amounting to $100,000. The petition also 
alleges that the jeweler made preferential 
payments amounting to $5,000 and alsc 
transferred property worth $1,000 for the 
purpose of hindering, delaying and defraud- 
ing creditors. 

The day the petition was filed a meeting 
of creditors was held at the offices of the 
National Jewelers Board of Trade, 15 
Maiden Lane, New York, at which time 
Mr. Crystal’s affairs were discussed. A 


committee consisting of five creditors was 
also appointed to examine the books of the 
alleged bankrupt, and to make any recom- 
mendation the members see fit. 

Another meeting was 


held on Friday 
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afternoon at the Board’s rooms, at which 
an offer of settlement was made. 

According to A. Vogel, attorney for the 
alleged bankrupt, 350 Broadway, his client 
has book assets of about $90,000. About 
$35,000 of this amount is doubtful and be- 
lieved uncollectible. The liabilities are placed 
at $110,000. 


SCHEDULES IN BANKRUPTCY 


List of Creditors of Boulevard Jewelry Co., 
New York, Filed in United States 
District Court 

Schedules in bankruptcy were filed in the 
United States District Court, New York, 
on Tuesday, April 26, by the Boulevard 
Jewelry Co., retail jeweler, 995 Southern 
Boulevard, Bronx. Involuntary — bank- 
ruptcy proceedings were instituted against 
this concern on March 8 last. 

The schedules show that the concern has 
assets amounting to $19,501 divided as fol- 
lows: Cash on hand, $1.50; stock in trade, 
$8,000; machinery, tools, etc., $250; other 
other personal property, $550; debts due 
on open account, $690; and deposits of 
money in the banks and elsewhere, $9.40. 
The liabilities are placed at $32,057.78, and 
constitute taxes and debts due the United 
States, $200 and unsecured claims, $31,- 
857.78. 

Among the largest unsecured creditors 
are: L. Sacks, $292; Stumer & Kos- 
witz, $369; Altschul Bros., $348; E. S. 
Feinstein & Co., $360; Laubheim Bros., 
$1,427; Lippman, Spier & Hahn, $114; Hy- 
man & Zaslow, $791; Nesonoff & Oren- 
stein, $927; Jacob J. Schmukler, $586; 
Schmukler Silverware Co., $535; Korones 
Bros., $1,733; Rex Jewelry Co., $125; 
Nathan Goldberg, $292; Charles Satzman, 
$584; Wechsler Jewelry Corp., $953; Et- 
tenzon & Schneiderman, $240; M. Suderov, 
$928 ; S. Reinman, $383; Schoenberger Bros., 
$192; M. Steinberg, $1,030; J. Lieberman, 
$414; I, Olenick, $1,092; J. Marcus, $100; 
Samuel Goldberg, $1,216; J. H. Flyer, 
$396; Morris M. Brenner, $946; Jacob 
Goldberg, $486; A. Tisch, $1,661; J. Rin- 
der, $1,870; Norbert Salter, $279; I. Lev- 
inson & Co., $1,627; S. Baturin, $476; New 
York Jewelry Co., $875; Lassner & Co., 
$476; A. Suderov, $342; Naigles & Wolf- 
son, $3,035; Zweig & Lignelli, $120; A. 
Lobelson, $2,416; A. Zwerdling, $800; 
Bronx Jewelry Co. $124 and Miller & 
Meyer, $150. 

















Chicago Sneak Thieves Steal Case with 
Jewelry Worth $2,000 from 
Saleman’s Automobile 

Cuicaco, April 27—Thieves who are 
thought to have been watching the move- 
ments of Jack Sussman, salesman for A. 
Quint & Co., robbed him of a suitcase filled 
with jewelry early last week. 

The case was left in his car in front of 
Blum’s jewelry store, 25 S. Halsted St., while 
Mr. Sussman went in to sell Mr. Blum. 
The curtains of the car were down, for it 
had been raining. Another salesman in the 
store called attention to the newness of the 
case, and when Sussman went out to bring 
it in, he found it had been stolen. 

The jewelry and the case were valued at 
close to $2,000. A. Quint is offering a 
reward of $300 for the return of the goods. 
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Gold Tax Bills D , 


from Washing- 
ton published in the 
last issue of THE 
JEWELERS’ CIRCULAR indicate that the advo- 
cates of a bonus for the gold miners of 
the United States, to be paid for by a tax 
on gold used in jewelry and arts, amount- 
ing to about 50 per cent. of its gold value, 
are in no way discouraged by the fact that 
their bill to this effect did not pass at 
the last session of Congress, but intend to 
renew their efforts. As the news columns 
of THE JEWELERS’ CircULAR show, two bills 
for a gold tax and gold bonus have been 
offered in the House of Representatives, one 
by Representative Raker of California and 
the other by Congressman L. T. McFadden, 
chairman of the Banking and Currency 
Committee of the House. It was Mr. Mc- 
Fadden who introduced at the last session 
of Congress the bill bearing his name, 
which was strongly opposed in the jewelry 
trade through the Jewelers’ Vigilance Com- 
mittee, and strange to say it is the bill 
introduced by Congressman Raker that 
is identical with the former McFadden bill 
in the last session of Congress, while the 
bill introduced by Congressman McFadden 
differs from his old bill in several points 
of a minor character. 

Both bills provide for a bonus of $10 an 
ounce for the miners of American gold and 
both bills provide for a tax of 50 cents a 
pennyweight on gold used in jewelry and 
the arts, or sold for other than coinage or 
monetary purposes. This tax, as provided 
in both bills, is to be paid by manufacturer 
or dealer or his estate, based on the gold 
contained in any manufactured article sold 
by him. The new McFadden bill differs 
from the old in the fact that the measure 
would cover a period of three instead of 
five years, as formerly provided, and the 
Secretary of the Treasury is granted full 
authority to terminate the provisions of 
the act after three months, in the event 
of a return to normal economic con- 
ditions; also that exporters of articles con- 
taining gold have been exempted from its 
provisions, the same as they are in other 
taxes of the government. There are also 
a few changes on other points. 

But these minor changes in no way affect 
the broad, general principles of legislation 
generally underlying the act itself, against 
which the jewelry trade made such a strong 
and effective fight in the last session of 
Congress. In this fight the spokesmen of 
the jewelers were not speaking for their 
trade or its interests alone, but based their 
arguments on broad, economic grounds, 
and the exhibits and witnesses took up the 
subject from a national standpoint as it af- 
fected commerce, finance, and particularly 
the gold standard of the country. Opposi- 
tion was also based on the claim that the 
subsidy provisions were unconstitutional 
and on the fact that the conditions on which 
the relief for the miners was predicated 
were but temporary and were fast disap- 
pearing. 

All the arguments urged by the jewelers 
against the McFadden bill at the last ses- 
sion can be urged with even greater reason 
against the McFadden and Raker bills to- 
day. The contentions of our economists 


Up Again 
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and financiers last Fall, that we had too 
much gold in this country and there was 
no economic or financial reason why the 
production of gold should be increased, is 
even stronger to-day, since our stock of 
gold continues to be augumented instead of 
being diminished. Imports of gold at New 
York alone have totaled $41,500,000 since 
April 1. The argument that gold mining 
conditions were but temporary and that a 
general readjustment of conditions would ° 
soon permit gold to be mined at a profit 
again is further strengthened by the 
changes that have occurred in the last few 
months and will be clearly established as 
the gold mine workers continue to increase 
in number and production costs show a de- 
crease. Arguments against the unconstitu- 
tionality of a bonus collected from one in- 
dustry to pay to another is as effective now 
as before, while the arguments of the 
economists that the bill was unscientific, 
basically unsound and would tend to im- 
pair confidence in the gold standard of this 
country, has in no way been weakened by 
any of the contentions of the gold bonus ad- 
vocates, 

Nevertheless though we know and rea- 
lize that bills such as Raker or McFadden 
measures have no justification for passage, 
and even less justification for being con- 
sidered by Congress than had any like meas- 
ures that preceeded them, we must not shut 
our eyes to the fact that strong political 
and business pressure is being exerted by 
the gold mining business, and financial in- 
terests of the West, who are making every 
effort to have Congress pass this measure. 
Now our opponents are amply fortified by 
funds and political pull and are disseminating 
propaganda that spreads to all parts of the 
country and which seeks to create public 
sentiment in favor of such a bill, by giving 
the idea that it is “necessary in order to 
preserve the gold standard.” 

Superficial thinkers, both in and out of 
legislative halls, may be misled by the clever 
arguments advanced on behalf of the gold 
bonus, and it is therefore necessary for the 
jewelry trade, for the economists, for the 
bankers and for all who have the interest 
and the welfare of the country at heart 
without any special interest to serve, to 
make the same broad and general fight 
against the gold tax in this session of Con- 
gress as they did in the last. They cannot 
rest on the work done, but must do it over 
again and even supplement the arguments 
presented and supplement them with still 
stronger ones. The jeweler must lose no 
opportunity to educate his fellow business 
man, and his customers to the true facts 
behind the gold bonus bill, and above all 
he must see to it that his Congressmen and 
Senators are informed as to these facts and 
kept in touch with the real sentiment on 
the question, among his public spirited con- 
stituents, that he may not be misled by noise 
and propaganda, created solely for its ef- 
fects upon Congress. 

The Jewelers’ Vigilance Committee and 
its associates in the fight have their work 
cut out for them in this bill, as their op- 
ponents are strong, resourceful, powerful, 
politically and familiar with all the techni- 
calities and tricks of the expert in legisla- 
tion acceleration. For this reason they need 
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the active help and assistance, not only of 
every organization in the jewelry trade, byt 
of the individual members as well. 





The Designs for N EW LIGHT has 
Knights Templar been thrown on 
Jewelry the controversy wag- 
ing in certain quarters 
of our trade as to what is or what js 
not an official design for Knights Templar 
jewelry, by the correspondence published 
in another column between the secretary 
of the National Wholesale Jewelers Asso. 
ciation and the Grand Master of the 
Grand Encampment of the Knights Tem. 
plar of the United States. We feel that 
all jewelers who make or sell such jewelry 
should read this correspondence carefully 
in connection with the correspondence -and 
documents previously published in Tye 
JEWELERS’ Circucar, March 30, in drawing 
their conclusions as to what is or what may 
not be considered official Knights Templar 
charms, jewelry, pins, etc. It seems to be 
the opinion of the Grand Master that the 
adoption of an official design for a button, 
by the Grand Encampment of Knights 
Templar in November, 1919, in no way 
affected the status of the other jewelry 
and insignia used by the members of the 
order prior to that time, nor does it cast 
any discredit or class as “unofficial” the use 
of such jewelry today. In his letter to 
the National Wholesale Jewelers Associa- 
tion, in referring to the action of the 
Grand Encampment and the contract, by 
which it gave the exclusive right to a Phila- 
delphia concern to manufacture the order’s 
buttons for three years, the Grand Com- 
mander says: 


“Nothing was adopted but the button, 
nor was it contemplated that the famil- 
iar Templar designs used on Templar 
charms for over a hundred years would 
be changed; so that in my opinion the 
adoption of this Knight Templar But- 
ton would not affect the thousands of 
pieces of Knight Templar jewelry of 
other designs now worn by its members, 
nor should it affect those emblems in 
the hands of the jewelry trade.” 


As has been shown by the various letters 
and documents published in THE JEWELERS’ 
CrrcuLar from time to time, the facts in the 
case seem to be briefly as follows: The 
Grand Encampment of Knights Templar at 
the Triennial Conclave in 1919, decided on 
the adoption of an official design for a but- 
ton; that the design was chosen and copy- 
righted by a Philadelphia concern; the copy- 
right was assigned by that firm to the 
order, and in return, the Philadelphia con- 
cern was given a contract by the Grand 
Master to make such a button for the 
order and to manufacture and sell any and 
all kinds of jewelry, etc., containing the 
same design as was adopted for the button. 

The button containing this design, it 
would seem from the Grand Master’s own 
explanation, is an official emblem of the or- 
der, as a button; also that jewelry may be 
made with the same design as the button 
by this one concern and not by others; 
but that no action declaring jewelry of any 
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The business of Henry E. Oppenheimer 
& Co., was moved on May 1 from 1 Maiden 
Lane to 9 Maiden Lane. 

Alex W. Rothschild & Co., Inc., dealers in 
diamond jewelry, have moved from 87 Nas- 
sau St., to 170 Broadway. 

The Elgin Jewelry Co., Inc., formerly lo- 
cated at 113 Canal St. is now located in 
more spacious quarters at 63 Chrystie St. 

Feldenheimer & Jacoby, diamond import- 
ers, has moved from room 1614 at 170 
Broadway to room 908 in the same build- 


g. 

_ A. Shapiro & Son, dealers in diamonds 
and watches, 71 Nassau St., have moved 
from Room 507 to Room 1201 in the same 
- building. 

Jos. Rose & Son, diamond cutters and 
jewelers, 49 Maiden Lane, have moved from 
the sixth floor to the fifth floor in the same 
building. 

Morse Bros., manufacturers of diamond 
mountings, formerly located at 12 John St., 
are now located in their new and larger 
offices at 11 John St. 

Louis C. Kreuger, wholesale jeweler and 
importer of precious and imitation stones, 
removed his business on May 1 from 41 
Maiden Lane to 65 Nassau St. 


The business of Harry J. Bloom, en- 
graver and carver on‘ gold and platinum 
jewelry, has moved from 74 Lafayette 
St. to room 31 at 90 Nassau St. 

The business of George W. Korper, im- 
porter of pearls and precious stones, for- 
merly located at 170 Broadway, has been 
moved to the Knox building, 452 Fifth Ave. 

On May 2, the factory and office of Lie- 
berfreund Bros., manufacturing jewelers 
and makers of the Mazuza charm, was 
moved from 40 Maiden Lane to 116 Fulton 
St. 

Albert Levy and L. Freedman, manufac- 
turing jewelers, formerly located at 76 
Nassau St., have moved their establishment 
to Room 1409, in the Downing building, 106 
Fulton St. 

The jewelry business of Dietch & Simon- 
son, this city, was incorporated at Albany, 
N. Y., last week with a capital of $10,000. 
The incorporators are L. D. Dietch and R. 
and J. Simonson. 

Isaac S. Meyer, formerly senior member 
of Joseph H. Meyer Bros., was married to 
Claudia H. Sigmund of Baltimore, Md., 
April 21. Mr. and Mrs. Meyer are spending 
their honeymoon in Atlantic City. 

A general assignment for the benefit of 
creditors was executed several days ago 
in the county clerk’s office by the French 
Art Novelty Shop, 595 W. 207th St. Nathan 
M. Padgug has been named as the assignee. 

The manufacturing jewelry business. con- 
ducted by Morris Kadish, has been moved 
from room 611 at 49 Maiden Lane to room 
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301, in the same building. Martin Klass, 
also a manufacturing jeweler has made the 
same move. 

Greenbaum, Wolff & Ernst, counsel to the 
National Jewelers Board of Trade and 
other trade organizations, have combined 
their Maiden Lane and Rector St. offices 
and moved both to new and more commo- 
dious quarters at 7 Dey St. 

A meeting of the Jewelers’ Vigilance 
Committee was held Tuesday afternoon 
of last week at the rooms of the Jewelers’ 
24 Karat Club and the committee dis- 
cussed the first draft of certain provi- 
sions of the proposed new National 
Stamping Law. The work was continued 
at another meeting of the committee 
held Wednesday afternoon. 

Arthur Goldman has been added to the 
sales force of Bert Goldman & Co., ring 
manufacturers and diamond importers, 2 
Maiden Lane. He will leave shortly for 
New York State. Bert Goldman returned 
recently from a successful trip through the 
central west. Mr. Goldman planned to 
leave the early part of the week for a visit 
to Pennsylvania and the south. 

The National Jewelers’ Board of Trade 
was well represented at the convention of 
the United States Chamber of Commerce, 
held in Atlantic City last week. The follow- 
ing delegation made the trip to support the 
board’s resolution, passed several months 
ago, favoring a general sales turnover tax: 
Meyer D. Rothschild, national counsellor ; 
J. Warren Alford, G. H. Niemeyer, O. D. 
Wormser and F. C. Backus. 

A special meeting of the creditors of the 
Pearlfield Jewelry Mfg. Co., formerly at 
71 Nassau St., and against which concern 
an involuntary petition in bankruptcy was 
filed last July, will -be held at 12 o’clock on 
Friday, May 6, at the office of Peter B. 
Olney, referee in bankruptcy, 68 William 
St. Several reports and petitions will be 
acted upon and such business transacted as 
may come before the meeting. 

There is consternation in the pisca- 
torial world in North American waters, 
for the news has come out through var- 
ious “channels” that the jewelry trades’ 
two veteran fishermen, A. K. Sloan, the 
dean of Maiden Lane, and Charles G. 
Alford, of C. G. Alford & Co., have 
started out with their rods and reels to 
catch the “finny beauties.” Messrs. Sloan 
and Alford left Saturday on their trip 
and hoped to be accompanied by other 
fishermen of lesser reputation, but in 
any case expect to bring back their usual 
record catch and enjoy themselves to 
the utmost. 


Friends of .William I. Rosenfeld, 1 
Maiden Lane, who is in Europe, accom- 
panied by his wife, received glowing ac- 





counts from him, last week, of the en- 
joyable features of his trip. So far Mr. 
and Mrs. Rosenfeld have been in London, 
Amsterdam, Antwerp, Brussels, through 
the Flanders battlefields and Paris, and 
when last heard of were enjoying the blue 
skies and beautiful climate of sunny 
Italy, which he says in some respects 
beats that of Maiden Lane. However, 
when he returns he will no longer be 
one of the denizens of the Lane, but will 
come back to the new offces of the firm, 
562 Fifth Ave., corner of 46th St., to 
which the concern moved May 1. 

It was with regret that the trade learned 
several days ago of the death of Mrs. Sara 
Heller, widow of the late Lazarus Heller, 
founder of the firm of L. Heller & Son, 
Inc., 68 Nassau St. Mrs. Heller passed 
away on Sunday, April 24, at her home, 
1450 49th St. Brooklyn, after a lingering 
illness. The body was interred on Monday, 
April 25, in Washington Cemetery, Brook- 
lyn. Mrs. Heller was born in Europe and 
at the time of her death was 87 years old. 
She was an exceedingly charitable woman 
and enjoyed the distinction of founding 
several charitable institutions and also con- 
tributing to the support of many others. 
Mrs. Heller was also regarded as a bril- 
liant woman and despite her advanced years 
was always interested in the topics of the 
day and managed to keep abreast of the 
times. The deceased is survived by four 
sons, including Samuel, of L. Heller & Son., 
Inc., A. A., William and Sol, as well as sev- 
eral daughters and a number of grand- 
children. 

An adjourned meeting of the creditors 
of the Nataline Pearl Co., against which 
bankruptcy proceedings were _ recently 
started, was held at the rooms of the Na- 
tional Jewelers Board of Trade Wednes- 
day. The committee appointed at a previous 
meeting made its report. Mr. Frier of 
Greenbaum, Wolff & Ernst, presided and 
it was explained to the creditors that the 
assets of Mr. Kohn, the proprietor, were 
practically worthless if pushed to force 
sale; that the stock which had cost $14,000 
could hardly bring more than $500 in its 
present shape and little more than three 
times that amount if worked up into neck- 
laces; that the accounts collectible were in 
the hands of the bank to secure the bank’s 
note of $1,000 and that the fixtures would 
realize little. Mr. Kohn, it was said, has 
no money but might get help for an offer 
of settlement, and through his attorney he 
made the creditors an offer of 20 per cent 
of which 5 per cent was to be in cash and 
the remainder in notes of 5 per cent, each 
due in 9, 12 and 15 months. The creditors 
at the meeting endorsed the offer and agree- 
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Mr. Retailer: 
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ments on this basis will be drawn up and 
offered to all who have claims against the 
estate. 

John Zuckerman has severed his connec- 
tions with the Vulcan & Reiter Co., Inc., 
importer and manufacturers of watches, 
71 Nassau St. In the future, the concern 
announced its Chicago office located in room 
704, Heyworth building will be under the 
management of Harry H. Miller, well 
known in the “Windy City.” 

The assets of Nathan Chanowitz, whole- 
sale and retail jeweler, 108 Fulton St., and 
against whom an involuntary petition in 
bankruptcy was filed recently, was sold at 
public auction on Tuesday morning. The 
sale was held at 108 Fulton St., under the 
direction of Joseph H. Frier, receiver. 
Among the merchandise offered was jewel- 
ry, machinery, tools, office furniture and 
safe. 

Supreme Court Justice Delehanty has 
denied the application by Graff, Wash- 
bourne & Dunn, Inc., for an injunction re- 
straining the members of Local 38 of the 
Amalgamated Silverworkers’ Union from 
picketing the plaintiff’s plant. The court 
said that the papers do not warrant an in- 
junction, although there is one isolated case 
as to the conduct of an individual “more or 
less connected with the strike.” This per- 
son is the member of the union said to have 
been shell-shocked during the war and to 
have been kept off picket duty for that 
reason. The court said that if there are 
further acts of disorder on the part of 
authorized pickets another application for 
an injunction may be made. 

The Appellate Division of the Supreme 
Court on Friday granted an application by 
Mrs. Ada Smith, 233 W. 70th St. to open 
her default in a suit by John G. Anderson 
on an assigned claim of Patterson & Ash- 
ley, Inc., 527 Fifth Ave., to recover a bal- 
ance due for jewelry purchased, and to per- 
mit her to answer the suit. The court di- 
rected that pending the trial Mrs. Smith 
shall deposit all the jewelry, except an 
$1,800 diamond bracelet she says she lost 
at Atlantic City, in a safe deposit vault. 
Mrs. Smith says in her affidavit that she 
bought jewelry from Patterson & Ashley, 
Inc., for $11,000 and agreed to pay $500 a 
month. She paid four months and alleges 
she was sued for the balance before the 
next installment was due. She claims that 
Mr. Ashley of the firm came to her and 
said the concern was in financial difficulties 
and needed a substantial payment on ac- 
count. She refused to pay, and alleges that 
John F. Paulis, of Greenbaum, Wolff & 
Ernst, came to her and said his firm repre- 
sented the National Jewelers Board of 
Trade and was acting for the principal 
creditors of Patterson & Ashley. She claims 
Mr. Paulis told her she couldn’t safely con- 
tinue paying Patterson & Ashley for the 
gems because the firm had obtained the 
greater part of them on memorandum and 


did not have good title, Mrs. Smith 
said Mr. Paulis told her he would 
protect her interests because the firm 
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was insolvent and the creditors had taken 
charge. She alleges that when Mr. Ashley 
sold her the jewelry he told her she was 
paying a fair price for the articles and that 
the stones were all real. She alleges that 
she has since learned that the articles for 
which she paid $11,000 are worth $4,000 and 
there is “grave doubt whether some of the 
stones are genuine.” She stated that Mr. 
Ashley knew the value of the gems, and 
she alleges “the whole transaction was a 
fraud and a swindle.” Mr. Ashley said in 
an affidavit that $11,745 was a fair price 
for jewelry Mrs. Smith bought, and denied 
that she ever questioned the value or that 
he told her he wanted money so he could 
leave the jurisdiction of the court. He 
said that the settlement of the bankrupt 
estate is delayed because Mrs. Smith 
owes about one-third of the firm’s indebted- 
ness of $28,000. Mr. Paulis also denied in 
an affidavit that he told Mrs. Smith he 
would protect her interest, and said he told 
her clearly that he represented Joseph H. 
Frier, the receiver. He said she did not 
question the value of the jewelry to him, 
and he did not believe that anything he said 
caused Mrs. Smith to fail to answer the 
suit in time. 











Harry O. Cobb, Indianapolis de- 
signer, has returned from New York City 
where he spent two weeks looking over 
some of the newest designs. 

E. M. Milhon, Mooresville, Ind., who 
was in Indianapolis this week, is of the 
opinion that the farmers are gradually get- 
ting over their buying fear, 

Carl L. Rost, an Indianapolis retailer, 
has been named a member of the board of 
directors of the William P. Small Co., 
manufacturers of automobiles. 

E. W. DeLawter, a retailer of Anderson, 
Ind., was in Indianapolis this week, as was 
H. S. Werneke, of Greencastle, Ind., who 
visited jobbers, August Anderson, of North 
Salem, Ind; L. E. Vest, Greenwood, Ind; 
W. A. Buhrman, New Castle, Ind. and 
Mrs. A. J. Raynes, Clinton, Ind. was in 
Indianapolis this week. 

The retail trade in Indianapolis is very 
quiet with little prospects of it picking 
up before Summer. Jobbers here say busi- 
ness in other sections of the state is about 
the same. In some of the highly industrial 
sections there has been an upward ten- 
dency, but in these sections it is pointed 
out that the factories are not yet employ- 
ing the maximum number of men. 








Burglars Break Into Philadelphia Watch 
Repair Shop and Get Jewelry and 
Watches 

FHILADELPHIA, April 29.— Thieves en- 
tered the watch and clock repairing estab- 
lishment of Philip J, Friedell, 812 Walnut 
St., shortly after the proprietor had locked 
up for the night, and stole jewelry and 
watches valued at $260. The burglars en- 
tered the establishment by means of a false 
key. 

Mr. Friedell recently moved from Chest- 
nut St., near 7th, and has occupied his new 
offices less than a month. 


131 
EDITORIALS 





(Continued from page 128) 





kind “official” or relating to any official 
design, when used upon jewelry emblems, 
etc., has been taken by the order or rec- 
ognized by it. 

The contract with the Philadelphia con- . 
cern under which the official Knight Tem- 
plar button can only be made by them and 
their right to use this copyright design 
on jewelry or Knight Templar emblems, 
runs for three years and the privilege ex- 
pires November, 1922, unless renewed at 
the next Triennial conclave, to be held in 
New Orleans in April of that year. 

The above bears out the opinion ex- 
pressed by THE JEWELERS’ CIRCULAR as a 
result of interviews with prominent officials 
at the Knight Templar Commanderies of' 
the country, at the time the controversy 
first became prominent. There is evidently 
nothing in the contract made by the Grand 
Master for the official button that need 
disturb any of the members of the jewelry 
trade who make or handle Knights Templar 
emblems, nor need they have any hesitancy 
in offering any of the old accepted designs 
to members, as the latter are neither anti- 
quated or put “in the discard” by any ac- 
tion of this order. On the contrary, they 
are considered by all from the Grand 
Master down as being in no way affected 
by the adoption of the official design for a 
button, There is apparently no official de- 
sign for this emblem jewelry, its “official” 
character being established by its long 
usage and acceptance. Those who wish to 
use the same design on their jewelry as ap- 
pears on the official button may do so, but 
to those who do not, there is no reason 
to change from the old familiar designs 
worn by the members of this order for over 
100 years. 





The latest sterling silver pattern in Inter- 
national sterlingware, issued by Wilcox & 
Evertsen and known as the “Pantheon,” 
has awakened such a response that the 
company is featuring it in a powerful 
magazine advertising campaign. Beautiful 
full pages are being run in practically every 
“class” magazine in the country. The list 
includes the exclusive fashion magazines, 
such as Harpers’ Bazar and Vogue; the 
authoritative magazines on decoration, such 
as Home Beautiful and House & Garden; 
the society magazines, such as Couniry Life 
in America and Town & Country; and the 
“Quality Groups,’ including Atlantic 
Monthly, Century, Harpers, Review of Re- 
views, World’s Work, and Scribners. The 
company’s intention seems to be to cover 
its field with utmost thoroughness,—and 
utilize the full force of continuity and 
repetition. The Pantheon is a combination 
of classic design and massive effect. Jewel- 
ers report that these two qualities are the 
vogue in solid silver today, which explains 
why this design has blazed a trail for 
itself practically unaided. These advertise- 
ments show that the classic features and 
massive effect of Pantheon have been capi- 
talized to the full. The illustrations show 
a typical piece being actually cut from a 
solid block of silver. 
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Illinois W atch Materials 


Draw the Illinois materials you need from the same 
stock the factory does in assembling these high 
grade movements. 


Then you'll be sure they are genuine and standard 
in size and quality. 

You know what that will mean to the watches you 
repair. 

You know, too, what the effect will be upon your 
customers when you inform them that you replaced 


the damaged parts with identical new materials 
from the factory. 


They'll not only be willing to pay higher prices but 
will be better pleased with the work you do for 
them. 


You can easily see how you'll gain in prestige and 
satisfaction if you'll use and make a strong talking 
point of using genuine materials. 


These you can obtain from your material jobber. 


A new net price list will be sent upon request. 


Illinois Watch Company 
Springfield 
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Chicago Notes. 





Bernie Drach, identified with the Block 
& Weinfeld Co., left the city last week for 
a short trip of two weeks. 

“Jim” Hetzel, of St. Louis, spent a few 
days in the city with his bride on a honey- 
moon trip, last week. ' 

Harry J. Lassau, salesman for tne Block 
& Weinfeld Co., has just returned to the 
city after terminating a short business trip. 

P. }. Eppenstein, identified with the Elgin 
American Mfg. Co., has just returned to the 
city after terminating an eastern business 
trip. 

Work is being done on Room 410 of the 
Mallers building, 5 S. Wabash Ave., where 
the Central Watch Co will, after May 1, 
make headquarters. 

E. E. McNeal, has just been added to the 
sales force of Emil Braude & Sons, Inc., 29 
E. Madison St. He made his initial trip 
last week for this firm. 

Joseph Block returned to the city last 
week after terminating a trip last week, and 
stayed here just one day when he went out 
again for two weeks covering Indiana and 
Nebraska. 

Max Moses is in charge of the recently 
installed findings department at Emil Braude 
& Sons, Inc. This department is a new ad- 
dition and part of what looks like a plan for 
extension. 

Among out-of-town jewelers who visited 
the city last week, were: C. I. Josephson, 
Moline, Ill., H. G. Anderson, of Freemount, 
Ill, H. Freeds, Marion, Ohio, Max Schucht, 
Milwaukee, Wis. 

Charles M. Slemmons, is leaving on a 
trip this week covering the States of Indi- 
ana and Ohio. Mr. Slemmons has been in 
the city after terminating a previous trip 
about a week ago. 

George Gubbins of the Illinois Watch 
Case Co., Heyworth building, has just re- 
turned to the city after terminating a trip 
through the eastern territory. He reports 
business improving. 

Morris E. Eisenstadt, accompanied by his 
wife, passed through Chicago on their way 
back from New York to St. Louis. Mr. 
and Mrs. Eisenstadt have been spending 
their honeymoon in the east. 

John H. Mather, secretary of the Chicago 
branch of the Geo. H. Fuller & Son Co., 
has returned to this city. Mr. Mather 
has been spending the past six months at his 
Winter home in St. Petersburg, Fla. 

The Plumb Jewelry Store, of Des Moines, 
Iowa, is moving ahead with the times. 
Salesmen recently returning from trips 
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through Iowa report that this store is put- 
ting in a large repair department which will 
be the “finest repair shop west of Chicago.” 

John Zuckerman has severed his connec- 
tions with the Vulcan & Reiter Co., im- 
porter and manufacturer of watches, New 
York, and in the future the local office of 
the concern, Room 704, Heyworth building, 
will be under the management of Harry H. 
Miller. 

George E. Brossert, credit man for L. H. 
Schaeffer & Co., S. C. Lund, identified with 
A. C. Becken & Co., as credit man, and 
R. C. Wolfe, credit manager for C. E. 
Marshall, were in attendance at the annual 
convention of Credit Men’s Association, 
which was held at Peoria, Ill., April 21. 

David Anderson, alleged to have made a 
confession implicating ‘himself in the rob- 
bery of the Frederic. jewelry store, April 


‘10, when a lead pipe was hurled through 


the window and more than $1,000 in 
jewelry stolen was arraigned before Judge 
Haas last week and held over to the Grand 
Jury under $10,000 bonds. 

In a recent issue of the JEWELERS’ CiRCU- 
LAR, it was announced that “Billy” Little 
had just returned from the west coast. It 
was “Billy” Lamb who returned from the 
west. Last week “Billy” Little arrived in 
the city after terminating a trip through the 
eastern territory of about six weeks. “Our 
Billy’s are always getting mixed,” it was 
said at the offices of Geo. H. Fuller & Son 
Co., We'll have to designate them some- 
how.” 

One of the big features of the coming 
Pageant of Progress will be the Queen of 
the Pageant. Right now a committee se- 
lected for the purpose is conducting a cam- 
paign to select her and her princesses. All 
of Chicago’s pretty ladies are interested. 
That the queen will wear diamonds was 
made known last week after Harry J. 
Kramer, manager of the Pageant, received 
a beautiful $200 diamond ring from Edward 
Kirchberg, State St. jeweler. Mr. Kramer 
has said that there will be forthcoming other 
similar gifts for the queen and _ her 
princesses. 

A negro who presented himself to a 
clerk in the Edwards & Co., jewelry store, 
78 W. Madison St., as a customer last week, 
picked up two diamond rings and ran out 
with a crowd at his heels. The colored 
man entered the store and asked to be shown 
a diamond ring. The clerk showed him two 
rings each valued at more than $300. He 
wanted to see something that didn’t cost 
so much, he said. The clerk turned around 
and the negro picked up the two rings and 





rushed out into Madison St. with the clerks 
at his heels. As he turned the corner into 
Clark St. a crowd took up the chase, but 
he was lost in the loop jam. 

Some of the jewelers here who have said 
that with the resumption of operations on 
the part of the building trades, business 
in general would open up, and consequently 
a recovery would be felt in jewelry lines, 
were given a ray of hope, when last week 
it was reported that at Freeport, Ill., car- 
penters and joiners had decided to cut their 
pay to 87% cents an hour, instead of the 
former $1.00 an hour, and that at Cleve- 
land, starting April 25, carpenters would 
draw 90 cents instead of $1.25 an hour. 
This action has no material effect upon the 
building trades unions here, but members 
of the trade say that it may help to bring 
labor to clear .reasoning. 











Harry Thiele, of Alliance, Nebr., was a 
recent Denver visitor. 

J. I. Hansen, of Hansen & Hansen, is 
serving on the district court grand jury. 

J. Cashman, 308 17th St., must vacate his 
present place of business in May and is 
looking for a new location. 

Mrs. Harry B. Kline, Casper, Wyo., and 
Henry H. Curtis of Littleton, Colo., re- 
cently visited Denver jobbers. ‘ 

N. C. Nielsen has resigned his position as 
a watchmaker for Hansen & Hansen, and 
accepted a position with W. Schubach at 
Salt Lake City. 

Dan G. Weil, brother of Mrs. Zerlina W. 
Syman, has returned to his position as man- 
ager of Syman Bros., silverware depart- 
ment, following a major operation and an 
illness of several months. 

Mr. Jacobsen of Brigham, Utah, has sold 
his jewelry business, stock and fixtures at 
that place to. Senator J. W. Peters, who is 
also the mayor of Brigham, who formerly 
owned the store several years ago. 

E. Wangnild, jeweler, at 616 16th St., is 
looking for a new location. He will con- 
tinue at his present location until July 1 
when he must move on account of the 
building to be torn down to make room for 
a new business block in place of the old. 








George Cook, jeweler at White Bear, 
Minn., has admitted his son, Leonard as a 
partner of the business. 
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Our Success Depends Upon Our Ability to Satisfy You 


Ship us your present accumulation of 
a bench and floor sweeps, hand washings, | ail 
b polishings and old crucibles. If you are ite ) 
- not one of our regular shippers, all we - 
ask is an opportunity to prove up on our 
desire and capability of rendering the 
most efficient and economical refining 
service possible. 
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ALSO SHIP US YOUR 
| OLD GOLD, SILVER AND PLATINUM 


Your shipment held intact subject 
to your approval of our returns. 


THOMAS J. DEE & CO. 


Refiners and Manufacturers 


\\ Purchasi nd Sales Dept. Refinin d Mfg. Plant 
N 5 So. Wabash rn CHICAGO 317-319 E. Ontario St. 
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L. G. Feagans, son of Geo. E. Feagans, 
is on a business trip to New York. 

Mr. Kinsman, president of the Towle 
Mfg. Co., Newburyport, Mass., is here for 
a short visit. 

Ed Moore, North Attleboro, represent- 
ing the R. F. Simmons Co., is here calling 
on the trade. 

Ed Petersen, 819 W. 3rd St., has been ill 
for a week or more, but is recovering, 
though not yet able to be in his store. 

Mr. and Mrs. A. W. Pequegnat, River- 
side, have been severely afflicted by the 
death of their little son aged six years. 

Frank Armer of the Armer & Brown Co., 
wholesalers, is home after having had a 
very enjoyable motor trip to San Francisco 
with S. G. Marshutz, the optometrist. 

E. Bastheim has just returned from San 
Francisco, where he made a flying trip, 
stopping on the way at Fresno and Stock- 
ton only. 

Mr. Winterhalter of the Towle-Winter- 
halter-Hennifin Co., who has been spending 
several weeks at Long Beach, intends to 
start for San Francisco en route home in 
a few days. 

Friends here of George H. England, 
formerly with Feagans & Co., have just re- 
ceived a letter from him dated at Jerusalem, 
March 21. He writes that there are crowds 
of tourists in the Holy City. 

The Cummins-Kremer Co. has just been 
incorporated here with a capital stock of 
$30,000. 
the furnishing-goods business. The com- 
pany is located on Los Angeles St., between 
7th and 8th. 


Samuel M. Joel of this city and Frank . 


Mach of New York have formed a co- 
partnership under the style of Joel & Mach. 
The new concern will do a manufacturing 
jewelry business in the Deltah building at 
426 S. Spring St. 

Charles C. McClintic of the silver depart- 
ment of Brock & Co. has returned to the 
store after a vacation of five weeks. He 
spent much of his time while away driv- 
ing his new motor-car and taking his family 
to a number of southern California towns 
and resorts. 

The wholesalers of the city had a very 
satisfactory meeting on April 14. Many 
matters of importance were discussed. In 
reference to the proposition to close all 
their places of business every day between 
12 and 1 o’clock it was decided to defer the 
matter temporarily. 

Smashing a large plate-glass window of 
the Zemansky Bros. store, 517 S. Main St., 
early Sunday morning April 17, a burglar 
secured watches and jewelry valued at about 
$200 and escaped. The window was broken 
with a large stone wrapped in newspapers 
to deaden the sound. 

Mr. Barber, one of the directors of the 
International Silver Co., is in southern 
California, staying at present at Beverley 
Hills, about 10 miles from Los Angeles. 
James D. Bridges, one of the local repre- 
sentatives of the same company, who is in 
Honolulu, is expected home May 12. 

James A. Sorensen, San Francisco, was 
in Los Angeles recently on his way home 


It will handle men’s jewelry for 
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from Long Beach, where he had been at- 
tending the annual conclave of the Knights- 
Templar of California. He is a member of 
the drill team of the San Francisco Com- 
mandery, and participated in the drill for 
the trophy. 

Robert Mitchell, watchmaker, who moved 
some months ago from S. Broadway to 
629 S. Main St. says he finds business 
much better in his new location, although 
Main St. is not generally regarded as quite 
as good as Spring St. His location is 
directly opposite the Pacific Electric Sta- 
tion. 

Severe affliction fell upon Mr. and Mrs. 
Louis S. Nordlinger a few days ago when 
Mrs. Nordlinger’s father, Jacob Loew, was 
taken away suddenly by death. Mr. Loew 
was a pioneer business man, having come 
here in 1859 and in 1883 established ,the 
Capitol Milling Co. of which he was prest- 
dent and which had grown to be a very 
large concern when he died. 

At the recent State convention of the 
Junior Order of United American Mechan- 
ics, held in San Francisco, E. B. Nicoll, vice- 
president and treasurer of the Carl Enten- 
mann Jewelry Co., was elected State Coun- 
cilor, the highest position in the order in the 
State. This is a non-partisan patriotic 
order, the largest of its kind in the country. 
As its chief officer in California Mr. Nicoll 
will be called upon to visit all the subordi- 
nate lodges in the State. 

The last meeting of the Jewelry Crafts 
Association was well attended and many 
subjects of general interest were discussed. 
It was reported that certain Los Angeles 
and southern California organizations had 
ordered work done elsewhere without giv- 
ing local manufacturers entirely competent 
to do the work a chance to compete for it. 
A protest was made against such action 
and it is probable that the attention of the 
Chamber of Commerce will be called to the 
matter. A contribution was ordered for 
the support of the Jewelers’ Vigilance Com- 
mittee in its fight against the McFadden 
bill and a letter condemning the bill was 
ordered written to the Representatives in 
Congress from this section. It was decided 
that manufacturing jewelers could not fall 
in with the movement for closing their 
places of business from 12 a. M. to 1 P. M. 
every day. Treasurer Elliott reported the 
financial condition of the association to be 
very satisfactory. 








San Antonio, Tex. 





A. E. Self, of Kerrville, Texas, was in 
San Antonio last week on a business trip. 

The Bickford Jewelry and Optical Co. 
has recently bought the Welsh jewelry 
store at Cuero, Texas, 

C. H. Aiken, formerly of St. Augustine, 
has bought out a jewelry store at San 
Marcos, Texas, and is doing a very good 
business. 








No trace has been found of the burglars 
who recently entered the general store of 
Deuschele & Hiltgen at Ravina, S. D., and 
stole $800 worth of diamonds, watches and 
jewelry. Bloodhounds obtained from Mit- 
chell were unable to find the trail of the 
thieves. 
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Evansville, Ind. 


TRADE CONDITIONS 


Both the wholesale and retail jewelry mer- 
chants of Evansville report that their trade for 
April was fairly good and that in fact it was as 
brisk as they had anticipated and they are look- 
ing for May to bring in a very nice volume of 
trade. Collections are somewhat better than they 
were at the first of the year and general business 
conditions have improved some. While the various 
large wood consuming plants and other factories 
here are not being operated on fuil time, they 
are running on better time than they were three 
months ago and it is only a question of time 
until they will lengthen their hours, it is believed. 
There are not as many unemployed men and 
women in Evansville now as there were during 
the holidays preceding the present year. The 
jewelers are looking on the bright side of the 
trade picture and believe that it is only a ques- 
tion of time until business conditions will be 
something like normal again. The retailers re- 
port that their out of town business has been 
fairly good all of this year. 





Ray Sisson, a well known pearl buyer of 
Decker, Ind., was a business visitor in 
Evansville a few days ago. 

John A. Rholander, for many years en- 
gaged in the retail jewelry business on Main 
St. here and who is well known to the trade 
in this section, has returned from a business 
trip to St. Louis, Mo. 

A report from Gary, Ind., states that the 
William Markham drug store of that city 
was robbed on Monday, April 25, and more 
than $1,000 worth of jewelry was stolen by 
the thieves. The robbers also took $60 in 
money and made good their escape. The 
police in neighboring towns were notified of 
the robbery. 

J. L. Thuman, West Franklin St. jeweler, 
has been assigned to some of the most im- 
portant committees of the West Side Nut 
Club, an organization that was formed for 
the purpose of arranging social events for 
the West Side Civic League. The West 
Side merchants probably will arrange for 
a style show and street carnival for late 
September or early in October. 

The retail jewelers of Evansville are 
looking forward to the third annual expo- 
sition that will be held at the big Exposition 
Park here from Sept, 20 to Oct. 1. The 
jewelers will take an active part in the 
arrangement of the exposition and many of 
them will have exhibits this year in the 
various buildings on the grounds. This 
exposition takes the place of the annual style 
show and is the means of bringing many 
people to the city each year. The mer- 
chants during the exposition will vie with 
each other in their fine window displays. 
Out-of-town buyers will be numerous dur- 
ing exposition week, it is expected. The 
event is given after the farmers are through 
with their busiest season. 

The plant of the Chalmers Button Mfg. 
Co., at Shoals, Ind., which was closed down 
last Fall, has resumed operations. The com- 
pany has more than a year’s supply of shells 
on hand and it is expected that the plant 
will be operated steadily with a full force 
during the Summer and Fall months. The 
large button factory at Rockport, Ind., a few 
miles east of Evansville, which was shut 
down last Fall, resumed operations a few 
days ago and 62 men and boys are now em- 
ployed at the plant and more will be added 
as they are needed. The factory, when in 
full operatiton, employs about 100 hands. 
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ae ©) A. E. MARSH’ 
° A Pioneer Inventor of Waltham Watchmaking Machinery 








The Jeweled Bearing Holes in a Waltham Watch 
Measure Only Six and One-Half Thousandths 
of a Centimeter 


PLIT a human hair into twelve 

equal parts. Then take up one of 
these tiny strands and you have the 
standard of measurement by which 
Waltham Watch accuracy is deter- 
mined. ; 


Now, split a human hair into two 
equal parts using one of these wee 
strands as the size of a diamond drill 
(for nothing but a diamond will drill 
a diamond) to make a hole in a pure 
sapphire or ruby jewel. 

Then, to perfect the bearing surface 
of thishole, polish it out with diamond 
dust until it is the size of a hair. 





We have related here one of the tasks 
that Waltham accuracy is able to per- 


This Special Waltham, 742 Ligne 
$2,000 


form due to machine-made tools and 
marvelous gauges (such as the gauge 
illustrated) created and, developed by 
Waltham. 


It is owing to this extraordinary standardi- 
zation of parts and workmanship that Wal- 
tham has produced the most accurate and 
dependable small watch made in the world. 
The foreign made watch lacks this standard- 
ization. If you had the opportunity to com- 
pare under a powerful magnifying glass the 
material and workmanship in one of these 
fine Waltham Watches, with the crude and 
rough hand-made units in many of the for- 
eign watches, there wouid never be any 
question what your choice would be, at any 
price. 

Insist upon a Waltham Watch, and exercise 
that educated choice which is an American 
prerogative todemand the best forthe money 
you invest. 










This story is continued in a beautiful booklet in which you will find 
a liberal watch education. Sent free upon request to the 


Waltham Watch Company, Waltham, Mass. 


(Onyx, diamonds and platinum) 


The movement is smaller than a dime 
in diameter 


Makers of the famous Waltham air friction quality Speedometers and Automobile Time-pieces used on the world’s leading cars 


; WALTH AM 


E WORLD'S WATCH OVER TIME 


Where you see this sign they sell Waltham Watches 
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This advertisement is appearing in a wide list of national magazines and newspapers 





























That this department skall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally ¢ communicate with Tus 
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Is Your Service Worth Talking About? 





Written Expressly for The Jewelers’. Circular 
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Silent Bargains 


A CERTAIN rich man was very liberal 
with gifts which would give him a 
great deal of publicity. His name was 
almost always in the papers. No matter 
how worthy the object, however, this man 
would never give any money to a movement, 
unless what he did and what he gave 
would be given the maximum attention by 
a large number of people. 

In the course of time this trait of his 
character became more and more widely 
known, and just in the degree in which it 
was known his fame as a liberal giver 
waned. Eventually he discovered that he 
was no longer considered the great and 
the generous man he so ardently desired 
people should consider him. 


Silent Service Counts 

A man with much less wealth gave 
equally of his time and of his money to 
all movements that he considered worthy. 
The publicity that he might gain was never 
given consideration. It was the service he 
could render that he always placed first. 

This man’s fame steadily increased. Per- 
haps he was not so widely known as the 
first man. It is certain that he was more 
favorably known. It was the silent giving, 
the quiet service that won for him a place 
in the hearts of the people. 


Get Back to the Mind and the Heart 

In both cases it was the character of 
the man himself that determined the de- 
gree of favor in which he would be held 
by his fellow men. A great noise, a lot 
of publicity alone never could do it. It 
was the silent working of the heart and the 
mind of the man that really counted. 

It is exactly the same way in business. 
It is the silent bargains that count as much 
as those that are loudly heralded. Often 
these silent bargains count to a very much 
greater extent. 


Real Service Must Be Rendered 
It matters not whether it is service or 
goods that is being sold. The same rule 
holds. As a matter of fact no business 
can hope to survive that is not rendering 


a real service to mankind. The moment 
it ceases to render a real service -marks 
its death knell. 

Publicity bears the same relation to good 
will that applications for credit bear to 
the actual amount of credit received. Pub- 
licity secures in the long run no more good 
will than is deserved. Applications for 
credit secure in the long run no more credit 
than is deserved. 


Good Character Means Good Credit 

A business with a certain amount of 
capital that is managed by men of good 
character can secure a given amount of 
credit. This credit enables it to do more 
business than otherwise would be possible. 

A business that renders a certain amount 
of service to its customers or clients, that 
offers a certain number of silent bargains 
can gain a certain increase in good will 
through advertising. This enables it to 
sell more goods or service. 

But just as the amount of credit that 
any business can secure is limited by its 
capital and the character and ability of its 
management, so is the good will that can 
be secured through publicity limited by the 
amount of real service that the business 
renders the public. 


Bad Character Means Poor Credit 

A poorly managed business with little 
capital enjoys little or no credit. It is 
constantly handicapped because it cannot 
make what little capital it has produce 
dollar for dollar as much as can the better 
managed business. 

The business which is rendering little 
real service, the one that must feature 
every detail in which it is offering the 
public something really worth while, cannot 
gain from publicity as much as the one 
which is rendering a better service. There 
must be something farther back that is not 
advertised. There must be quiet service, 
silent bargains. Without these, good will is 
not created to the desired degree. 


Many Silent Bargains Mean Much Good 
Will 
The greater the amount of advertising, 


the greater must be the quiet service and 
the larger the number of silent bargains. 
It is exactly the same as it was with the 
rich man. 

If he were to retain the fame that he suc- 
ceeded in winning for a time, he would 
have to do much more in the way of silent 
charity than would the man who came to be 
more favorably known. He would have to 
do this because the impression of great 
generosity made upon the public by the 
publicity he received led them to expect 
a great deal more of him. 


The Louder the Noise, the More Silent 
Bargains Needed 

The more a man talks about and ad- 
vertises the good features of his business, 
the more necessary it is for him to make 
those features better which he does not 
talk about or advertise. He must make 
them good enough so that he can talk about 
and advertise them if he wishes to do so. 

In these days, the merchant who adver- 
tises great bargains will do well to have a 
few real bargains in his store that he has 
not advertised. If he does this, he will find 
that people come back. If he does not do 
it, he may find that people buy nothing 
but the bargains advertised and do not 
come back. At least they do not until he 
advertises other bargains that appeal to 
them. 

Silent bargains pique their curiosity and 
they keep coming back, if for no other 
reason than to find out about more silent 
bargains. This is no mere theory. It has 
been proved in practice. 


Silent Bargains Pay 

A certain merchant had a small quantity 
of out-of-date goods. There was not eough 
of these to permit of buying newspaper 
space to advertise them so they were simply 
placed on display with a price mark. They 
were not even featured as marked down 
goods. There was absolute silence in re- 
gard to any bargain. 

People bought these goods. They liked 
them. They appreciated them more because 
they were silent bargains. For months, as 
a direct result of these bargains, the sales 
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Advertised in Saturday Eve- 
ning Post and Literary Digest 
fortnightly during 1921. 





Ghe Points of 


Point 3—Quality 


-the pencil 


Everybody wants Quality. Everybody sees 
quality when they look at PAL, the pencil. 
They know it’s quality that’s more than skin- 
deep when they use their PAL. And it’s 
quality they can afford, for he retails at $1. 
In Canada $1.50: 


PAL is made in two styles—long, with pocket 
clip, and short, with ring in cap—a single stock 
item. He’s mechanically sound from pointed 
tip to the removable top that conceals extra 
leads and an eraser. PAL has a pocket clip 
that holds. And in his handsome silver- 
finished chased design, he’s a “gem” to behold! 


The force of National Advertising—plus a 
quality product—te//s. Do your part—and 















PAL sells/ 
AS Write for the PAL Book—tells the whole story 
Other Big The Hoge Manufacturing Co., Inc. 
Points 215 Fulton St. New York, N. Y 
—Salability Canadian Representative, 
A. J. McCrae, 23 Scott St., Toronto, Ont. 
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Point 4—“Salability”—see next month’s adv. 
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‘ recommended. The majority of his sales 
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of that department were greater than they 
had ever been before. People kept coming 
back. 

It makes no difference whether a man is 
selling service or goods, if he will, at 
times, give his customers or his clients 
better value than they expect and make no 
noise about it, they will have a greater re- 
gard for him. They will appreciate these 
silent bargains. The good will that he en- 
joys will increase as a result. Silent bar- 
gains pay big dividends. 





Sales Plans Other Jewelers Have 
Found Profitable 


pis. 83rd anniversary of the jewelry store 
of C. D. Peacock, Chicago, where there 
are 10 windows used for display purposcs, 
was celebrated by this firm by showing Chi- 
cago in 1837, the year the Peacock business 
was started, and important events in the 
growth of the city during successive years. 
These reproductions in miniature were 
worked out in plaster effects, showing the 
few homes and the few stores of that early 
date, and also the first bridge across the 
Chicago river, the first railroad depot, etc., 
which came in later years. 

This idea can be worked out in connection 
with any business, but more especially with 
a business of long standing. The growth of 
the city and the business are shown to have 
been parallel, the one advancing with the 
other. 

K. Shinonome & Co., San Francisco, Cal., 
sell much coral jewelry because they make 
the display of that article prominent. Right 
in the midst of their display cases there is 
a miniature ocean scene. In a glass case a 
reproduction of the ocean bottom with a 
coral reef growing from it is made. Gold 
fish swim in and out among its branches, 
making the scene a very realistic one. 

On seeing this the customer’s mind is 
naturally turned tcwards coral jewelry and, 
seeing it plentifully displayed in. that sec- 
tion, makes it easy to buy it. Any article 
seen is coveted, whether we admit it or not. 
The desire of possession is hereditarv with- 
in us. Display corai to sell coral. Display 
diamonds to sell diamonds. That’s the poitt 
—display the article for sale in a manner to 
make the public curious. Sales will result. 








Uses New Bills as Much as Possible 





As far as he possibly can one jeweler in 

Connecticut uses new currency in the 
way of making change. This little business 
courtesy he finds makes an impression and 
wins added prestige for his store. As the 
jeweler’s trade represents a rather high 
such thoughtfulness is highly 


are made to ladies and where cash pay- 
ment is made the new bills returned are al- 
ways very much appreciated, Further- 
more in most instances where cash sales are 


‘transacted the trade of this particular jewel- 


; 


er generally tenders new bills and he rea- 
sons that it is only right that they should 
receive change in the same manner, Like- 
wise he endeavors as far as possible to keep 
on hand a supply of new silver..coins. 
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A Window Display Contrast 
LTHOUGH very simple in conception 
the display which is explained follow- 

ing produced considerable attention’ and 
favorable comment. It simply consisted in 
the devotion of one window to the display 
of goods for men and the opposite in an 
exhibit of articles for ladies. The window 
at the left contained a large sign reading 
as follows: 


Special June Gifts for Men 


The window on the right contained a card 
of the same tint and size only reading 


Special June Gifts for Ladies 


Then in the lower right hand corner of 
each window a smaller card was to be dis- 
covered reading: “Gifts for men will be 
found displayed in the opposite -window.” 
Of course, the card resting in the display 
of goods for men was changed to make the 
reference to ladies. 

In the exhibit devoted to the purpose of 
June gift suggestion for men there were 
included cameras, field glasses, compasses, 
tie clasps, lodge emblems, wrist watches and 
cigarette holders. In the window reserved 
for gift suggestions for ladies the follow- 
ing appropriate articles representing gifts 
for June were displayed—flower holders, 
wrist watches, bracelets, travelling cases, 
tea glasses, spoons and silver vacuum bot- 
tles. 
exhibits did not call for any elaborate 
decoration yet they served to provide a 
means of good attention and selling value. 

Beckoning Buyers for Belt Buckles 
— impressive little methods were em- 

ployed by a retail jeweler to push silver 
belt buckles. One was an “inside” display 
and the other a window exhibit. For in- 
terior store purposes he arranged a card- 


board column or pillar carefully covered: 


with a strip or two of velvet. Fastened 
around this circular upright he had several 
specimen men’s belts with silver buckles at- 
tached. Exhibited in this distinctive fashion 
much favorable attention was won. 

For a window display he arranged a. lay- 
out of sample belt buckles, engraved and 
otherwise, and included therewith a small 
photograph album with several pages ex- 
posed. These pages were filled with camera 
snapshots and showed pictures of men taken 
in usual summer positions with their coats 
off, A small placard included read: 





battery of summer cameras? They 
permanent - record wide distribu- 
tion. Belt buckles are a part of cor- 
rect summer attire. 








The arrangement of the above window . 


A RE you properly equipped for the }."' 


record your personal appearance for} the window, 
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Let Woman Decide 

oe HE day has long since passed when 

the duty of decorating a store win- 
dow is left to an inexperienced person,” 
stated a well known display manager con- 
nected with a leading retail store. “Fact 
is,’ he continued, “most of my windows 
are planned weeks in advance. I can tell 
by my calendar what was on display this 
time last( year, and how well it ‘pulled.’ 

“I also\,photograph my best windows, © 
paste in a scrap book for study as’ to how 
they may ‘be. improved next time. I am 
called upon to make a: Pisplay ee similar 
merchandise, 

“It has. also been fou helpful to ‘get a 
woman’s opinion on most of my ‘trims,’ as 
women do' most of the window gazing, 
and this is the class I desire to hear from. 

“My experience teaches me that the 
windows cannot come in for too much at- 
tention; in fact, you cannot change the 
window display too often.” 

Many times you, as a merchant, may be 
at loss just what ‘to use as an. attraction 
besides the’ goods on’ sale, and for ‘that 
purpose the following hints are ‘given: 

A world of interest can be created by 
showing old-style methods compared to 
modern ones, besides which it will cause 
people to stop, think and say, “Am I as 
up-to-date as I should be?” 

A card in the, window offering to fill 
fountain pens free, or an offer to look 
over a watch to see if it needs attention, 
an invitation to step inside and wait .for 
the street car, are not new by any means, 
but they always promote good will. 

Any thing that moves, /or an article 
suspended from the ceiling, it is well to 
remember, attracts more attention than an 
object lying flat, and so a window well 
lighted and clean does much to sell goods. 

As soon as the rain streaks the window- 
glass, be alert at once and clean it off, 
for one sale gaitied may balance the ac- 
count. 

Price tags and descriptive cards should 
be used, as a window with each article so 
ticketed is worth a dozen without these 
silent salesmen. 

To keep the windows free from frost 
in the winter is easily accomplished by 
keeping a fah ‘in opération, as this will 
prevent the moist air from settling aud 
freezing to the glass. 

Most kinds of merchandise show up bet- 
ter when placed against a light-colored 
background, 

Be careful to avoid the glare that ‘kills 
a display. This can be overcome in many 
ways, such as ‘a show of light articles or 
an awning low enough to prevent the glare. 
If. you cannot show bulky articles, use 
photographs, as people like to see what 
you have for sale, if only in a picture. 

Friday is much better than Monday. In 
fact, there ought to be a rule that a mer- 
chant should never trim his. windows on 
Monday, because it will work to his dis- 
advantage... If a customer who has viewed 
the window on Sunday and picked out 
somearticle to buy comes down Monday 
to get it, and the same is removed from 
the chances are that the 
“looker” will jump to the conclusion that 
that particular article has already been 
a oy 
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Hawkes Le Verre de Juane 
) 
. (Glass of Yellow) 
\ a =——_> 
D) || This newest product of Hawkes skill is the 
b] 
) profitable answer to’ your customers’ de- en Cut Glass | 
q mand for “something new.” Rock Crystal. 
As Le Verre de Juane (Glass of Yellow) is a trans- a 
v lucent glassware of an exquisite yellow tint with Mounted Glass 
i) a soft, alabaster-like finish. Charming designs of Decorated Gold | 
A iris, roses, jonquils, harebells, goldenrod and bitter- Pc 
1( sweet are used for decoration. It comes only in Snunsied Chae 
i) vases. — = 
‘) Your choice of a variety of graceful shapes ranging Cigarette i 
Y from six to eighteen inches in height. Prices $1.75 Monograms 
y . to $13.50 net, allow you the better-than-usual profit, Pe we and f- 
D 2- which characterizes the entire Hawkes line. rm 
y 2 Try a few pieces in your window. “a 
0} 3 - ‘ Period Glass | 
= T. G. HAWKES & COMPANY Odd Matchings | 
y Vase No. 3175. Size 12” ° _| 
° Goldenrod. decoration Corning, N. Y. egy Fn "he. : 
y Price $7.00 net Pacific Coast’ Office: 140 Geary Street, San Francisco, California isine = Dressing 
y 
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NOTICE 





Samuel Nere, of the firm of Mele & 
Nere Manufacturing Company, hav- 
ing withdrawn, the manufacture and 
sale of HIGH and MEDIUM GRADE 
JEWELRY CASES, DISPLAYS, 
ETC., will be continued as heretofore 
by Emidio Mele, the originator there- 
of, under the firm name of 


Mele Manufacturing Company 
At the Same Address 
256 West 23rd Street, New York City 




















Wm. Hobbs Clock Co. 


Incorporated 


10-12 Maiden Lane, New York 
Wholesale Distributors 
Seth Thomas Clock Co. 





New Haven Clock Co. 
Waterbury Clock Co. 


Herschede Hall Clock Co. 


Sessions Clock Co. 
Wm. L. Gilbert Clock Co. 
Western Clock Co. 

















duction of 
a Full Sized 


14 


Plain 14K Geld ..... 


Engine Terned 14K Gold. 
Ziealst Emblem 14K Gold. 
14K Geld Filled 


There has been created a 
demand for this Masuza 
Displayed in your show 
will add more 


sales to you. 
Set with Diamend, 14K 
Geld 


— Silver ...see. ! 

With Zionist Emblem... 

Made by LIEBERFREUND BROS., Manufacturing Jewelers 
Gistributors. 


Originators ef this Masusa Charm—Sole makers and 


116 FULTON STREET - - NEW YORK 
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| Can You Answer These 


| Questions? 





It’s Business Information You. Should Have 




















1. What are the boundaries of the ter- 
ritory from which you are now drawing 
business ? 

2. How far could you reasonably ex- 
pect to extend these boundaries by- adver- 
tising and suitable promotion work? 

3. What is the population of the terri- 
tory from which you are now drawing? 


4. How many stores selling the same 
class of goods and service which you are 
selling are located in this territory? 

5. What is the average number of peo- 
ple which each business serves? 

6. How many people do you ‘serve? 
Have you a fair share or less or more 
than your share of public patronage? 

7. Give a list of the entire number of 
newspapers, rural included, published in 
this territory. 

8. What is the net paid circulation of 
each? 

9. What is the advertising rate of each? 

10. How many have daily, morning and 
evening, weekly or Sunday issues? 

11. What is the general character of the 
business of the place where you are lo- 
cated ? 

12. Is this business mainly commercial, 
educational, or industrial? 

13. Give a list of the total number of 
factories, with the number of employes in 
each, and the total wages of said employes? 

14. Name the different kinds of factories, 
with the number of employed in each, and 
the average daily earnings of each em- 
ploye. 

15. Give the pay dates of the different 
factories, and approximately the amount of 
money which each payroll represents, 

16. How many office buildings in your 
town or city? 

17. How many separate offices, approxi- 
mately, in your town or city? 

18. How many people employed, ap- 
proximately, in each office? 

19. What effort are you making to gain 
the business of the people employed in the 
factories? 

20. What means are you using to gain 
the business of office workers? 

21.. How many doctors and nurses are 
in the ‘city? 

22. What is your plan for reaching 
them? 

23. How many wholesale houses are 
there in your territory? List them, giving 
the interest of each. 

24. What is the annual volume of their 
business ?- 


25.» What do these wholesale houses” 


mean to you in a business way? 

26. “What could yqu make them mean ; 
if you went about ‘it in the’ right way - 

27. How many schools are there in your 
territory? 


28. Give the number of pupils and teach- 
ers in each. 

29. What does the business of these 
schools mean to your business? 

30. What is the type and management 
of your street railways? 

31. What is the mileage of your street 
railways? 

32. How many railroads enter the city 
and how many railroad employes are resi- 
dent in the city? 

33. What is the number and percentage 
of the individually-owned houses? 

34. How many garages are there in the 
place? 

35. How many traffic automobiles, mo- 
tor buses, taxis, trucks, and pleasure auto- 
mobiles? 

36. List the proposed public improve- 
ments. 

37. What is your city form of govern- 
ment? 

38. How many projected office and fac- 
tory buildings are in sight at the present 
time? 

39. How many banks in your territory? 

40. What are their annual earnings? 

41. List by name the investment com- 
panies, 

42. What is the character of each? 

43. What is the total amount of bank 
deposits in your field? 

44. What are the savings accounts? 

45. How much are in checking accounts? 

46. What is the character of the motive 
power used in the industrial plants? 

47. What kind of construction material 
is mainly used? 

48. What is the source of this material? 

49. What natural local facilities for pro- 
duction material exist near you? 

50. What is the population within a 
radius of fifty miles? 

51. Is your town or city a natural mar- 
ket center? 

52. Could more business be brought into 
it? 

53. How could such business be brought 
into it? 

54. What are the present conditions of 
transportation? Can people get into town 
and home again at convenient hours? 

55. What is the condition of the high- 
ways? To determine this, study the road 
maps, State, county and country of your 
territory. 

56... Have: you a live Chamber ‘of Com- 
merce or ‘similar organization? 

57.’ Do: you take part in making this an 


efficient'-and effective, business and om 


ee building '' machine? 
58, . What pairis are taken to attract out- 


Moftown buyers? 


_59.. Has your town of city conveniences _ 
“for the public welfare? ~ 


CIRCULAR 


141 


60. Have you a rest room and a com- 
munity meeting place for out-of-town buy- 
ers? 

61. Have you a savings and loan asso- 
ciation? 

62. Are you personally interested in 
this, and do you understand its workings? 

63. What are the housing conditions? 


64. Are your public buildings modern 


and adequate? 

65. Are your hotel accommodations such 
as to attract conventions, gatherings, and 
the tourists’ trade? 

66. Are there any natural points of in- 
terest or beauty spots in the locality, and 
are you making these count for all you 
should? 

67. Does your town or city boast fa- 
mous people, outstanding enterprises, or ex- 
ceptional opportunities of any kind? 

68. Do you feature these in a construc- 
tive way? 

69. Are you looking forward to and 
planning for greater educational advan- 
tages, such perhaps as vocational schools, 
or institutions of higher or specialized 
training ? 

70. What is the number of dealers in 
different lines? 

71. How are these people rated? 

72. Do you consider the \business per- 
sonnel of the community progressive? 

73. How does your own rating com- 
pare with the average of those listed? 

74. How does your own advertising 
compare with that of the most progressive, 
and especially with those in your own 
line? . 

75. What is the number of residential 
suburbs within commuting distance? 

76. What is the population of each? 

77. How many people in your territory 


having an income of $1,000? Of $2,000? 
Of $3,000? Of $4,000? Of $5,000 and 
over? ’ 


78. What are the building records for 
the last five years? 

79. What are the building prospects for 
next season? 

80. What is the per capita property as- 
sessments ? 

81. On what basis are such assessments 
made? 

82. What is the amount of the bank 
clearings? 

83. List the charitable organizations in 
your territory. 

84. What is the average cost of mainte- 
nance of each? 

85. What is the amount of the city or 
town debt? 

86. What arrangements are made for 
paying this debt off? 

87. What is the county debt? 

88. What is the tax rate? 

89. What is the main kind of lighting 
used? 

90. How is the price for this set? 

91. How ‘many churches in ‘your. terri- 
tory? 

92. What is the mhantie of each? 

93. How much’ appeonianeatty does it 
cost to maintain each? 


* 04." Doés: your t6wn or ‘efty fiaintain ai 
credit asso- | 


credit bureau or merchants’ 
ciation of any kind for your guidance and ; 
_enlightenment ? ? 


‘05. “How many people on “an average 


i 
: 


‘ 
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NEVER-WIND 



























A Good Selling Article 
Retails $35.00 the Rockies) 


Shows a Good Profit 
Guaranteed so Years 
Runs without Winding 


A Wonderful Window Attraction 


NEVER-WIND 


Stand 11 in. high, has 4%4 in. Porcelain. Dial. 
Diameter of base 7. in. Clear Glass Globe. 


If your jobber does not handle 


Write Direct 


GIFFANY isc CORPORACION 


BUFFALO, N. Y. 


ee, 


A GIFT FIT FOR A QUEEN 


at a price within reach 
of all 


This elegant 24 inch graduated neck. 
lace of Oriental iridescent tint 
gold safety clasps. Beautiful lustre, 
Compares favorably with 

costing $35.00. Price complete, ip. 
cluding white grained sotig Steck 
French Ivory Jewel Case, hinge cover 
and clasp, _velvet 


lined, fancy design, 
No. 83JC, each ... a 


Seeing is believing, 








Order a sample NOW. 


No. 14)C. The 
famouse White 
House Clock, 
white ivory 
(celluloid) 
Case, fitted with 
& g00d reliable 
imported move. 
ment. Good 
time keeper, 
Height 4% 
inches, base 8 
inches. A big 
seller and an 
excellent gift 
that _ satisfies, 
Our price, each 


$2.75 


Send us your orders by mail. We have no salesman to call on you. 


JOSEPH HAGN COMPANY wrisarisan 


THE HOUSE OF SERVICE 
Dept. JC—223-225 W. Madison St., Chicago, Illinois 









































Hall Clocks 


We offer for early delivery an 
unusually large assortment 


of 


Tubular Chiming 
Hall Clocks 


fitted with Westminster Chimes 
on five tubes 
or 
Westminster and Canterbury 
Chimes on seven tubes 
or 
Westminster and Whittington 
Chimes on nine tubes 


in Period design cases in both 
Bungalow and full size 


CATALOG UPON REQUEST 


Awarded Grand Prize at Pan-Pac. Int. 
No. 204 Exposition, 1916 


The Herschede Hall Clock Co. 
McMillan and Essex Place 


CINCINNATI, O., U. S.’A. 


New York Salesroom: 586 5th Ave. 
. Pacific Coast Rep., A. I. Hall & Son, 150 Post St., San Francisco, Cal, 
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Storekeeping Department. 
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enter your establishment each month? 
Each week? Each day? 

96. What is the average number of 
sales, or the average amount of business 
which you transact per day? 

97. What is the average amount of each 
transaction ? 

98. What do you figure the average buy- 
ing capacity of each family is in your ter- 
ritory in your particular line? 

99, Considering that the normal increase 
in business will of itself be 10 per cent., 
how much beyond this is your business 
growing through your effort? 

100. How many trade magazines do you 
read regularly? 

101. How much are you developing in 
the form of greater efficiency, through in- 
timate knowledge of business conditions 
around you, and through contact with suc- 
cessful people? 

Can you answer these 101 questions? 





Are You Selling Merchandise or 
Price? 





HE retailer is either selling merchandise 

or he is selling price. There is really 
no middle ground in the retail business as 
conducted today. In the selling of price 
he is educating the public to make compar- 
isons; he is inviting them to shop from 
one place to another, centering their thought 
upon the theme of price, until prohts go 
glimmering in the maelstrom of competi- 
tion, 

Price is a vital factor, to be sure, but price 
alone is very poor satisfaction in the ulti- 
mate of a consumer’s regard, of her loyalty 
to a store. She thinks only of the price, 
and if that is true in your community it is 
not the customer’s fault, it is the retailer’s 
fault. The customer has been taught to look 
for price by making price the basis of appeal 
in all advertising. 

The barrage of price is one that has been 
used for years, and because one used it, it 
was the right thing for all to use it. But 
the time has come when we should take 
stock of our advertising, when we should 
discard some of the pet fallacies with which 
our advertising has been burdened. when 
we should set our brains to the development 
of the new era in advertising. To do 
this we must not only consider the problems 
of copy, of display, of media, of rates, and 
of advertising appropriations, but we must 
get behind the scenes, so to speak, and make 
a more careful analysis of the problems of 
merchandising. 

For the past few years price has not been 
the paramount consideration in merchan- 
dising, so why go back to the old method 
of making price the appeal in your adver- 
tising? Why not educate the public to look 
for quality first? It can be done! It is 
being done in some instances. The public 
is educated through the advertising, so why 
not educate them in a manner that will 
mean better business and more profit? 

There’s a good story in your merchandise 
—dig it out. The public is in a mental at- 
titude today that will assist you in keeping 
your advertising on a quality basis, a basis 
of merchandise dependability. They would 
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Gives Drink to the Thirsty! 


Does This Jeweler Who Has Installed a Fountain Outside His 
Jewelry Store 


Written Expressly for The Jewelers’ Circular 

















THE well arranged, store of Robert A. 
Goodall, Ogallala, Nebr., vice-president 

of the Nebraska Retail Jewelers’ Associa- 
tion, is shown below. Mr. Goodall is a 
believer in advertising ,and a living example 
of what advertising can do for a merchant. 
He started in the jewelry business at 
Ogallala seven years ago with $35 of his 
own money. The rest of the capital he had 
to scratch for, But he believed in him- 


ries a large stock, and keeps this arranged 
in the most tasteful fashion. 

In designing the new store, Mr. Goodall 
was careful to allow plenty of front win- 
dow space. He arranged the entrance in 
the shape of a foyer which is a long open 
court with show windows on each side. 
He installed a drinking fountain in the 
open court. This has drawn thousands to 
the spot to drink, and invariably they stop 











A WELL-ASSORTED STOCK MARKS THIS THRIVING STORE OF R, A. GOODALL, OGALLALA, NEBR. 


self, in his community, and in advertising. 
With these qualifications and this faith he 
has built up a fine jewelry business so that 
he now draws trade from a territory many 
miles around. 

“I draw this trade by advertising in 10 
newspapers in nearby towns,” he said. 
Ogallala is a small town of only 1,000 popu- 
lation, but Mr. Goodall was firm in his 
belief that he was entitled to business from 
the whole surrounding country and from 
nearby towns, so he went after it and got it. 

Mr. Goodall has just completed a new 
store building at a cost of $9,000. He car- 





rather have you sell them something that 
will give better service than to sell them 
price only. That is true conservation in 
merchandising, the kind of conservation that 
is going to help your business, because it 
means better profits and satisfied customers. 
The advertising man has a distinct op- 
portunity open to him today. It is the op- 
portunity to get away from the selling of 
price to the selling of merchandise. And 
the ultimate mission of advertising is to sell 
merchandise. Ro EB. 


after drinking and examine the display in 
the windows. Mr. Goodall regards this 
drinking fountain idea as one of the best 
he has ever used in an advertising way. 

Mr. Goodall has been in the jewelry busi- 
ness seven years and has attended seven 
conventions of the Nebraska Retail Jewel- 
ers’ Association. He was placed on the 
board of directors for the year 1919, elected 
vice-president in 1920 and re-elected for 1921 
at the recent convention at Omaha. 

“T like the business fine, and believe any 
one can make a success of it, if they carry 
the stock and advertise,” was his comment. 





A company is judged by the men it keeps. 
2 & & 


Worry takes more human energy than 


work. 
x ok x 


We all have approximately 72,000 hours 


in which to make good. 
*x* * * 


The best investment: The dollar spent to 
improve mind and body. 
x * * 
A man frequently comes to himself when 
he falls out with his relatives. 
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FOR FINE WATCHES 


Heirloom watches belong in a museum, 
and not in the pockets of your customers. 


Start habeas corpus proceedings against 
these grandfather watches that have kept 
time with repeated assistance from your 
repair shop. 


The next time an old heirloom is brought 
in for repairs, show your customer 


Wadsworth Cases on fine watches which 


are as modern as the clothes he wears. 


THE WADSWORTH WATCH CASE CoO., DAYTON, KY. 
Makers of watch cases exclusively 
OFFICES: 
NEW YORK CHICAGO SAN FRANCISCO 


17 MAIDEN LANE 31 N. STATE ST. 150 POST ST. 
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The Horological Questionnaire 











Written expressly for The Jewelers’ Circular by Lester B. Pratt i 











AutHor’s Note—Realizing that there is a scar- 
city of competent watchmakers employed or en- 
gaged in the jewelry business, this article is writ- 
ten at the request of the technical editor for the 
purpose of interesting the younger generation in 
the selection of watchmaking as an occupation. 
Among the mechanical occupations, watchmaking 
stands pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many other 
lines. The watchmaker has invariably been hon- 
ored as the highest exponent of human mechanical 
skill, and delicate precision instruments of every 
description come within the scope of the watch- 
maker’s ability. It would be impossible to operate 
our vast industrial system without the aid of 
accurate timepieces. trictly speaking, the name 
“watchmaker” is a trade misnomer, as_ watch- 
making generally comprises the manufacture of 
watch movements. owever, the name, ‘‘watch- 
maker,” in the jewelry business, is invariably 
applied to one who repairs watches, and a com- 
petent watchmaker or watch repairer should be 
able to make practically any part of the different 
kinds and models of watches now in use. 

If the remarks contained in this article are “old 
stuff’ to the competent workman, we trust that 
it will be considered in the same spirit in which 
it is tendered, viz.: that of interesting and im- 
parting information to the beginner.—L. P. 





(Continued from Technical Issue of April 6.) 

QuEsTION—/n previous articles we have 
described the making of a wheel and pinion 
cutting attachment and also an index plate 
and latch to be used in connection with the 
attachment. Assuming that we have the 
above attachments completed and in work- 
ing order, we shall also require a variety 
of cutters in order to be fully equipped for 
various wheel and pinion cutting operations. 
What are the principal types of cutters, 
which we shall require in our cutter equip- 
ment ? 

ANSWER—We cannot make up an assort- 
ment of cutters which will handle all future 
requirements, as certain jobs come in from 
time to time, which require a special type 
of cutter. However, we can make up quite 
an assortment of the regular shapes, which 
will be quite useful for the ordinary jobs 
of wheel and pinion cutting. Special cut- 
ters will be described as the occasion arises. 
With the exception of special cutters, we 
shall make all of our wheel and pinion 
cutters 54 of an inch in diameter. It will 
be recalled that we made up a lot of cutter 
blanks 5 of an inch in diameter by 1/16 


of an inch in thickness. We will also re- 
quire a few blanks % of an inch in diameter 
by % of an inch in thickness. We cut all 
these blanks in the rough from % inch 
Stub’s steel rod, with % inch hole drilled 
in the center. 

Assuming that we have the blanks at 
hand, we shall proceed with the selection of 
our cutter types. First, we shall require 
an assortment of flat face cutters varying in 


.004. Excellent flat steel stock may be 
obtained in the market in all thicknesses 
and it is a very simple matter to saw out 
the blanks with a fine saw. The teeth in 
such cutters or saws are also easily milled 
out in quantities as we mill as many saws 
at one time as our cutter arbor will hold. 
We shall also require two 30° angle cut- 
ters 56 of an inch in diameter by % of an 
inch in thickness. One of these cutters 
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Fig 48 


thickness from .004 to .125. Properly speak- 
ing, these would be termed saws where the 
thickness is from .004 to .030 and the 
thicker cutters would be termed, flat face 
cutters. However, there is no set rule on 
this point. We usually designate a cutter 
which is used for screw-slotting and such 
work as a “saw.” Where we use the same 
type of cutter for wheel or pinion cutting 
we term it a “flat face cutter.” 

In the flat face cutters we shall require 
one cutter 54 of an inch in diameter by % 
of an inch in thickness, one cutter 54 by 
1/16 and assorted thicknesses from .030 to 
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Fig 50 


should be cut right hand and one should 
be cut left hand. In wheel and pinion cut- 
ting, we sometimes wish to cut in one di- 
rection and sometimes we wish to cut in the 
opposite direction. The advantage of right 
and left hand cutters is obvious in such 
cases. With an angle cutter we can always 
work to the best advantage if we have the 
largest diameter of the cutter uppermost. 
Of course, with a flat face or pinion cutter, 
we need only reverse the cutter in the 
arbor, but we cannot always do this with an 
angle cutter. Even with a pinion cutter we 
cannot. reverse the cutter on the arbor 
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V.I.F. Helps 


Cuts are Reduced 
in Size 





In order to find the size of a watch glass to fit a bezel, when 
the glass has been lost or broken into small pieces, the use 
of a caliper, preferably an inside one, in conjunction with 
the V. T. F. Watch Glass Gauge, makes this a very easy 
task. The annexed illustrations show how simply this is 
accomplished, as it is only necessary to spread the points of 
a caliper in the groove of the bezel and then place it on the 
gauge at right angles to the bottom rest with one point 
resting thereon, and where the other point touches a diag- 
onal line will be indicated the size glass required to fit the 
bezel. 


V. T. F. Watch Glass Gauges may be obtained from all tool 
and material jobbers at 85c each, postage prepaid. 


Hammel, Riglander & Co. 


Exclusive Importers 


New York, U. S. A. 


V.T. Fo 
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and have a true-running cutter unless our 
cutter is of uniform thickness throughout 
and carefully made in all particulars, as the 
cutter is (or should be) trued against the 
shoulder of the cutter arbor and obviously 
will run true from that side even if the 
thickness is not quite uniform, whereas if 
we reverse the cutter in the arbor and 
the cutter is not of uniform thickness, 
then it will not run true, and consequently 
will not cut a true space from the wheel 
blank we wish to mill. We shall also re- 
quire two cutters % of an inch in diameter 
by % of an inch in thickness, with 60° and 
45° point face, respectively. These will be 
found useful for certain milling operations 
which will be explained later. 

Our most useful cutters will, of course, 
be the regular pinion cutters. Where these 
are made in large quantities, as in the watch 
factories, etc., they are formed on auto- 
matic machines and what is termed a “mas- 
ter” is used to form the angles. By this 
method any particular form of cutter may 
be produced in large quantities and the 
exact form of the required angle will al- 
ways be the same. However, for the watch- 
maker’s use this method is not practical or 
profitable. We can make a very simpie 
little attachment to fit the tool post of our 
slide rest and we can readily duplicate any 
steel winding or setting wheel which we 
wish to make. 

Fig. 48 shows the various types of cut- 
ters we have described, while Fig. 49 shows 
the little attachment we will use for pro- 
ducing the form of our cutters. 
tachment is simply a bar of steel formed 
to fit the tool post of the slide rest. A is 
a separable jaw, which is held in place by 
a binding screw as shown at B, and the jaw 
is leveled with an adjusting screw as shown 
at C. D is a section of the winding or set- 
ting wheel we wish to make. To obtain the 
form of the tooth space, we wish to repro- 
duce, we simply anneal the old wheel and 
saw out a section containing a well-formed 
tooth space. Then we harden this section 
and insert it in the jaw of the attachment. 
By means of the binding screw B and the 
leveling screw C, we may level the jaw to 
conform to the thickness of the section and 
securely clamp it in place. We now have a 
very useful forming tool with which we are 
able to accurately reproduce the tooth space 
of the wheel we wish to make. Most 
watchmakers have a “collection” of old 
winding and setting wheels on hand. We 
can look the “collection” over and select 
the various sizes of tooth curves on hand 
and cut out small sections to use in our 
attachment. Then we are all set to make 
a useful lot of cutters. It is a good idea 
to select all of the tooth curves possible 
and form as many cutters as_ possible. 
When we have a lot of blanks formed, we 
may mill out the tooth spaces in the cut- 
ters in lots just as we do with the saws 
and flat face cutters. 

In using this little forming tool we must 
remember that it has its limitations and 
we cannot expect to do all the cutting with 
it. We find it much better and quicker w 
do the roughing out with a hand graver, 
making the form as closely as possible and 
then use the little forming tool to produce 
the final correct form. Thus we do not sub- 
ject our forming tool to any rough usage. 


The at- - 
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QuEsTIoN—When we have a number of 
cutter blanks to make, what 1s the best 
method to follow in preparing the blanks 
for the operation of milling out the tooth 
Spaces? 


ANSWER—Our first operation will be ‘o 
face off the blanks as smooth as possib!e 
on each side. As all of our blanks are ¥% 
and 1/16 of an inch in thickness and cut 
from 3% inch rod, they can be gripped in 
a wheel chuck and quickly faced off. We 
must be sure that the particular step im 
our wheel chuck which we use to grip the 
blank is true; if not we may readily true 
it by taking a light cut with a sharp, square- 
cornered tool held in the slide rest. To 
face off the blanks, we shall require a 
round nose tool with about 5° clearance 
on each side and the end, and about 20° 
clearance on the top face. A tool ground 
with such clearance angles and held in the 
slide rest will do very smooth turning. We 
shall also require a boring tool to bore out 
the hole in the center of the blank. The 
boring tool should be square on the end 
with the sides slightly tapered, should have 
about 5° clearance on the end and_ sides 
and no clearance on top. An added re- 
finement would be to have the sides 
rounded at a point about % of an inch 
from the end of the tool. This will enable 
us to bore out the hole and round the edges 
of the blank as required in all cutters. 


Fig. 50 shows the above tools with clear- 
ance angles designated. The blanks should 
be turned or faced off as smooth as possi- 
ble on each side and the holes bored to 
size. As our arbor chuck is .1885, we 
should bore out the center hole to .1875, 
which will leave us .001 for reaming 5y 
hand to fit the arbor chuck exactly. This 
final reaming may be done nicely with a 
round smooth broach, which will leave the 
hole very smooth. It is very important 
that the blank fits the arbor chuck exactly, 
otherwise we cannot expect our cutters 
to run true. After facing off the sides and 
boring out the holes, we must measure the 
blanks with a micrometer caliper to de- 
termine if they are of uniform thickness. 
This final sizing should be done on a lap- 
ping plate with flour emery and water. 

Our first operation in lapping the blanks 
will be to place a small amount of flour 
emery, with enough water to make it work 
freely, on the lapping plate and then rub 
the blank on the lapping plate with short, 
circular motions. Each side should be 
lapped perfectly smooth. Then we may 
wash the blank clean and be careful there 
are no particles of emery left on it. Now 
we will apply the micrometer caliper to the 
blank and determine if the thickness is uni- 
form. We will assume that one edge of 
the blank measures .127 and the opposite 
side measures .126. Then. we’ place the 
blank on the lap again and apply most of 
the pressure to the thick side. Careful 
manipulation and frequent measurement will 
enable us to finally lap the blank to ex- 
actly .125 or .0625. It is not essential that 
the blanks be exactly % or 1/16. of an inch 
in thickness. 

The above methods should be carefully 
followed with each blank. Of course, the 
blanks will have to be slightly lapped after 
the cutters are hardened and tempered, but 


we must have the blanks true for-the space—- 
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«milling “operation, otherwise-we cannot -ex- 
pect to produce a first class cutter. ~ 
Assuming that all of the blanks have been 
faced, bored and lapped, then we shall place 
as many as possible on our arbor chuck 
and turn them on the edge until the di- 
ameter is exactly % of an inch. An arbor 
chuck for this purpose, to be efficient, 
should be made with a space for blanks 
at least % inch in length, then we may 
place a number of blanks on the chuc« 
and turn them at one operation, and we 
can do our milling in quantities in the same 


manner. 
(To be continued) 





Device for Making Small Springs 





A CORRESPONDENT of La France 


Horologére, employs with successful 


results an apparatus described as _ fol- 
lows in that periodical, for making 
small springs, which can be used 


when the special apparatus for this purpose 
is not available. In Fig. 1 the device is 
shown complete; the mandrel employed 
(marked “mandrin” in the figure) is of a 
size suitable to produce the required spring. 
A flat surface, made with a file at one of 
its ends, allows of the attachment of a 
crank-handle; at the other end a hole is 

















Fic. 1 


drilled, a little larger in diameter than the 
wire of the spring. This mandrel is held in 
a collar of leather, clamped between the 
jaws of a bench vise, then the end of the 
metal wire is inserted in the hole in the 
mandrel, the free end being held in a hand 
vice, the jaws of which are sewed with 
soft leather. 

















Fic. 2 


If it is desired to obtain a spring of which 
the coils should be at a certain distance 
from one another and of a predetermined 
length, a hook (Fig. 2) is employed. This 
hook is made of a metal wire of a diameter 
equal to the distance desired between the 
coils of the spring; it is fastened to a piston 
attached to the wall by an endless cord; one 
end passes between the ends of this cord 
imparting to it a sufficient tension applied 
to the mandrel in a direction contrary to that 
-which_is followed. by.the--spring- wire. 
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TES, 
[Answers are also solicited from our readers to the questions published on this page.) 
No attention paid to communications unless accompanied by full name and address of the writer. 


Question No. 3803.— Wooden Clock 
Wheels.—We have an old grandfather clock 

which was brought. in for repairs. Some 
of the pivot holes are worn out pretty large 
and some of the teeth are broken out of 
the wheels. Can you tell us the best way 
to repair the pivot holes and.also where we 
can obtain wooden wheels to replace the 
broken ones? J. L. & Co. 

ANSWER.—The pivot holes may be readily 
repaired by fitting new bushings. You will 
probably notice that there are brass bush- 
ings fitted into the plates. This is usually 
the case if the plates are made of iron or 
wood. If the plates happen to be made of 
brass, you would have to ream it out, ob- 
serving care to retain the original position 
of the hole. Then you may turn up a bush- 
ing to fit the hole and rivet it securely in 
position. You can obtain bushing wire of 
brass suitable for this purpose. Assuming 
that the bushing is properly placed, it will 
be a very simple matter to ream the hole 
to fit the pivot. In regard to the wooden 
wheels; you will, no doubt, be obliged to 
make the wheels. This does not present 
any special difficulties, if you have a wheel 
cutter and index for obtaining the correct 
number of teeth. The wheels of such clocks 
were usually made of pear or apple wood 
with the end grain of the wood on the side 
of the wheel, like a section cut from the end 
of a log. If you are unable to obtain pear 
or apple wood, well dried birch will answer 
the purpose. Having the wood at hand, 
you should make a fly cutter to fit the space 
between the teeth which seem in good con- 
dition. The face of the cutter should be 
flat and the sides should be dressed back 
to allow for clearance. In making the 
wheels cut three wheels at the same opera- 
tion and use the middle one, as you will 
obtain a cleaner cut tooth in this manner. 


Question No. 3804.—Soldering Claws 
on Rings.—IJn soldering new claws on Tif- 
fany and Belcher ring mountings, how are 
the new claws held in place while being 
soldered? 

ANnsweER.—Much depends upon the skill 
of the workman and his methods of doing 
the work. The first thing to do is to pre- 
pare your mounting. It should be filed flat 
and smooth across the top; that is, the old 
claws should be dressed off sufficiently to 
leave the full dimensions of the claw. Then, 
with a three-cornered file, we should file a 
notch in the center of the stump and across 
the top, so that the notch will be straight 
across the ring on opposite claws. Next, we 
will require a piece of square wire large 
enough to cover the stump. This wire 
should be filed on the end to fit the notch 
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cut in the stump. Make as many such 
claws as needed and cut them about one- 
quarter inch in length or more if required. 
Then take your mounting and press it 
lightly onto a piece of charcoal, sufficiently 
to make an impression on the charcoal of 
the stumps of the claws. You can then 
grasp the new claws you have made with 
a pair of flat pliers and press them one at 
a time into the charcoal in the proper posi- 
tion as shown by the impression of the 
stumps. The V-shaped ends of the claws 
should be in the proper position to engage 
the slots in the ring mounting. Then you 
can place your ring mounting on the claws 
and press the entire lot down slightly to 
insure good contact with each claw. Select 
a piece of piano ‘wire of about 18 or 20 
gauge and bend it into an L shape with a 
small loop on one end and a point on the 
other end. Press the pointed end into the 
charcoal and the loop end should rest on 
the ring shank holding it securely in posi- 
tion on the claws. Now, all you need to 
do is to apply borax paste and solder and 
it is a very simple operation to complete 
the job. 

If you wish to solder new claws on Tiffany 
mountings, the best method is to select a 
pressed setting of the proper size, then heat 
the ring enough so that you can lift out 
the old setting. Place your new setting in 
the proper position and hold it in place 
with the wire L, then proceed to solder. 

Question No. 3805.—Gold Stone.—Can 
you tell me what gold stone really is and 
where it is obtained? J. L. 

ANSwER.—The so-called “gold stone” as 
used in cheap jewelry is not really stone, 
but is a form of glass called Aventurine. 
It consists of a golden brown glass con- 
taining gold colored spangles, giving it the 
appearance of a natural stone. It was first 
discovered in Italy by the accidental spilling 
of brass filings into a pot of molten glass. 

Question No. 3806.—Reconstructed and 
Synthetic Stones.—What is the difference 
between reconstructed and synthetic stones 
and where can I obtain each kind? H. P. 

ANSWER.—Reconstructed stones, espe- 
cially rubies, are a thing of the past. They 
were made by melting together small par- 
ticles of genuine ruby. This process re- 
quired the use of an oxy-hydrogen blow- 
pipe and special apparatus for feeding the 
mixture of ruby dust to the flame. A pear- 
shaped Boule was produced in this manner 
from which the finished gem was cut. Need- 
less to say if all stones which are spoken 
of as “reconstructed” were made in this 
manner there would have to be a great 
many ruby. mines in existence..and they 
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would all have to be working overtime. At 
the present time, we have no knowledge of 
the manufacture of “reconstructeds.” A 
“synthetic” stone is one which is made up 
of the various elements of which the nat- 
ural stone is formed. For instance, a chem- 
ist may analyze a stone and determine by 
qualitative and quantitative analysis, what 
elements the stone is composed of and the 
quantity of-each. Then, these elements or 
salts, as the case may be, are weighed up 
in exact proportions and melted together 
in a suitable furnace. Of course, it is not 
all so simple as this, as the process entails 
much experimental work and many failures, 
but very beautiful stones are being produced 
by these methods. Many jewelers, through 
ignorance of the methods employed, often 
sell stones for “reconstructeds” when they 
are actually “synthetics."—L. P. 

QuEsTIon No. 3807.—Pink Shell Cameos. 
—I recently had for repairs, a fine, pink 
shell cameo. In soft soldering a catch on 
the mounting the cameo turned white. Is 
there any way that I can restore the color 
to the cameo and also advise me how much 
heat these cameos will stand? J.B. 

ANSWER.—There is no way that you can 
restore the color in cameos when they are 
burned and it does not require very much 
heat to ruin a cameo of the shell variety. 
About the only thing you can do is to re- 
place same with a new cameo. In doing 
such work, if you think there is the slightest 
chance of heat reaching the cameo, you had 
best remove it from the setting while solder- 
ing. Heat that will burn your fingers will 
come close to damaging a shell cameo. 

QuEsTION No. 3808.—Polishing Brittania 
and Pewter Ware.—How is Brittania and 
pewter ware polished? I cannot get very 
good results with rouge. G. P. 

ANswer.—Platers and manufacturers of 
all kinds of soft metal goods, usually polish 
with sand of suitable grade. The polisher 
has a pile of sand of the proper grade on 
his polishing table. This sand contains just 
enough moisture so that it will run free 
from his hands when he picks up a handful 
of it. In practice, the polisher holds the 
article to be buffed in his left hand (unless 
he happens to be left-handed, then the op- 
eration is reversed and picks up a handful 
of the sand with his right hand. The sand 
is fed to the buff in a small stream at the 
point where the buff strikes the article to 
be buffed. It is a very different proposition 
from buffing gold jewelry with ronge, etc., 
but anyone may become skilled in this proc- 
ess if he will devote some time to learning 
the process. Often, two or three grades 
of sand are used in buffing down a piece, 
finishing with a very fine grade. The article 
is then cleaned and scoured with fine pumice 
stone powder and it is ready for the plater. 
The article is first dipped in a “blue dip,” 
which is composed of 12 ounces of sodium 
cyanide, 32 ozs. of mercuric chloride 
and 1 gallon of water. It is then trans- 
ferred to the silver strike solution for a 
few minutes and then directly to the regu- 
lar silver plating solution. After plating 
for a suitable time, the work is removed, 
scoured with fine pumice stone powder and 
finally burnished. The burnishers for this 
class of work must be highly polished and 
soapy water is used on the work while it is 


being burnished... ae 
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Some Principles Governing 


Gold 





Written Expressly for The Jewelers’ Circular by A. Schleimer 


Deposition 

















es deposit is either good or bad (there 

is no median line) and it is easy to see 
that good work is essential. There are a 
few principles that one will do well to keep 
in mind in conducting this operation, as 
well as the defects that are likely to arise 
and the reasons therefor. 

The most frequent troubles in gold-plat- 
ing are dark tone or color, color too pale, 
too red, or greenish hue, spotted or uneven, 
granular and rough surface and peeling. 
Darkness of various shades is invariably due 
to one of two causes; too strong a cur- 
rent, or foreign matter in the solution. 
Where the current is at fault it is easily 
corrected. Foreign matter can frequently 
be removed by taking the solution from the 
tank, cleaning it thoroughly, and replacing 
the solution after filtering. Often this is 
due to the continual settling of dust in the 
bath, which should be guarded against by 
keeping the tank covered when not in use. 

When the color is too pale it is due either 
to a weak current or an exhausted solution. 
Increase the current or add more gold (pos- 
sibly both). When the color is red copper 
may be suspected, while a greenish tinge 
indicates silver. 

When the work comes out blotched and 
uneven it is generally due to the presence 
of lime. This may come from the water, 
as lime is the constituent that makes water 
hard. 

If not in the water the reason may be 
found in improper cleaning or incompletely 
removing the lime paste used in buffing. 

Rough granular coating is an indication 
that the deposit is too heavy, and where 
this occurs it will generally be found of a 
dirty brown color. 

Peeling is the result of improper cleaning. 
The slightest suspicion of grease or dirt or 
oil of any nature will prevent the plate from 
adhering. 

There are various processes used for the 
purpose of gold plating. We have the 
original process of fire-gilding which con- 
sists of first making an amalgam. A quanti- 
ty of gold is placed in a crucible and heated. 
When hot the flame is with-drawn and the 
mercury added while stirring with an iron 
rod. When cool, the mixture is placed in 
a chamois and the excess of mercury 
squeezed out. The resulting amalgam is 
applied with a brush to the surface and the 
article then heated when the mercury is 
driven off, the gold remaining as a plate or 
deposit. 

Gilding by means of a solution without 
the means of an external current is accom- 
plished in the following manner; an un- 
glazed earthenware jar of a convenient 
size is filled with dilute sulphuric acid, a 


solution of sodium chloride (table salt) 


or epsom salt, any of these will answer 
equally well. In this solution is placed a 
zinc plate to which a copper wire is 
soldered. The jar is now placed in an 
enameled dish and gold solution added to 
the tank or dish, surrounding the jar and 
on a level with the solution inside. 

A brass or copper rod rests across the 
top to which the copper wire from the 
zinc is attached. In plating, the articles to 
be gilded are connected with the brass rod 
by means of wire while immersed in the 
solution. The bath should be used hot by 
keeping a gas burner under the tank. This 
is a cheap bath from every standpoint, and 
it is impossible to obtain any but a very 
thin coating suitable for cheap articles only. 
It is difficult to maintain evenly as the gold 
is constantly being diminished, which means 
that the bath is never the same, requires 
constant addition of gold and frequently a 
new bath, as the solutions continually con- 
taminate each other. A formula for this 
bath is 

Ferrocyanide of potash, 2 ounces, 

Sodium carbonate, 2 ounces. 

Gold (as Chloride or Fulminate), 6 pwt. 
Water, 1 gallon. 

This same formula is used as a hot bath 
with the current, but as it will not dissolve 
the gold anodes, a piece of sheet platinum 
is used as the anode, Good work can be 
done with this bath, but it requires constant 
attention, as the gold is continually being 
removed. 

We have what are termed the regular 
gold baths, used both hot and cold, with 
current generated from batteries or the 
dynamo (generator). The cold bath is not 
in favor for the reason that while good 
work can be done with it, it takes time, a 
larger gold content and a higher current. 

Experience has proven that the most 
economical, the least expensive, and most 
satisfactory as regards results, is the hot 
gold bath. In this the gold in the form of 
chloride or fulminate is dissolved in the 
cyanide as follows: 

Gold (two pennyweights) is dissolved in 
one ounce of a mixture of three parts 
hydrochloric acid and one part nitric acid. 
Heat the mixture and, when dissolved, di- 
lute with an equal quantity of water and 
evaporate slowly until it is of the consist- 
ency of syrup. Care must be exercised to 
avoid too high a heat, as this will reduce 
the gold to its metallic form. Should any 
residue be present the liquid must be filtered, 
as this is silver, and would have a tendency 
to affect the deposit if in any quantity. To 
the diluted gold solution slowly add am- 
monia water, stirring constantly. Allow. the 
fulminate to settle every little while, and 
cautiously add’ a‘ few drops of ammonia 


to the clear liquid on top in order to see 
whether all the gold has been thrown out. 
Enough ammonia should be added to throw 
down all the gold but an excess should be 
avoided, or there is likely to be a loss of 
the metal. The fulminate is now thrown 
on a filter, and after the liquid is passed 
through, it is given several washings with 
clean water, until the clear liquid that runs 
through has lost all odor of ammonia. 

A hole is now punche.. in the bottom of 
the filter, and the fulminate is washed into 
a bottle by means of a wash-bottle. A 
solution of cyanuide should now be prepared 
and measured. This should be added little 
by little until the fulminate is just dissolved. 

Now see how much cyanide it has taken 
to clear the solution and add 10% more. 
For instance if it has taken 10 drams to 
dissolve the fulminate, add one dram more. 
This should now be filtered and is ready for 
use. It should be used hot, but below the 
boiling point of water. 

A white enameled tank is the most prac- 
tical for this purpose, and can be heated 
by means of a gas burner underneath; 
should the quantity of work permit, how- 
ever, a steam coil would be more service- 
able. Gold anodes should be used to the 
extent of less than one-half the surface of 
the work. The best arrangement is to ar- 
range the anodes on both sides of the tank 
and hang the work from a rod in the center. 
Use a number of anodes instead of one large 
one. This will give more even results. Do 
not use a high current, When the work is 
placed in the tank, regulate the current until 
the gas escapes from the work, and diminish 
it just below this point. 

Whenever possible, use rain water for 
making the bath. 





To Clean Mother of Pearl Beads 


MOTHER of pearl beads may be cleaned 
in a soapy warm water solution to 
which a few drops of ammonia are added. 





_Brush with an old tooth brush, following 


the crevices that are filled. with dust, pow- 
der, etc. If beads are stained, little or 
nothing can be done with them. Beads tiat 
have become rough or lost their lustre may 
sometimes be repolished by a paste of sul- 
phuric acid and rotten stone. Polish with 
a circular felt buff on lathe or hand buff. 
If the beads are on a string and it is 
not desirable to remove them, wipe each 
bead with a chamois or tissue paper, slightly 
dampened with the ammonia water. Some- 
times beads are worn so long that a regular 
crust has corroded between the pearls, 


. powder and grease or other cosmetics. 


Carefully scrape off with a piece of wood 
as much as possible before wiping. 


— | 
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THE PERFECT 
WATCH CRYSTALS 








LEARN TO USE THE PERFECT CRYSTAL 
SHAPES OF K. K. WATCH CRYSTALS 
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Geneva Hunter 


GENEVA HUNTER crystals are _ con- 
structed of thin fine glass, and used for hunt- 
ing case (closed model) watches. 

This crystal ranges in size from 8 0/16 to 
20 15/16, in various heights. 

Our Geneva crystals are giving entire satis- 
faction wherever used, and are noted for their 
strength, flexibility and durability. 


FY 


Miconcave 


MICONCAVE is a very strongly constructed 
sharp edged glass, used in open face watches. 

It is generally used for heavy and durable 
watches, in gold filled, silver and nickel cases. 
This is our most popular style, exceeding in 
demand all the others. 
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New Empire 


NEW EMPIRE is a strong medium crystal, 
having a nicely curved edge, and constructed 
so that the height near the rim of the glass is 
the same as the height of the crystal at its 
center. 

The fitting of these crystals is well matched 
with American and Swiss movements, leaving 
plenty of space for the hands to move. This 
crystal gives an excellent appearance on thin 
model cases, conforming with their shape. 
They are made for wrist watches to 18 size 
watches. 


COMPLETE STOCKS OF WHICH ARE CARRIED BY LEADING JOBBERS 
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Lentille 





LENTILLE crystal, also known as “Bass- 
ine,” is a fine watch crystal, used for the high 
grade open face watches, such as solid gold, 
white gold and platinum cases. 

It has a well polished surface, which gives 
it an excellent appearance, and the thorough 
graduated grinding makes this crystal durable 
and serviceable 

Case manufacturers are using this crystal 
very extensively for their high grade watch 
cases. 








Lentille Chevée 


LENTILLE CHEVEE, otherwise known 
as “High Bassine,” is a crystal similar to the 
Lentille, but its height near the rim of the 
glass is the same as the height at its center. 

This crystal is highly polished and carefully 
graduated, giving a smooth and pleasing ap- 
pearance to the watch. It is used for the high 
grade watch cases, and gives excellent service, 
due to the fact that it allows ample space for 
the hands to move. It is especially suitable for 
high grade Swiss movement watches. 


EEE 


Double Lunettes 


DOUBLE LUNETTES is a strong thick 
glass, one and two high, generally used for 
high face watches, stop watches, etc. 
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Manufacturers and Importers 


KONISHI KOTAKUDO CO. 


110-116 Nassau. Street, New York City 
(Send for the new illustrated booklet on Watch Crystals, containing comparison table of 1/16 and millimeter measurements.) | 
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Making the Repair Shop Pay 
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(Continued from issue of April 6) 


HE work that goes to a first-class retail 

store shop is, as a rule, high-grade work. 
Workmen know that, hence their desire to 
work in such a shop, and as a rule you will 
find them the most skilled mechanics. It is 
a source of pride to the proprietor, when 
he can show his customers his well-managed 
and equipped shop. He can assure them 
that their valuables never leave his estab- 
lishment, that his men are all experts in 
their particular lines, and have been with 
the firm so many years, and on account of 
pleasant working conditions never leave, all 
of which impresses the customer. 


PART II 

The war has upset all our fixed rules 
and regulations about the cost, the 
overhead and prices to be asked for work 
turned out in the repair shop. Cost of ma- 
terial went up, labor, overhead, rent and 
most everything you can think of. It’s 
keeping one guessing if you are losing or 
gaining. We had to forget all about what 
material, supplies and labor formerly cost. 
Why it made us old timers blush and stam- 
mer to try and explain why we had to 
charge $2 and $3 for repairs that heretofore 
were $1. And even today we are again in 
an unsettled condition as far as prices for 
the future are concerned. 

As foreman of a retail jewelry repair 
shop, it has always been my desire to see 
how other shops handled their repairs, what 
system they had and if they had anything 
different and better than I was accustomed 
to. In 1916, my firm sent me on an exten- 
sive trip to see the larger shops in the 
country. I was most interested in how a 
job was handled from the time the customer 
left it until it was returned ready to de- 
liver; how they figured the cost of repairs 
and how the overhead was and what check, 
if any, they had on the workmen. I found 
that the larger retail stores maintain a re- 
pair department, filled by one of two clerks, 
who did nothing else but wait on customers 
with repair work. In other stores every- 
body waited on them. In one large shop in 
Chicago, the manager said: “We figure a 
workman that we pay 55 cents an hour 
stands us $1.10 an hour, after we count our 
overhead cost.” He maintained they op- 
erated their shop as economically as any- 
body, and if anyone figured less, he was fool- 
ing himself and losing money. At another 
place the overhead was 65 per cent. of what 
the workman’s salary was; at another, 43 
per cent., and some just- guessed at it, as 
about 50 per cent. 

After making the rounds and talking with 
the different managers and foremen, I found 
quite a difference how. they managed their 
shops. Some had been in business 4 good 
many years, apparently’ at .a”standstill, and, 
as one proprietor said, “we do a big busi- 
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ness, but make little money—why? Well, 
competition is keen and every shop-owner 
tried to underbid the other. Then, our 
workmen are continually asking for more 
pay, since they have formed a union, and 
all we proprietors have to do is to hustle 
the money on pay days.” These complaints 
were mostly from trade shops. 

In the retail store shops, where three or 
four were employed, the men appeared more 
satisfied and were getting the same wages as 
in union shops. Some proprietors seemed 
pleased with the showing their shop made, 
others were uncertain if they were making 
any money. It was surprising to see how 
loose and unsystematic some places were 
run and when it came to price making it 
was all guessed at. I doubt if many pro- 
prietors appreciate their shop, for if prop- 
erly run, they should be a source of good 
income. 


Expert Man Should Take in the Work 

My experience is that it is an absolute 
necessity to have a repair department in 
the store, provided you employ from four 
men and up, of jewelers, watchmakers and 
engravers. It is a mistake to let every clerk 
in the store take in repair work, it leads to 
confusion, poor prices, mistakes and a good 
deal of grief. The man or men in charge of 
the repair department must be skilled and 
be able to do many things. On them hinges 
more or less the success of the repair de- 
partment. Their appearance and manner of 
speech must inspire confidence. The cus- 
tomer must feel and be convinced that they 
know their business, that the price quoted 
is fair and that they will see that work is 
repaired without a fault and on time. He 
should always be ready to advise and sug- 
gest with sketches, or otherwise, to improve 
the looks or make over their old jewelry, 
must never quarrel or show any temper 
with a customer, no matter how unreason- 
able he may be, should never forget man- 
ners or faces. Customers like to be greeted 
by their names, for the man with the smil- 
ing eye and friendly manner, as the boys 
say, brings home the bacon. Estimate men 
should know if it takes five minutes or five 
hours to repair a job, keep the department 
in apple-pie order, and be able to find any 
article the moment it is wanted. 


System Makes Customers 
Nothing appeals to the customer more 
than to see a place where there is system 
and order. He judges the rest of the es- 
tablishment by the same impression, and 


. nothing is more annoying to a customer 


than to stand and wait and be told that. the 
clerk is out and the work can’t be found, 
so “please come in again.” A proprietor 
that has a man.who.properly fills his repair 


“department, has.a prince and should hold » 


‘him’ by’ all means, for they ‘dre’ scarce. ° 
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shop, and if he were all that is expected of 

him, he would be a superman, a walking en- 

cyclopedia of information and ideas. He must 

be able to make anything from a spring ring 

to a silver service, command the respect of 

his fellow workmen, get all the work out 

of them that is to be had and maintain 

strict discipline, must be well versed in 

metallurgy and chemistry, listen and sym- 

pathize with the complaints of his fellow 

workmen, also the proprietor. He must 

show a neat profit from the shop from . 
month to month, watch out for leaks and 

waste, be constantly on the alert to im- 
prove the service, see that all work leaves 

the shop in perfect condition, work in har- 

mony with the head of the repair depart- 

ment, be the first man in and the last man 

out and be always on the job when wanted. 

In other words, make himself indispensable 
to his employer. If he can do all this he 

need not worry about his meal ticket. 


Accuracy in Booking Customers’ Jobs 

Accuracy in booking customers’ jobs and 
forwarding them to the shop immediately 
is of great importance. It is always best 
to let a new customer know about what 
their work will cost, as it will avoid argu- 
ment and explanation afterwards. Diamond. 
jewelry should be carefully looked over 
and flaws and defects noted, beads on neck- 
laces should be counted before the customer, 
and the number written on envelope. If 
there is doubt of not being able to repair an 
article, it should be taken at the customer’s 
risk only, otherwise turned down. It is 
better to do that than to fall down on the 
work, giving the customer the impression 
that you lack skilled workmen. 

Speed in getting the work booked and 
sent to the repair shop is a problem that 
bothered many heads of the repair depart- 
ment. In most places the job repair en- 
velope is used. Name and address of cus- 
tomer and the article with information 4s 
written out, then handed to the lady clerk, 
who, in turn, enters the same name, article 
and information in a job record book. The 
customer is given a numbered check cor- 
responding to the number on the envelope. 
This envelope, containing the work, is then 
sent to the shop, where the foreman pyts 
the workman’s number on envelope, who is 
to receive it. It is then booked again and 
given to the workman. When the work ‘is 
finished, it is checked off on, shop’ .record 
book, then, sent. to the repair departinent, 
where, in turn, it is checked off as‘ finished. 

These record books are alphabetically 
arranged. When the customer calls, the 
record book will show if thé job is finished 
or still in the shop. The girl in the shop 
will in turn look in the shop record book 
and. know what workman has the work. 
This avoids calling to all the workmen and 
looking for the job wanted, thereby saving 
a great deal of time. It..must be remem- 
bered that often a workman: has..20 to 30 
jobs before him. This double-checking 
system looks cumbefsome and expensive, 
but where you have’ six to eight jewelers, 
three or four watchmakers and two en- 
gravers, it is the only safe way of keeping 
your record straight and avoiding confusion, 
‘for there avé often 160 t0°200 different jobs 
taken in on one day, to be entered on jew- 
elry, watch and engraving books. 
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Bracelet Clasp 
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PARTS FOR NECKLACE SNAP 
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ITH HOLE §=WITHOUT HOLE 


MADE IN WHITE, GREEN AND 
REGULAR GOLD 
ALSO IN PLATINUM 


HERPERS BROS. 


18 CRAWFORD ST. NEWARK, N. J. 


ESTABLISHED 1865 
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Established 1858 


Retfiners 


Gold 
Silver 
Platinum 


Smelting of Sweeps our Specialty 
Filings, scrap, plated scrap and bench: sweep 


Fine gold, silver, platinum in any degree 
of hardness 
Gold, silver and platinum anodes 


L. LELONG & BRO. 


Halsey, Marshall and Nevada Sts. 
NEWARK, N. J. 




















Flexible Block Bracelets 


BEST MADE OF AMERICAN PLATINUM BOXES 
ONE-PIECE 


Joined in style illustrated or made with. plain sides or ends cut out 
for ANY manner of connection. 


EIGHT SIZES—TWO HEIGHTS—THREE WEIGHTS 


Also made in, gold—with or without platinum tops. 
For more detail ask for Catalog B5-10. 


re AMERICAN PLATINUM WORKS > 


225 N. J. R. R. Ave., Newark, N. J.; 30 Church St., N. Y. 








Refiners 


Gold 
Silver 
Platinum 














HANDY & HARMAN 


31 Gold St., New York City Bridgeport, Conn. 
SHIP TO EITHER PLANT 
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[Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 








UNITED STATES PATENTS 





Issue of April 12, 1921 


1,374,276. SOFT-COLLAR HOLDER, Arrtuur L. 
BotToMLeEy, Attleboro, Mass., assignor to F. H. 
Sadler Co., Attleboro, Mass. Filed Feb. 
12, 1921. Serial 444,332. 5 Claims. . 

In a soft ccllar holder, a central member having 

_ spaced top and bottom rearwardly extending flanges, 

a looped member having its sides at the center 

thereof. pinched together and engaged between said 

flanges, the looped ends of said member projecting 
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beyond the respective ends of the central member, 
and a gripping member having approximately 
V-shaped jaws adjacent its ends extending into the 
looped ends of the looped meimber, the- ends of the 
gripping member being curved outwardly by and 
spaced from the looped ends of the loop member, 
the flanges of the central member being bent in- 
wardly to clamp the central part of the gripping 
member against the rear side edges of the central 
part of the loop member. 

1,374,311. SOFT-COLLAR HOLDER. Atpna H. 
Metca.F, Attleboro, Mass., assignor to H. A. 
Allen & Co., Attleboro, Mass. Filed Dec. 31, 
1920. Serial 434,273. 4 Claims. 

In a soft collar holder, a pair of approximately 

U-shaped members having hinged knuckles formed 


eee. 





on their closed ends, which knuckles inter-engage 

and .a stud for pivotally connecting the members 

passed through the closed end of each member and 
having heads on its ends disposed below the top 
and bottom edges of the members. 

1,374,312. SOFT-COLLAR HOLDER. Atpna H. 
Mercatr, Attleboro, Mass., assignor to H. A. 
Allen & Co., Attleboro, Mass. Filed Dec. 31, 
1920. Serial 434.274. 5 Claims. 

In a soft collar holder, a pair of substantially 

U-shaped members having their closed ends 
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abutted, said members having intermediate collar 
gripping parts, and a C-shaped ‘clip tightly secured . 
about said abutted portions and engaged at its 
ends with the inner side faces of each of the two 
members. 


1,374,337. CLASP. Frep M. Swartz, Providence, 
R. I. Filed July 31, 1920. Serial 400,426. 1 
Claim. 


In a clasp, a stationary jaw comprising a base, 
an arched resilient bearing arm, and a circular 





loop uniting one end of the base with the bearing 
' arm, a loop integral with the other end of the base 
provided with a slot adapted to loosely receive the 
free end of the arm, a pivot member embraced 
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by the first locp, a. movable jaw, sleeves on the 
movable‘ jaw embracing the pivot member, and a 
hook on the movable jaw engaging the. second loop. 
1,374,351. COMBINED COLLAR-BUTTON AND 
\ “TIE-SLIP. © Orvirte M. Buroop; Chicage. 
Filed Sept. 23, 1918. Serial No. 255,290. 1 
Claim, 

A collar button made from‘a single strip of sheet 
metal, said strip, being provided at one end with 
an enlurged depending button head of greater 
width than the width of the body of said strip and 


t 
=. 
win \ 

HET Wi 
oe 
said strip being bent from the upper edge of said 
head, outwardly, then downwardly, then outwardly, 
then upwardly the end of said last mentioned up- 
wardly extending portion terminating opposite said 
button head and being extended outwardly to rest 


against the outer fold of a turnover collar, sub- 

stantially as described. 

1,374,485. SOFT-COLLAR HOLDER. Wiuttiam 
Berecky and Greorce Munteanu, New York. 
Filed Oct. 14,1920. Serial 416,933. 2 Claims. 

A device of the class described comprising a pair 
of resilient members, one of said members being 
of greater length than the other, a clamp rigidly 
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joining said members at their centers, serrations 
on one .of said members, a slidable sleeve on, each 
side of said clamp, serrations on each sleeve 
adapted to engage said first-named serrations. 


1,374,611. BELT-BUCKLE. Loweti W. Sutexps, 

“" Rochester, N. Y., assignor’ to Hickok Mfg. 
Co., Inc., Rochester, N. Y. Filed Sept. 9, 
1920. Serial 409,103. 1 Claim. 

A telt buckle comprising a front plate, side 
flanges having inwardly turned portions and also 
portions extending rearwardly beyond said in- 
wardly turned portion at one end of each of said 
inwardly turned portions, said réarwardly extend- 











ing portions having arch shaped inwardly turned 
flanges, the ends of the latter nearest the side 
flanges merging into said side flanges, a pivot pin 
connecting said rearwardly extending portions, 
and a pivoted clamp supported on said pin and 
abutting said arch shaped inwardly turned flanges. 
1,374,691. BUCKLE. Gerorce W. Troop, New 
Britain, Conn., assignor:to The North & Judd 
Mfg. Co., New Britain, Conn. Filed Nov. 14, 
1919. Serial 337,986. 1 Claim. 

A buckle comprising opposite parallel side mem- 
bers having transversely-registering longitudinally 
extending slots, a rear transverse-bar rigid with the 
side members and the under surface of which is 
spaced from the lower surfaces of said side mem- 
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bers and against which an end portion of a strap 
may. fit, a. second transverse bar .connecting the 
side members, above the other transverse bar, and 
around which said strap-end portion may be looped 
a front transverse-bar connecting the side members 


- and below-the front ends of sgid_registering:slots,. 


and a cylindrical roller to removably receive a 
loop at the opposite end portion of said strap, the 
termina] porticns of the roller being located in 
said slots, the roller being bodily movable back of 
the front transverse kar and when the strap is 
pulled from: its front end being adapted to press 
the free end of the'strap against the rear edge of 
said front transverse bar. 
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Designs 


57,517. BADGE. Cuartes J. Dizces,-New York, 





Filed Dec. 17, 1920. Serial No. 431,488, 


Term cf patent 7 years. 
57,538. RING OR SIMILAR ARTICLE. Josnva 





W. Mayer, New Yerk. - Filed. Dec. 8, 1920, 

Serial 429,289. Térm of patent’? years. 
57,545. RADGE OR, EMBLEM: Frank ‘S. 

SHANKLAND, Des Moines, Iowa. Filed Qct. 





14, 1920. 
years. 


Serial 417,060. Term of patent 7 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act-of Feb. 20, 
1905, and are published in compliance with Sec- 
tion 6 of said Act.] 





Trade-Marks Published April 12, 1921 


Ser. 125,427. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) S. & B. Leperer 
Co., Providence, R. I. Filed Nov. 29, 1919. 











No claim is made to the word “Veribest” except 
in connection with the mark as stiown. -The shading 
in the drawing represents the border and the letters 
as being colored red. 

Particular description of goods.—Cuff-Buttons 
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Dealers in 


GOLD, SILVER and PLATINUM 


REFINERS and SWEEP SMELTERS 


MAIN OFFICES SMELTING WORKS: 


24 John Street 32-40 Flushing Avenue, BROOKLYN 
NEW YORK 280-290 Chestnut Street, NEWARK 











Watch Case Repairing 


Key-Wind Cases remodeled to Stem-Wind,—New Backs, Caps, Bezels, etc., 
(in gold, silver and electro plate). Regular Cases changed into Wrist Watch 
Cases, etc., etc. 














N. J. FELIX & SONS 


(Established 56 Years) 
51 Maiden Lane New York, N. Y. 
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“We Do What We Promise’ 
( Accurate Results. 


We Prom 1 se You ) Prompt Service. 


Courteous Treatment. 
Honest Returns. 








Give Us a Trial on Your Next Shipment 
of Old Gold, Silver, Platinum or Sweepings. 


KILGALLON & COMPANY 


' Works Refiners—Assayers—Chemists . . » Office 
$801-5808 Wentworth Ave. | and. Workers of 3. .81,N.'State Se. 
-. CHICAGO .. Gold, Silver and. Platinum CHICAGO __. 
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sch Are Made of or Plated with Precious Metal. 


y Seas use since Nov. 18, 1919; 
Ser. 139 139,525. (CLASS 27. HOROLOGICAL IN- 


STRUMENTS.) B, Gurrer & Sons, New 
York. Filed Nov. 11, 1920. 


particular description of goods.—Watches, Watch- 

‘cases, and Watch-Movements. 

Claims use since April 1, 1920. 

' Ser. 139,531. (CLASS 28. JEWELRY AND PRE. 
CIOUS-METAL WARE.)  Sicssre Gutter, 
New York. Filed Nov. 11, 1920. 


Particular description of goods.—Pearls. 
Claims use since July 1, 1920. 

Ser. 140,631. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) R. Wattace & Sons 
Mrc. Co., Wallingford, Conn. Filed Dec. 6, 
1920. 





Hostess 








description of goods.—Silver-Plated 
and_ Silver-Plated 


Particular 
Knives, Silver-Plated’ Forks 
Spoons. 
Claims use since Dec. 1, 1920. 
Ger. 141,599. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) M. S. Co., Attle- 
boro, Mass. Filed Dec. 28, 1920. 


Mee 


Particular description of goods.—Jewelers’ Find- 
ings, Namely, Chains, Swivels, Spring-Rings, Bars, 
Beads, and Ear-Lcops. 

Claims use since Jan. 1, 1915. 

Ser. 141,606. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) Rocgrs, Lunt & 
Bowen Co., Greenfield, Mass. Filed Dec. 28, 
1920. 

The word “Treasure.” 


Creasure 


Particular description of goods.—Knives, Forks, 
Spoons, Ladles, Tongs, Tea-Balls, Tea-Strainers, 
Sifters, Napkin-Rings, Napkin-Markers, Napkin- 
Bands, Salt and Pepper Shakers, Children’s Cups, 
Bowls, Pitchers, Dishes, Pots, Platters, Servers, 
Mugs, Coasters Candlesticks, Vases, Bottle- 
Openers, Corkscrews, Muffineers, Bells, Bottles, 
Baby-Rattles, Rattle-Whistles, Baby-Pins, Buckles, 
Brooches, Trays, Boxes, Buffers, Jars, Brushes, 
Combs, Mirrors, Nail-Files, Scissors, Shoe-Horns, 
and Button-Hooks, all Made Partly or Wholly of 
Silver or Plated or Ornamented Therewith, 

Claims use since Dec. 2, 1920. 

Ser. 141,838. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) - InTERNATIONAL 
S1tver Co., Meriden and Bridgeport, Conn. 
Filed Jan. 4, 1921. 


: HOSTESS 


» Particular description of goods.—Silver-Plated 
Flat and Hollow Tableware. 

i Claims use since on or about the 25th day of 
September, 1920. 

Ser. 142,411. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) Tue Presto Cré- 
are1te Case Corp. or N. Y., Inc., North. At 
tleboro, Mass. Filed Jan. 18, 1921. 


« STYLO 


basal) ‘of the cana “Stylo.” 
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| Particular. description — of goods, —Nickel-Silver, 
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an ‘Gold-Fited, and. Soliti-Gold ‘Cigar- 
ette-Cases 


1920. 
Granted April 


Claims use since Dec. 10, 


Trade-Mark Registrations 
12, 1921 


(Act of March 19, 1920, Sec. 1B.) 
141,283. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) B. A. Batrou & 
Co., Inc., Providence, R. I. Filed Nov. 1, 
1920. Serial 139,019. 


ahtloy, 


Particular description of goods.—Jewelry for 
Personal Adornment Which is Made of or Plated 
with Precious Metal—Namely, Ornamental Hair- 
pins, Ornamental Clasp-Pins, Pin-Stems, Pin- 
Joints, Pin-Catches, Pendants, Neck-Chains, Key- 
Chains, Bracelet-Chains, Necklaces, Bracelets, 
Finger-Rings, Key-Rings, Chain-Fastening Rings, 
Snap-Fasteners, Bibb-Holders, Cuff-Links, Cuff- 
Buttons, Lingerie-Clasps, Spring-Rings, Swivels, 
Tie-Clasps, Rivet-Wire, Collar-Buttons, Cuff-But- 
tons, Studs, Ear-Fasteners, Eyeglass-Holders, Eye- 
glass-Reels, Belt-Clasps, and Belt-Supporters. 

Claims use since January, 1919. 

141,286. (CLASS 27. HOROLOGICAL INSTRU- 
MENTS.) Apotru Butova, New York. Filed 
Jan. 3, 1920. Serial 126,759. 


onos 
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Particular description of goods.—Watchcases, 
Claims use since Nov. 18, 1919. 


Trade-Marks Registered April 12, 1921 


141,083. CLOCK AND WATCH DIALS. Tneo- 
poRE BarGcMAN, Detroit, Mich. 
Filed December 9, 1919. Serial 125,740. PUB- 
LISHED DECEMBER 7, 1920. 
141,099. CERTAIN NAMED ARTICLES OF 
JEWELRY. Conn & Rogensercer, Inc., New 
York. 


Filed March 1, 1920. Serial 129,049. PUB- 
LISHED DECEMBER 7, 1920. 
141,241. LORGNETTE - FRAMES. SuSSFELD, 
Lorscu & Co., New York. . 
Filed August 3, 1918. Serial 112,511. PUB- 


LISHED NOVEMBER 19, 1918. 





Improved Gillette Safety Razor to Be Intro- 
duced 


Jewelers were interested in a report that 
on May 16 the Gillette Safety RazorCo., 
will announce, to the consumer public, 
through a tremendous advertising campaign, 
the new improved Gillette safety razor, 
patented U. S. A., Jan. 13, 1920, and with 
patents granted or pending throughout the 
world. 

In 1914, when the Gillette company was 
called on to devote its energies to meeting 
the shaving needs of the armies and Wavies 
of the world, it was given its first oppor- 
tunity to study at first-hand the shaving 
habit of men in the mass. A committee then 
formed to collect and collate the date so 
obtained found literally hundreds of va- 
riations in the way of shaving. Open ad- 
justment, close adjustment, and every shade 
between the extremes. Tight grip, loose 
grip. Grip with the whole hand and grip 
with the tips. of the; fingers. Grip close up 
under the head andigrip at thé: very. end 
of the handle. Variation as much as 18 
degrees ‘in’ approaching’ the- ‘razor’ to the 
face. In short; every: Variation of beard, 
skin and .temperament reflected in * man’s 
use of ‘his’ Gillette.’ ‘ ; 
__A.group. of .tec technical experts_then.s Started .. 
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out to perfect the,.Gillette mechanically— 
to make it finer and more accurate as an in- 
strument of precision. Thousands of meas- 
urements and calculations had been worked 
out, when three remarkable discoveries were 
made. These were the Gillette “Fulcrum 
Shoulder,” “Overhanging Cap” and “Chan- 
neled Guard.” These three discoveries 
proved to be the crux of the whole problem 
and in the new patented razor for the first 
time there is micrometric control of blade 
position. 

All in all, it took some 45,000 calculations, 
proved out by more than 19,000 actual shav- 
ing tests, to make the new Gillette an ac- 
complished fact. It is now ready and has 
proved to be a radical improvement over 
the old-type, and the first shaving instru- 
ment of precision ever invented. The lead- 
ing features are: 1—fulcrum shoulder; 
2—overhanging cap; 3—adjustable short 
flexure; 4—channeled guard; 5—micro- 
metric precision. 

The new improved razor. uses the standard 
Gillette blades and greatly increases their 
effectiveness. 

The cases containing the new sets are 
constructed of the finest material obtaina- 
ble and in quality of workmanship cannot 
be surpassed. Eleven distinct styles make 
up the new line. The new sets each have 
a distinguishing name such as “Richwood,” 
with wooden case in dark mahogany finish; 
“Bostonian,” in metal case; “New Standard,” 
genuine leather covered case; “Big Fellow,” 
in the popular gum wood case; “Aristo- 
crat,” in imitation ivory ; “Milady Decolle- 
tée,” the set for ladies, is imitation ivory; 
“Tuckaway,” a compact set in metal case. 
The “Chesterfield,” has a beautiful engine- 
turned case, and the “Chippendale” is also 
an engine-turned set. The “Traveler” is in a 
genuine leather case, containing complete 
shaving kit and the “De Luxe,” in a moroc- 
co case, containing a beautiful hand-engraved 
complete shaving outfit. 

It would be inevitable, of course, that the 
New Improved Gillette which will retail 
at $5.00 and up, should retard or even stifle 
the sale of the old-type Gillette offered at 
the same price. For this reason, the Gil- 
lette Safety Razor Co. has adopted a 
method of adjustment on certain discontin- 
ued old-type razors which will permit the 
dealer to sell the $5.00 razor at $3.50 (others 
at a similar reduction) and yet at the same 
time leave the trade approximately the same 
percentage of profit as at present. 

A campaign in advertising, announcing this 
triumphant achievement, will appear in the 
leading newspapers and magazines through- 
out the United States, and will in magni- 
tude surpass any previous Gillette selling 
campaign, 














Business Troubles. 





Bernard Livingston, New Orleans, La., is 
offering creditors 20 cents on the dollar in 
settlement of their claims. 

A petition in bankruptcy has been filed 
in the matter of Anderson Bros., Le Leon, 

~ Tex, 


John Rose, Wilmington, Del., is offering! 


to settle. with creditors at 33, 1/3. cent. 
He has merchandise valued at $2, and! 
the liabilities are —_ to be approx: 


~imately $2,000... 
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Patek, Philippe & Co. 
WATCHES 


SWITZERLAND 





GENEVA 


WERE AWARDED 


at the Annual Timing Contest of the Geneva 
Astronomical Observatory, 1920-1921. 


All First Prizes — 
3 Second Prizes 
2 Third Prizes 
15 Honorable Mentions 


The First Prize for Best Average 
Running | 


The Unique First Prize for Mean 


Daily Variation. (.007) 


The Unique First Prize for Best 
Mean Rate. (.002) 


It is the most brilliant success that was ever 
realized. 





Awarded Grand Prize, San Francisco, 1915; Hors Concours (Be- 
yond Competition): Milan, 1906; St. Louis, 1904; Paris, 1900; Geneva, 
1896; Chicago, 1893; Antwerp, 1885; Zurich, 1883. Gold Medal: 
Nuremburg, 1905; London, 1885; Calcutta, 1883; Groningen, 1880; 
Melbourne, 1880; Paris, 1878; Philadelphia, 1876; Valparaiso, 1875; 
Paris, 1867; Paris, 1855; London, 1851; Paris, 1844. Silver Medal: 
New York, 1853.. Diploma. of Honor:: Amsterdam, 1888. Highest 
Award: Vienna, 1875. 


ALFRED G. STEIN 
68 Nassau Street New York 











What You Must Do 
To Succeed! 


A young man asked one of our big men in this 
country what he considered the secret of success. 
The big man said, “Know your work.” 

Bradley exists for the sole purpose of putting 
young men on their feet for life, of training them to 
know their work so well that they can hold their 
own anywhere, among the big men in the line. 

You would like to be able to hold down a first- 
class position in a first-class shop, drawing the salary 
of an expert watchmaker, jeweler and engraver, but 
can you deliver the goods? If not, let Bradley help 
you. Don’t put it off another day. A course at 
Bradley will make you the big man in your line. 

“A good trade is better than a bank account, for 
you cannot lose it.” 

Bradley has the men—instructors who for years 
have devoted their entire time, thought and energies 
to teaching watchwork, jewelrywork and engraving. 

At Bradley nothing is lacking that is necessary to 
make you an expert workman. 

Get our latest catalogue. Address 


Bradley Polytechnic Institute 


Horological Department C, Peoria, III. 




















92 JOHN STREET 
New York 


PLATINUM—GOLD—SILVER 
SWEEPINGS 


Wan 





20k White Gold 
14k White Gold 
White-Green Alloy 


White Gold Solders 


Platinum Solders 
Green Gold Solders 
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NEW DIALS 


MODERNIZE OLD WATCHES 


Our new Enamel and 
Metal Dials of latest de- 
sign with modern figures 
will make old watches be- © 
come quick sellers. 


D. & G. Dial & Enameling Co. 


40 WHITNEY AVE. WALTHAM, MASS. 
SEND FOR CATALOG AND PRICES 























